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EYE APPEAL is built into this new 
combination service station-TBA store 
of Reliance Petroleum Lied., London, 


Ontario. Night illumination is more 





effective because of the glass front, 


fluorescent interior lighting, plus spots 


HOME AND 
| _lauTo SUPPLY = sgl pag hy the operation 
STORE ' 











GRAND OPENING day at the same 
station brought this crowd who were 
informed of the event by a heavy pro- 
motion campaign. Wheel balancing, 
front end alignment and brake ser- 





vicing are provided at station, while 
store will carry car and home mer 
chandise 














TBA Section Starts on Page 62 








No other lubrication equipment brings you... 


ALEMITE'S 


Better-Built Equipment... 


GUARANTEED IN WRITING FOR OVER 2 YEARS. 
Backed by the world’s leader in lubrication! 





being what they are, the 
« dealer seek all the security he can get 
the restriction shortages and critical 
shead. And what better protectior 
urity is there than this liberal 
ermite the olde t tm t I 


STEWART 


ALEMITE + 


Proven Dependability through 33 Years of Lubrication Leadership 





.. goat 


~—and there is a powerful difference, too, 
between pus « and ‘ETHYL’ gasoline! 





ETHYL ADVERTISING 
CATCHES YOUR CUSTOMER’S EYE 


Ethy! advertisements like this are appearing nationally in magazines 
that reach 56,000,000 people a month. Month in and month out, in 
survey after survey, Ethyl ads get top readership scores. They are 
catching your customer’s eye and reminding him to buy more of your 


best gasoline. 


ETHYL CORPORATION, NEW YORK 17, NEW YORK 


roducts sold under the “ETHYL trade-mark antiknock compounds Salt cake ethylene dichioride sodium metalic chierine liquid ov soluble dye . . benzene hexachioride | technica! 
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A SWING JOINT 
THAT 
REALLY SWINGS 


Ball Bearing "S” Design 


DOUBLE 


SWING JOINT 


For faster handling of product . . . low maintenance 


r “e 


No. 2405 


cost... quicker and easier handling of loading arms . . . install 
OPW’'s wide-range frictionless swing joint. Traverse 360° in 
horizontal plane, 150° of vertical travel, through 280°. 
Join the handlers of hazardous liquids who are profiting as 
a result of fast, trouble-free operation insured by using 
OPW's frictionless swing joint. In it, are incorporated all the 
factors necessary for efficiency, durability, economy, and 
effortless operation. 
The “S” self-balancing design provides top efficiency with 
either spring-balanced or counter-balanced loading arms. 
It modifies flow restricting 90° turns of other type double swing 
joints. Smooth full flow with low pressure drop is assured. 
Body of rugged bronze construction. Two swivel sections of SPECIAL 
sie tp tegpeoed auch ettaeh cated » tome anak eee 
steel bell bearings thet guarentee free-swinging. “O" ring 


sealed does not bind or swell. Lubrication fitting equipped for 
eosy maintenance 


Sizes 2", 2%", and 3” with female 
threaded ends. Size 4” with flanged 
riser end. Female threaded riser end 
available on special! request 
Contact your OPW jobber (in all principal cities) 

Uf jobber cannot supply you mail coupon. 





OPW 


2735 Colerain Ave. 


CORPORATION 


Cincinnati 25, Ohio 


Please furnish additional information on your 
No. 2405 Swing Joint. 


CORPORATION 
VALVES @ FITTINGS @ ASSEMBLIES 
for handling hazordous liquids 
ciuciumat 33, ome 
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RE-REFINED OIL PROBLEMS—-Commerce Department says 
successful rejuvenation of crankcase drainings has become 


more difficult with increased use of additives and the mixing 
of lubes without regard to grade and viscosity 


TBA IN CANADA—What Canadian oil men are doing with 
TBA is told by NPN’'s TBA editor who has just returned from 
a trip to the Dominion 


TBA COST ACCOUNTING— Development of an accurate and 
complete method of computing TBA handling costs is being 
pursued by many oi] companies. Present ways of figuring 
costs cause wide variation in results, survey shows 
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CASE AGAINST CORROSION 


Corrosion like this costs the petroleum 
industry millions of dollars each year. You've 
seen the ugly evidence a thousand times — en- 
gines that have rusted away hours of useful life, 
derricks, oil storage tanks, drilling equipment. 
Every piece of your equipment made of metal 
is subject co the ravages of rust. 


RUST-BAN 274 and 295 are designed to pro- 
tect oil storage tanks and other metal 
structures. Rust-Ban 274 is a fast-drying zinc 
chromate primer and Rust-Ban 295 1s a high- 
quality aluminum finish 


RUST-BAN 330 is perfect protection for 
equipment to be stored 
parts or threads 


Good for machined 


Rust-Ban protective coatings offer you a 
There is a 
proven Rust-Ban coating for every piece of your 


practical defense against corrosion. 


show Rust-Ban cuts 
maintenance costs and lowers the frequency of 


equipment. Field tests 


equipment replacement — you save first cost 
many times Over. 


RUST-BAN 331 gives interior and exterior 
protection for precision machinery. Comes 
off easily upon application of a petroleum 


solvent 


RUST-BAN 623 is ideal for lay-away protec- 
tion of all types of internal combustion 


engines 


These are typical uses of five of the many Rust-Bans. Technical service engineers 
of any Rust-Ban distributor stand ready to offer specific recommen- 
dations for the protection of your equipment. 


“(RUST:-BAN 


REG US PAT OFF 


RUST-BAN MARKETERS A/AA/ 


Humble Oil and Refining Co., Houston, Texas 
Standard Oil Company (Kentucky), 
Louisville, Ky. 


Penola Oil Co., Chicago, IIL. 
The Carter Oil Company, Denver, Colo. 
Esso Standard Oil Company, New York, N. Y. 





Ma ee 
AOA SO Sei ae 


More Meter 


FOR YOUR MONEY! 
1) am ey i 
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‘ 
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locding rack ot pipe line terminal 
with 10 mode! B-5 Rotocycle meters 
Permanent type meter prover in center 


foreground 


Rockwell Offers More of Everything 


SO SIMPLE. . . 
SO SERVICEABLE . . . 


This illustration shows how front cover 
plote with register removes intact from 
Rotocycle meter body to provide eosy 
access to measuring chamber 


When you measure your throughput with Rotocycles 
you get the mechanical advantage of a design that 
will operate smoothly and accurately for years. You 
get a free “floward” all-revolving measuring mech- 
anism for speedier deliveries. Since this unit oper- 
ates at a very /ow rpm rate you gain freedom from 
breakdown and excessive wear 

From the operating man’s standpoint, Rotocycle 
meters offer the greatest flexibility in hook-ups, the 
widest latitude in positioning registers. This means 
you'll save on installation, have the cleanest piping, 
the most workable platform. Write for bulletins, 


ROCKWELL MANUFACTURING CO. 
Pittsburgh 8, Po. 
Atlanta * Boston « Chicago * Columbus + Houston « Konsas City 


Los Angeles + New York « Pittsburgh + Son Francisco + Seattle + Tulsa 


ROCKWELL (ROTOCYCLE), METERS 





it’s a modern 


OWalional CASH REGISTER 


with 
ADDING 


MACHINE 
FEATURE! 





This new Class 21 National Cash Register is designed 
expressly to save you time and money—eliminate mis 
takes and increase your profits No cash register so 
complete has ever been offered at such a low price! 

Large figures at the top of the register show clearly 
the correct price of each item as it is recorded. This 
protects customer, merchant, and salesperson 

Sales of more than one item are mechanically totaled, 
thus eliminating mistakes in addition, saving valuable 
time, speeding customer service and winning cus 
tomer confidence 

See how 


check 


each amount is printed in large, “quick 


figures on the new tluminated detailed audit- 
Che detailed 


permanent record of each day's 


trip. The last 11 items are always in sight 
:udit-strip is a printed 


business, sale by sale. Special keys identify salespeople, 


THE NATIONAL CASH REGISTER COMPANY, 


6 


departments, and kinds of transactions 

And the new Class 21's Built-In Adding Machine 
feature can be used at any time without disturbing 
the locked-in cash register records. It saves valuable 
time, and prevents costly mistakes in your daily figure 
work. Its electric operation is fast and easy. The standard 
keyboard enters ciphers automatically, and has easy 
key touch 

Phone your nearest National office today for a demon 


stration. Or, write to the Company at Dayton 9, Ohio 


DAYTON 9, OHIO 








AHEAD OF THE NEWS 





ENCOURAGING NEWS—Success of the Northwest 
Petroleum Assn. in obtaining favorable action on two 
credit measures in the Minnesota legislature is lend- 
ing considerable encouragement to other jobber or- 
ganizations which would like to have similar proposals 
approved by their assemblies. It might be too late for 
passage of the measures in the other legislatures this 
year, but the jobber associations will be armed with 
plenty of ammunition, based on the tactics of North- 
west, at the next sessions. One of the Minne- 
sota bills, which has been signed by the governor, re- 
duces the time limit for gasoline tax refunds from 
the former six-month period to four months. The 
other, passed unanimously by the House and assured 
of Senate approval, establishes a petroleum products 
lien law on farmers’ crops. Success of the latter 
measure was pleasantly unexpected. But members 
of the legislature, even those from rural areas, took 
the attitude that “we aren't going to protect dead- 
beats, whether they're farmers or not.” 


MINIMUM MARGINS?—There is some talk in Wash- 
ington about setting minimum margins for tank 
wagon sellers along the same general lines as pro- 
vided in the OPS ceiling price order for retail sales 
of oil products. However, OPS, which has the final 
say on such subjects, takes a dim view. They say 
they don’t see how a national order could be written 
for minimum—or maximum—margins on wholesale 
transactions. 


TAXES FOR WHAT?—Charles E. Wilson, Defense 
Mobilization director, has informed New York Gov- 
ernor Dewey that there will be “very little” steel 
available for new highway construction in 1951 and 
1952. That raises an important question: what will 
the states—and the federal government—do with the 
increased automotive taxes which they are asking for 
the purpose of building and improving roads for 
which controlled construction materials cannot be ob- 
tained? The answer to that one should be a dandy in 
double-talk. 


DELAYED BILLING AGAIN?—Suppliers are ask- 
ing themselves if delayed billing will be necessary 
again this year in certain North Central states be- 
cause of the size of past-due accounts some jobbers 
have with their farm customers. The situation was 
brought about because last year’s crops were not up 
to expectations, and farm collections are slow. 
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TIRE MYSTERY—Somewhere, but hardly in the oil 
industry, there may be a tire inventory greater than 
30 days’ needs, and thus forbidden under the latest 
rubber restriction order. Over the past nine 
months NPN reporters have inquired often but have 
never encountered during that time any service sta- 
tion, oil jobber or oil company TBA warehouse with 
a 30-day tire inventory. The Rubber Manufacturers 
Assn. report for January showed inventories on hand 
at tire factories at the month end had been whittled 
away to less than 15 days’ supply. What oil marketers 
want from the government is more synthetic produc- 
tion and less stockpiling, so that a 30-day inventory 
may again become a possibility. 


OPS CENSUS?—If other regions follow the lead of 
Region 6 (Ohio, Michigan and Kentucky), it may 
be that OPS will come up with its own figure on the 
number of petroleum retail outlets in the country 
tegion 6 is asking each supplier for the number of 
retail outlets it services and it is anticipated that 
similar data will be sought of oil jobbers in the thre« 
states as the regional office of OPS gets going 


STITCHES AHEAD OF TIME— Precautions are being 
taken fairly generally against possible substantial 
losses of oil marketing manpower to the armed forces 
and defense plants, although mobilization to date has 
created “no real problem”—only spot tightnesses, 
notably in New England and Michigan. Prepared- 
ness interest centers largely on the service station. 
Just in case its dealers may have to hire women as 
attendants, one large company has had a special 
woman's uniform designed. Various companies are 
urging dealers to make working conditions as attrac- 
tive as possible, stressing station appearance and 
cleanliness, suggesting that bonuses or other extra 
financial inducements might be worth while, and 
training helpers who could step into openings. Ef- 
forts with respect to help in other categories extend 
to keeping active lists of prospects, making promo- 
tions faster where possible, and emphasizing oil job 
advantages 


NEW FUEL—A new fuel has been developed for 
model engines of the type used to power model planes, 
ete. New fuel consists of 20-25% amyl nitrate (a 
new Diesel fuel additive, see NPN March 28, p. 42) 
and Pennsylvania bright stock and straight run gaso 
line. New fuel is said to be superior to any used so 
far 
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EXACO DEALERS ARE 1N THERE PITCHING! ‘7 , 


\ " 
«gs SOUND OF SPN MILLIONS of MOTORISTS 


fume for a TEXACO of g Zs 





are being told...it’s time to 


see their TEXACO DEALERS! 


fre big Spring drive is on. All over the U.S. car 
owners are being impressed and reminded that 
the time is at hand to go to their Texaco Dealers for 
a Spring check-up 
Full color advertisements in the big magazines 
reaching some 50-million readers. America’s No. 1 
TV show starring none other than Milton Berle and 
a galaxy of stars-—telling more than 17- million tele- 
viewers every Tuesday night Thousands of billboards 
— from coast to coast —delivering some 31-million mes- 
sages daily. Plus station banners, window streamers 
and stickers and direct mail promotion 
It all adds up to plenty of business plus extra 
service and TBA profits for 


Texaco Dealers everywhere. 


CO DEALERS &) 


Wo wonder TEA ave such busy dealers / 








A Great aimee fake 3 Shy Chief ana FIRE-CHIEF casounts 
17 HAVOLINE and TEXACO MOTOR OILS - MARFAK CHASSIS 
day / LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 
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A CARTOON FROM THE SATURDAY EVENING POST 


“I don’t see why you should speak to me like that, dear. 
I just asked you if you wanted a daisy for your buttonhole.” 


Guess what friend husband is going to say to the station operator 
who sold him the widget that was “just as good as” the national 
brand he asked for! 

That's why so many dealers prefer to handle well-known, Post- 
advertised products. 

Help your dealers build sales and keep customers happy with 


Post-advertised TBA products. Post lines are the fastest-selling lines, 


LO LOE LET CN Eo 


because the Post carries more automotive advertising to more people 


than any magazine in the world. 


-vets to the 
heart of America 




















BIGGEST Anti-Rust 
Gasoline Campaign 


Backs Sinclair Dealers 


The most powerful gasoline 
advertising campaign in Sinclair 
history backs Sinclair Dealers this 
Spring. Dominating ads in 278 
newspapers are reaching over 
50 million readers . . . radio and 
TV reach additional millions 

. with the power-packed, 





pre-tested sales message 
they want to hear... 


Anti-Rust Sinclair Gasoline 
increases car life and 


reduces repair bills 


You, too, can benefit from 
Sinclair's powerful 
advertising Anti-Rust 
Sinclair Gasoline and all the 
other great Sinclair 
petroleum products 
Contact your nearest 
Sinclair Representative or 
write Sinclair Refining 
Company, 630 Fifth Ave., 
New York 20, N. Y. 


Small-scale redbroduction of one of Sinclair's big new ads. 





PHILLIPS 
Hand Operated Pumps 
APPROVED 


by the Petroleum Industry 





WASHINGTON 





Telecasts of Congress Hearings Give 


e : ae i ; The PHILLIPS > special- 
Voter New Voice in Nation's Affairs izing exclusively in Hand Oper- 
ated Dispensing Equipment has 
enabled us to develop a complete 
By Herbert A. Yocom, Washington Editor and widely accepted line. Three 


decades of dependability ! 


This column wants in on the argu- to the dishonorable and the unjust 
ment over telecasting Congressional alike? Write Today 


hearings . . 
. ; For Catalog 

It seems to the writer, frankly, that Here's one, however, who doubts 
the asserted dangers are no greater much ever will—or should—-come of showing the complete 
than those associated with the ordi- the idea of regularly telecasting ses- PHILLIPS line of Hand 
nary hearing and very possibly ar sions of the Congress itself. See on Operated Pumps, Tank 
even less or two sessions and you've seen them of . 
am : : all, excepting when there's a big is- Units, Grease Dispen- 
e hear talk by Senator Wiley of sue up and the debate waxes hot and sers and other Service 


Wisconsin, for example, that televised : ‘ 
: we heavy Station Equi t. 
hearings could “degenerate into thre« : ie patie ceit 


ring circuses, four-rate stage pro 


We're witnessing now the begin 
ductions with hamming and phony she . . 


ning of the same sort of below-the- 
sage Mehta” gees we belt attacks that were made during 
soap "Dazed ” World War II for the purpose of 

Sure they could, but, just the same discrediting prominent industrial PHILLIPS PUMP & TANK CO. 
the statement defeats iteelf. Let Cap- leaders working in defense agencies ; 1432 Stete —— 
itol Hill put such a show on the TV Prime target at the moment is o Moran ——- 
screens and wouldn't the congress- Charles E. Wilson, the defense mo Pay rT 2449 Hunter St 
men responsible be the ones to reap bilizer and resigned president of Gen - LL Los Angeles 21. Californie 
the whirlwind? The public is a pretty eral Electric The charge aga nst 
good judge of phonies and of hams him is that, while he no longer gets 
It can as quickly class a congression- a salary from GE he still owns 
al “production” as fourth-rate as it stock in the company In fact, Mr 
can a show on Broadway. Or rise up Wilson readily admits, everything he 
in indignation at those who dare per has is invested in GE. But he asks 
petrate an “unjust inquisition” before So what. so what?” 


’ 
their very eyes Obviously those who stress his con- Keep em clean 5 hi ns and 
Down through the years there have tinuing tie with GE, through stock You'll Get More Business 


been many disgraceful instances of ownership, seek to create a suspicion 

committees of the Congress pillorying that Mr. Wilson may be actuated by 

honorable citizens. The pattern al- base motives in some of the decisions 

ways is the same a sensational he reaches; in other words, that he Use the NPN Housekeeping Inspec 
charges is hurled then blazon cannot be trusted to do a patriotic tion Booklet for Service Stations as a 
ed forth in newspaper headlines impartial job of mobilizing the coun constant check on the cleanliness of your 
across the country. The answer of try’s might stations 














the accused seldom gets much atter The same suspicion was sought to 

tion; is more often than not buried be raised against a lot of industry PRICES 
in the back pages. Nor is there op people in the last war. Among thes¢ 
portunity for the reader to judge f< was Ralph K Davies, deputy admin- 
himself, by the demeanor of é istrator of PAW, but he weathered 25 copies 5.50 
participants, where the truth lic the storm and went on to turn in one 50 copies 10.00 
so what the reader will remember of Washington's better jobs 100 copies 18.00 
and will forever afterwards associat« Mr. Wilson is only the first of 200 copies 32.00 


Single copies $ 0.25 each 








with the accused is the charge against those who will have to go through the 
him same bitter experience this time. The 
snipers have their eyes on other tar- 


500 copies 70.00 
1000 copies 130.00 
Admittedly an innoce! 


’ nd it shouldn't ) ong before 
have his good reputation ruined just s, and it shouldn't be long befo 


z 


> » " > 
we're hearing the ping of their foul Prices for larger quantities on request 


as easily by a telecast of his appear- 
amen thefeve anme Gomenibtes. Haves bullets all over town Quantuiues other than those shown will 
theless, TV holds out the promise also . * be billed at the per copy rate for the 
of exerting a salutary influence on Forty-two of every 1,000 persons next smaller quantity shown 
Ge sae proceedings in the U S. were publicly employed 

That is because it will move John as of last October, according to Cen- (Ohio 
Q. Citizen into a front seat, where sus Bureau, with 14 of these 42 on 
he belongs, amd where, by his pres- the federal payroll, and the rest 
ence, he will have for the first time working for state and local govern- 
a very real voice—a great big vote ments. Grand total of public employ- NATIONAL PETROLEUM NEWS 
in what goes on. Shouldn't this make es was 6,402,000; their combined 1213 West 3rd Street . . Cleveland 13, Ohie 
more for good than for evil? And earnings were at the record level of 
wherein would lie the danger, except $1,527,900,000 


purchasers, add 3% Sales Tax) 
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ERY COMPANY, Philadelphia 2 


Teronto 


erase’ qnado, Lumited 


THE ELECTRIC STORAGE BATT 
tx«de Borter* 








THIRD OF A NEW SERIES OF FULL-PAGE ADVERTISEMENTS 
CURRENTLY APPEARING IN BIG-CIRCULATION MAGAZINES 














Greatest Magazine Advertising Campaign 


in storage battery history. 


ad FEATU RES THE EXIDE DEALER ... says, “You can rely on 


his advice.” 


© IN 7 OUTSTANDING MAGAZINES... tHe saturvay 


EVENING POST...LIFE... COUNTRY GENTLEMAN... COLLIER’S... TIME 
..» FARM JOURNAL... PROGRESSIVE FARMER. 


bad 64,798,600 READERS .. + who include practically ALL your 


customers and prospects. 


Plua 


The GREAT NEW EXIDE BATTERIES SELLING AIDS that assure quick, 
that motorists want to buy. easy, profitable battery sales. 
EXIDE SURE-START PROGRAM with ATTENTION- WINNING point of sale 
time-saving tools and equipment. displays. 


THE ELECTRIC STORAGE BATTERY COMPANY, Philadelphia 2 
Exide Batteries of Canada, Limited, Toronto 


“Exide” Reg, Trademark U.S. Pat. OF. 


SEE THE EXIDE DISTRIBUTOR 














MACK TRUCKS 


ings Dee! 


@ Extra effort — that’s the order of the day as American industry 
swings into high gear to meet the growing demands of the 
nation’s expanding defense program. 


Nowhere is this more important than in vital truck transportation — the 


mobile assembly line that keeps raw materials flowing to plants 


and factories speeds the products of America’s farms and industries 
to consumers and the armed forces. 


Here's work that’s cut out for Mack trucks... jobs where sturdy TRUCKS 
Macks show at their best in extra strength and stamina, extra 


performance and extra dependability. 


Your nearest Mack branch or distributor will show you how -+- outlast them all 

Mack's exclusive design and construction can cut truck absenteeism on Mock Trucks, Empire Stote Bidg., New York 1, New York. Foc- 
° tories at Allentown, Pa.; Ploinfield, N.J.; Long Island City, 

your particular job get things done faster, more dependably N.¥. Factory branches and distributors in oll principal cities 

. . : ‘ for service and ports. in Conode: Mack Trucks of Conoda, itd 

and with lower cost. You'll find it’s a story well worth hearing. 


Mack Model LFT tractors serving 
Sevthpert Oil Corp. of Birmingham, Ale 
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SUPPLY AND DEMAND 








Output of Penna. Grade Crude Oil 
Will Decline in 1951, Hanks Says 


Decreased 
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Penn Oil Co 
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Gasoline inventories continued their 


upward climb during the 
March 24, setting a new 
mark for the fifth week 


» week ended 


all-time high 


in succession 


according to API statistics (see sum- 
mary table on this page) Refinery 
output of gasoline Curing the week 
declined as compared with the pre 
vious week 
Stocks of al! 
excep 
finery 
and 


principal products 

declined, while re 
production of distillate fuel oil 
residua! fuel oil moderately 
Crude oll and « production 
was down 5,250 the previ- 
ous week to an 6,037,500 
b/d 

Reserve producing capacity of th: 
U. 8. in case of an emergency is now 
about 600,000 b/d, according to ca 
culations of Ernest O. Thompson 
Texas railroad ne Texas 
alone accounts for 335,537 b d of this 
total Mr. Thompson that the 
nation would be rationing petroleun 
products now if it the 
present rate of imports 

Total imports of crude oi! and prod 
ucts averaged 943,800 b/d during the 
week ended March 24, an increase 
of 63,400 b/d from the previous week, 
according to API statistics. Imports 
of crude oil alone averaged 491,500 
b/d, down 68,300 b/d from the 
before. 

Kansas set its crude 
for April at 300,000 b/d, the same 
limit as adopted for March. The fig 
ure does not include lease condensate 

New facilities will be added to Pan- 
Am Southern Corp.'s 9,500 b/d skim- 
ming and asphalt topping plant at 
Destrehan, La., near New Orleans, to 
give it a crude processing capacity 
of 20,000 bd Complete $6,500,000 
expansion program is designed to en- 
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Summary of API Report of Refinery Operations 


Production 
Crude runs—daily avg 
Foreign crude included 
Percent operated 
Gasoline 

Kerosine 

Gas oil & distillate 
Residual! fuel oil 
Stocks 
Finished and 
Kerosine 
Gas oil & distillate 
Residual fuel oil 


* Revised 


fuel 


unfinished 


fuel 


(Ut. Ss. Tetais—B 


Week 
Ended 
March 24 


6 


20,028,000 
2,619,000 
8,951,000 

720,000 


gasoline 


37 


141,239,000 
13,032,000 
43,626,000 

327,000 


of M. Basis) 
Week 
Ended 
March 17 
(Figures in bbis. 


Increase 
or 
Decrease 


418,000 
451,000 


95.5 


6,401,000* 
468,000 

95.2* 
20,341,000 
2,628,000 
8,792,000 
9,473,000 


17,000 
17,000 
+0.3 
313,000 
9,000 

+ 159,000 
247,000 


141,007,000* 
13,084,000 
44,966,000 
37,753,000 


+ 232,000 
52,000 
1,340,000 
426,000 


able company to 


gasoline and jet fuel 


produce aviation 

Contract for additions has been 
let to the Lummus Co. Construction 
will start immediately and new units 
are scheduled to go stream in 
July 1952 


on 


New units will permit the company 
to produce at Destrehan about 7,500 
b/d Grade 100/130 avgas or 4,000 
bd Grade 115/145, plus 200 b/d 
trade 100/130. Jet fuel production 
wi'l be 5,000 b d 

Inc 
000 b 
and 


uded in the project 
d Fluid catalytic cracking unit 
an alkylation unit capable of 
procucing 2,500 b/d of aviation alky 
late, us.ng sulfuric acid as a catalyst 

A commercial-size synthesis plant 
to produce liquid fuels from coal will 
be built in the “near future” in South 
Africa by the M. W. Kellogg Co. for 
South African Coal, Oil & Gas Corp 
a “public company,” culminat.ng sev 
eral years of planning by the South 
African government and private in 


are a 12 


terests 


The 
miles 
the 


plant will be located about 40 
south of Johannesburg, near 
town of Coalbrook, Orange Fre« 
State It will be the first to employ 
Kellogg's Synthol process, involving 
a radically new type of reactor to 
handle powdered catalyst,” and in 
volve new fundamental operating 
conditions” developments which 
improve both the economies and op 
erability” of the synthesizing process 
according to Kellogg engineers 


While the plant is 
marily to produce gasoline and Diesel 
fuel “in volume,” high octane gaso 
line processes such as catalytic poly- 
merization will form part of the fa 
cilities. By-products will be alcohols 
and oxygenated chemicals “suitable 
for solvents and other uses.” 


designed pri 


Planned capacity 
the of project 
closed 


of the plant and 


cost were not dis 





G li during Jan 
uary 1950 for 10 more states and the 
District of Columbia was reported 
March 28 by API. Figures in thou 
sands of gals. for January 1950 as 
compared with January 1949 and per 
cent of change follow 


tion 
S - 


dan. 1951 inno) =(( hanger 


0) 696 


Gasoline consumptior Indiana during 
cember totaled 92,.303.000 gals 
<5.039,000 gals for December 


compared 
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Protect Your Products 


in TRANSIT—in STORAGE Ri 
with Jal STEEL PAILS and DRUMS 


a 


We can provide all 
types of Closures, 
Finishes and 

f Decorations 


oe = Heavy-duty ICC 
Drums 
—— 


— 


E 
— Light-gage Drums 
ss ais 55, 30, and 15 gal. capacity 
P and 100-ib. Grease Drums 
Lightweight Drums for 
Chemical and Powdered 


materials 


—— . Steel Pails for Food 
. tee ails for Foods, 
—— 
OC” 
- 


Chemicals, Oils— 


J 1-10 gal. capacities 


Left: Representative samples of J&L's complete line of steel ship- 
ping pails showing (top to bottom) the ring seal, closed head and 
lug covers 


The sturdy construction of J&L Steel — tination in good condition——attractively 
Pails and Drums is your assurance of safe packaged to catch the customer's eye 
shipment of your products. Write today for your copy of “It’s Safer 

Each container is carefully tested to to Ship in Steel,” the booklet that will 
detect any possible leak or defect. The give you further information on J&L 
result your products arrive at their des- Steel Pails and Drums. 


JEL STEEL BARREL |}! 8H! comman 


Chrysler Building 


COMPANY New York 17, N.Y 


Please send me a free cop 
au 1 eel “ 
It’s Safer to Ship in Steel 


CHRYSLER BUILDING 


Name 
NEW YORK, N.Y. 


PLANTS. Bayonne, NJ. « Cleveland, Ohio « Philadelphia, 
Pa. + New Orleans, Lo. « Kansos City, Kan. + Atlanta, 
Ga. «+ West Port Arthur, Texas « Toledo, Ohio 








... the complete tire line 
that means bigger sales 
and profits any year... 


... any situation! 


It’s a wise oil marketer who pins his 

sales and profit hopes on Pennsylvania. 

It’s the complete quality- built tire line 

that gives you and your customers the 

most for your money. Solidly backed 

by consistent year-round advertising 

and merchandising, this famed 

Pennsylvania Tire line assures you of 

full customer satisfaction ...of repeat 

sales and repeat profits. What's more, PENNSYLVANIA 
those profits are protected by your 

Pennsylvania Franchise. Find out now TIRES 
how you can make more with a com- 


plete line of Pennsylvania Tires. 


PENNSYLVANIA RUBBER COMPANY 


MANSFIELD @ OHIO 





Yes, 11’s A Goop DEAL. It’s a good deal for dis- 
tributors and dealers everywhere. 

A good deal... because Purolator backs your 
T.B.A. program 100°; . . . helps merchandise it 
with your dealers . . . adds to the plan’s profits by 
providing a quick-selling long-profit item. ( Accord- 
ing to a recent nation-wide survey 9 out of 10 motorists 
buy Purolator Micronic* refills when asked 

A good deal... because Purolator is a standard 
product — nationally advertised, made and sold by 
a company devoted exclusively to oil filters. A 


product dealers can back 100°; 
sure of making money. 


be sure of sales—be 


A good deal... . because oil changes help sell 
Purolators; because Purolators help sell oil . . . 
everytime a Purolator micronic* is installed, it’s 
necessary to add a quart of oil! 


Yes, it's a good deal. And it gets better all the 
time! The more you make sure your dealers stock 
to sell every car that calls... the more they ‘‘check 
the filter when they check the oil,” the bigger your 
sales and profits! 








PUSH PUROLATOR ...THE BIG ONE FOR E/ 


WITH POWERFUL 
ADS 
Stand outs 
everywhere! 








WITH POWERFUL 


ALL TIMED 


PROMOTIONS TO SELL... 








month! 
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Distributor 


Skelly Oil Company 


Longview, Texas 
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MAKE 2 SALES .. . 2 PROFITS 
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MICRONIC OIL FILTER 











RICHFIELD 


We could 


tell you a lot about the advantages of the Richfield Franchise 
aggressive 


advertising support, freedom from dual operation by your sup 


Richfield markets exclusively through Independent Distributors 
and, above all, Quality of Product 


plier—for 


But here's how a typical *Independent Richfield Distributor puts it: 


We have found that Richfield is a fine organization 


to do business with—always willing to cooperate, al 


ways ready to supply information and help, and al 


ways operating as a real distributors’ organization 


For full particulars on a Richfield Franchise in your territory, phone or writc 


us today 


* Name ond address on 


RICHFIELD 


OIL CORPORATION OF NEW YORK 


542 FIFTH AVENUE, NEW YORK 19, N. Y. 





Serving the Eastern Seaboard from Maine through the Carolinas 
20 
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refreshment 


Thousands of additional motorists will soon 
be on the road. Invite them to stop at 
your station for refreshment with ice-cold 
Coca-Cola, and you'll find yourself selling 
them their automotive needs, too. Coolers 
are available—in a variety of types. The time 
to act is now. Let the Coca-Cola salesman 


give you all the details. 
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“Tuffy” puts plus wallop in Armstrong Tire ads to 
57 million readers of America’s biggest magazines! 


Tufty’s the friendly and dramatic visual symbol 
of famous Armstrong Rhino-Flex construction. 
He sells unsurpassed Armstrong quality month 

after month to the millions of readers of 
The Saturday Evening Post... Collier's... 
Time ... Look ... American Legion 
Magazine... Capper's ... and Farm Journal. 
Proof—no tire manufacturer advertises 
more aggressively than Armstrong! 


Some of the hard-selling 
promotion material available 
to Armstrong distributors — 


Point of sale packages . . . Identifi- 
cation signs Outdoor painted 
boards . Window and Floor 
Displays Direct mail ... Dem 
onstrations Novelties. Write 
irmstrong Rubber Co., West Haven 
16, Conn., Natchez, Miss., Des Moines, 
lowa. Export Division, 20 East 50th 
Street, New York 22, N. Y 
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HOUDRIFLOW 
CATALYTIC 
CRACKING UNIT 


Now on Stream 
Great Lakes Refinery 


The addition of this new Houdriflow 

catalytic cracking unit to the Great Lakes 
Refinery enables us to help meet the growing 
demand for more high-octane gasoline. 





Graphic master control pone! ot the Greet Lokes Refinery 








GREAT LAKES REFINERY 


DIVISION OF PETCO CORPORATION 
CHICAGO, ILL. © PHONE WaAterfoll 8-5200 
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Slim Olson's gigantic station covers 14 acres, has. 
200,000 gallons storage, 34 pumps. 
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“ARO keeps our profits UP’ 


*b —says Slim Olson, owner 
> of Slim Olson, Inc., “World's 
Fy Largest Station’ at Bountiful, 
Utah. ARO overhead reels used for cars on the lift. . . while 
[= the 65 ft. grease pit is served by ARO lubricators 
pumping directly from 400 Ib. " 
ARO Lube Equipment services cars, largest trucks and trailers 24 hours a day at 
Slim Olson’s. 
“Our equipment has to be good—to keep our lube center on a production-line 
basis,”” says Mr. Olson. 
For biggest or smallest requirements . . . see your Aro Jobber. 


The Aro Equipment Corporation, Bryan, Ohio 


Aro Equipment of Conada, itd., Toronto, Ont. 


ARO LUBE EQUIPMENT 


ALSO...AIR TOOLS...HYDRAULIC EQUIPMENT 
++ AIRCRAFT PRODUCTS...GREASE FITTINGS 
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And now SINCLAIR approves 


LION-BILT 
UNIFORMS 


Here, again, is proof that more and more of America's 
leading Oil Companies recognize the paramount 
importance of quality plus smart appearance . . . in 
this highly competitive era. 

LION-BILT matching uniforms—Shirts, Caps, 
Trousers and Jackets—are handsomely tailored for 
perfect fit, good looks and long, hard service! You'll 
find them in famous fabrics— Wools, Cottons and 
Gabardines. The Spring 1951 line is ready—imme- 
diate delivery. Write for catalog and prices TODAY! 























- « « SINCLAIR service 
and quality products tie-in 
with the ‘‘quality-look”’ 
of LION-BILT Uniforms! 


Nationally Known 
Nationally Worn 





Nationally Advertised 
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Write Dept. N-451 





uop PLATFORMING 


@ The first UOP Platforming unit to be installed in 
Canada will be built at Canadian Oil Companies’ new 
eighteen million dollar refinery now being constructed 
at Froomfield, Ontario. 


Canadian Oil selected a 3800 barrel per day unit to 
produce high octane aviation gasoline components, 
chemicals important to the production of synthetic 
rubber, nylons and plastics, and for upgrading low 


octane natural and straight run gasolines 


This first Canadian installation is further evidence of 
the preference for Platforming—a fact that is fully 
substantiated by the number of units—ranging from 
900 to 16,000 barrels per day—currently in various 
stages of design and construction for both major and 


independent refiners. 


UNIVERSAL OL PRODUCTS COMPANY 


~ 


General Offices: 310 S$. MICHIGAN AVE., CHICAGO 4, ILL., U.S.A. 
Laborotories: RIVERSIDE, ILLINOIS 


Universal Service Protects Your Refinery 
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. {for Canadian Oil Companies Limited 


























The navy you never hear abo 


When the flattops and battlewagons 
deliver their Sunday punch, it’s head 
line news 


And why not? That's the exciting 
pay-off" 


But if you've ever seen a thirsty 
carrier gulping oil from a fleet tanker, 
you'll think of more than the head 
lines. For oil keeps the nation’s forces 
moving at sea, in the air, and on the 
ground 

In peacetime, tankers transport 
oil to waiting markets. These hard 
working vessels were developed by 
the oil industry as an economical way 
of transporting its products 


GULF OIL CORPORATION - 


GULF REFINING COMPANY - 


Today they've been adopted by the 
military and they're just as much a 
part of a shooting war as a combat 
vessel 


In the first six months of World 
War II, for instance, one out of every 
four tankers was attacked, one out 
of every five was sunk 

Only the Marine Corps had a higher 
percentage of casualties than the men 
who sailed the tankers 


Yes, in peace or war, oil and oil 
transport are important. Gulf alone 
operates 52 ocean tankers, and the 
tanker is but one method of moving 
oil 


Behind the independent service 
station where you buy your Gulf 
products, there is a far-flung network 
of transportation and distribution 

by sea and by land—that gets the 
oil where it’s needed, when it’s needed. 


| PETROLEUM PRODUCTS ) 
RE e  E 


GENERAL OFFICES, PITTSBURGH, PA. 
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Big Refining Expansion a ‘Must, Brown Warns 


SAN ANTONIO Deputy Petro- 
eum Administrator Bruce K. Brown 
said here April 4 thyt PAD has 
reached the conclusion that, even if 
we don't get into an “actual” war, the 
nation’s basic refining capacity must 
be expanded by 700,000 b/d by the 
end of 1952 or the public may be 
plagued by product shortages 

An even then, it won't be possible 
to stop building, he told the Western 
Petroleum Refiners adding 

Peace or war, building will have 
to continue 3y the end of 1953 the 
figure should exceed a million barrels 
a day. By the end of 1956, it should 
exceed 1,600,000 barrels a day 

Mr. Brown emphasized over and 
ver again that he meant this expan- 
sion requirement to apply to the U.S 
alone and involve just basic refin- 
ing capacity--the capacity to con- 
vert crude and other raw materials 
nto the usual products needed by 
the civilian population and the mili- 
tary, including fuel oil, asphalt, wax, 
lubricants, heating oils, kerosine and 
gasoline 

Moreover, he warned that failure to 
achieve this basic expansion will spell 
failure to achieve the necessary com- 
panion buildup in military 
product programs 


PAD Policy Told—-The speech of 
the Deputy Administrator was the 
most specific he has yet delivered 
before any industry group and dis- 
publicly for the first time 
some of the fundamental policy and 
other decisions arrived at thus far 
by PAD. Among other things he re- 
vealed that PAD 

1 Zecause of the security aspect 
involved, favored a greater dis 
persal” of refining facilities 

For example, Mr. Brown said, a 
project to build additional capacity 
in a safe interior location reachable 
by water “merits greater praise than 
one which would result in a greater 
concentration of capacity in a more 
vulnerable area. Similarly greater 
credit should attach” to a project to 
be located in an area such as the 
Pacific Northwest, which is now sup- 
plied largely by vulnerable tanker 
routes 

2. If normal private enteprise in- 
centives supplemented by accelerated 
tax amortization and priorities as- 
sistance aren't adequate to achieve 
mobilization goals, PAD favors ex- 
panding its plans to include addition- 
al and alternate 


Assn 


special 


closed 


procedures 
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Government Aid However, said 
Deputy Brown, PAD “is not yet 
convinced” thai, the necessary expan- 
sion of basic refining capacity can- 
not be accomplished by normal meth- 
ods, although believing such loans 
‘can be used appropriately” to achieve 
full production goals in case of prod 
ucts for which peacetime demand 
is either nonexistent or very small 
Also, it is of the opinion that govern 
ment-owned plants operated by a 
private contractor should be used 
mainly only in similar circumstances 

Mr. Brown emphasized, too, that 
should it become necessary to utilize 
either of these “tools PAD means 
to apply “very rigid standards to 
protect the taxpayer's interest” in any 


Situation in which government it 
self takes the lion's share or all of 
the risk 

In telling WPRA of PAD’s conclu 
sions as to needed refinery expan- 
sion, Mr. Brown said the goals out- 
lined had nothing to do directly with 
the “million barrel” study being made 
by the National Petroleum Council 

NPC, he said is mainly concerned 
with getting cost figures so that these 
can be compared with costs in ma- 
terials and money of creating a mil 
lion b/d of synthetic fuel capacity 
Also, he pointed out, it involves an 
evaluation of the relative advantages 
and disadvantages of locating a part 
f that “hypothetical” crude produc 
tion and refining capacity outside U.S 


Behind Scenes Effort to Curb Oil's 
Million Bbl. Expansion Is Under Way 


WASHINGTON—-An attitude de 
flationary of the need for expanding 
oil producing, refining and distribut- 
ing capacities by 1,000,000 b/d has 
suddenly cropped up in high official 
circles here to disturb PAD’s and the 
industry's carefully laid plans 


Although Deputy PAD Bruce K 
Brown last week set a million bbls 
as the minimum by which daily 
crude running capacity must be in- 
creased, and Defense Mobilizer 
Charles E. Wilson, in his first quar 
terly report to the President, seemed 
to endorse that goal, NATIONAL Pt 
TROLEUM NEWS learned that all ce 
fense agencies now are under instruc 
tions from Mr. Wilson's office to go 
slow in approving every variety of 
oil's expansion programs 

Word to that effect is understood 
to have been circulated in a policy 
memorandum which laid down the 
line that, almost without exception 
only such programs as are essential 
to meeting of military 
needs should get the government's 
blessing 


immediate 


Apparently prompting the mem 
orandum was a view that some ex 
pansion proposals may look way be- 
yond present requirements to those 
of a total war; hence, they should 
not be undertaken because that 
would mean depriving other essen- 
tial military and civilian programs 
of needed materials and the whole 


economy would suffer Even Mr 
Wilson, himself, wrote in much the 
same vein in his report to the Pres 
ident 

It's important to realize, he said 
that present national requirements 
add up to quite a different program 
than we knew in the early years of 
World War IL.” The reason, he as- 
serted, is that now “we are produc 
ing primarily for readiness, not for 
all-out war.” Accordingly, he said 
our requirements can be based main 
ly on reserve and defensive needs, plus 
an ability to move rapidly into all 
out production if the need arises.’ 





Future Octane Number Cut 
Seen by PAD’s Brazell 


SAN ANTONIO “The octane 
number of automotive gasoline 
will have to be reduced in 
future months,” Reid Brazell, 
PAD’s director of refining, told 
the industry in a speech before 
the Western Petroleum Refiners 
Assn. meeting 

Refiners can expect no extra 
tetraethyl lead once they have 
used up their allocations, he 
warned. PAD is not sure that 
TEL output can even be main- 
tained at present rate, he said 
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NPA Ban on Spares Puts New Load 
On ‘Critical’ Replacement Tire Supply 


By NPN Staff Writers 
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‘ f the civilian tire supply situa 
reveals that 


Two ‘ ‘ 6.70 x 15 
15 
made 


1950, passenger 
as at a lower 
han ! ‘ of 1941 (start 
World War ) and there ar 
© 10,200,000 1 passenger car 
n the highway n ar n 1941 
} Inventory of passenger car 
tires on wheels at th end of 1950 
s about 40 million higher than in 
1941, based on new car production 
replacement sales for 


vears 1940-41 and 1949-50 


and tire 


i Action to iminate 


fron 


spare tires 
1 new cars simply puts the car 
buyer immediately in the replacement 
tire market, thus creating more deal 
er traffic in search of a product al 
ready in tight supply 


5-As the new'tire supply tightens 
the retread doesn't hold 
forth promise of relief be 
cause: (1) many companies gave up 
their retread equipment after World 


situation 
much 


30 


War I 2) manufacturers of 

equipment report they can't keep 
ip with orders for these units now 
and $3) with the recent switch to 
low pressure tires, there ust arent 


ough casings availabl 

6 rruck tires are in critical sup 
ply At the end 
iventory was 


of 1950, truck tire 
about 737.000—-less 
than half of what it was in 1947 
yet there are 2 million more trucks 
n use now as compared to 1947 


Customer Reaction—Regard ng the 
re shipment cuts to car 
and NPA 
tires, oil and rubber company sources 
onsulted by NPN feel that the first 
npulse of the average customer 


makers 
spare 


action to ut out 


gets a car with only four tires 

be to buy a fifth tire to match th 
four on his car If his car dealer 
has a tire to sell him, the car dealer 
will get the first chance at the bus 
ness If not it is expected that 
stores operated by rubber companies 
who supply original equipment tires 
will be approached next, with some 
f the demand being spread around 
to other channels 
stations 


including service 


The average new car 
normally not a big tire 
Most of his tire 
probably have been changeovers to 


dealer 
operator 
sales in the past 


various premium type tires It is 
not thought that car dealer stocks 
are large enough to permit them t 
sell a spare for every new car d 
livered 

Harry B. Schrank, vice president 
n charge of production for Seiberling 
Rubber Co told the Senate 


susiness 


Small 
subcommitte headed by 
uy Gillette (D., lowa) on March 
26 that the effect of the order which 
brought about the elimination of the 
spare tire would only be to creates 
more store traffic for the retail out 


lets of the big 


Sen. ¢ 


rubber companies 


Answering questions from commit- 
tee members, he gave his opinion 
that the new car buyer would rare- 
ly seek a used tire, and further that 
if many of them did so the supply 
of used tires of the right sizes 
would be exhausted in a short time 


The size problem crops up every- 
where Even a service station op- 
erator who observes that tire de- 
mand seems to have tapered off 
lately says, “but I can’t get any 
6.70 x 15 or 7.10 x 15 sizes.’ 

Somewhat similar observations 
are expressed by oil marketing 
executives, who are inclined to take 
an optimistic view of the tire situa- 
tion In this class is the comment 
of an oil man who said that his 


dealer stocks were in fair shape and 
that he thought they could fill a 
reasonable demand for spares fron 
new car buyers. He went on to add 
that he had been allocating tires to 
his dealers ever since the scare buy 
in begun last summer, and that “we 
an't seem to get 6.70 x 15 tires 
A breakdown of tire sizes by 
make and model of car, and based 
on the percentage of these cars ld 
luring 1950 l 
cars sold last year used either a 
6.70 x 15 or a 7.10 x 15 tire This 
means that last year about 


shows that 70 of al 


41.600 
000 cars were sold calling for one 
or the other of these 
pare this with 1948 when only a 
very small percentage of cars pr 
duced took either of these sizes At 
that time the 6.00 x 16 was most 
popular These figures, then, would 
indicate that possibly a good portion 
of the scare buying lately has beer 
among the owners of 1949 or even 
1950 models cars who were seeking 
to insure heir tire mileage against 
any emergency shortages. Now, with 
new car buyers being encouraged 
directly at least) to shop around for 
& spare, the demand for this size 
ll become even greater 


sizes Con 


Retreading—The same difficulty as 
to sizes would block any large vol 
ume effort to supply retreads for 
Some stations are 


spares service 


able to get retreading done either 

ym local shops specializing in the 
wholesale retreading ! 
from the rubber company stores. Th 
retreaders also have been buying uy; 
large lots of used casings and have 
been doing a thriving business sell 
ing retreads to dealers in 


business or 


increasing 
volume during the past months Sut 
most of the old casings available 
are not the sizes which are now used 
as original equipment Thus, thers 
could be a limited amount of low 
pressure retreads available for spares 

For example, last year, only thre 
models of cars came equipped with 
so-called high pressure tires; in 1949 
there were six and in 1948 there were 
10 So, it is evident that with 
low pressure tires becoming widely 
used only within the past three years 
or so, there isn’t a plentiful supply 
of such casings for retreads 


What all this seems to add up to 





Special Retread Order? 


Retreaded and recapped tires 
are covered by general price 
ceilings, according to Office of 
Price Stabilization, but an at- 
tempt is under way to work 
out a tailored set of price regu- 
lations to compensate for the 
great variations in quality of re- 
treads and recaps. 
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is that the tire shortage which has 
plagued oil marketers for the past 
nine months will not be relieved by 
the diversion of tires from automo- 
bile manufacturers There are two 
views as to whether the shortage will 
be overcome soon by increased pro 
duction Rubber company 
point to the fact that car owners 
are not really suffering from lack 
of tires. They note that where a 
customer may have to go to several 
dealers before finding the size he 
wants, the impression created on all 
but the last dealer is that of a lost 
sale If three dealers report a sale 
lost for lack of the right tire size, 
the total demand reflected may ap- 
pear to be three times as large as 
is actually the cas« 


sources 


Tire Hoarding? — Some oil mar- 
keters also are of the opinion that 
the public is not suffering for lack 
of tires. It is asserted on all sides 
that much of the abnormal demand 
in recent months is the result of 
hoarding 

At the other extreme is the 
ment of one oil company executive 
who claims that the tire supply situa- 
tion is “much worse" than the public 
utterances of rubber company of- 
ficials would indicate He is con- 
vinced that the shortage will grow 
more acute as the heavy driving sea- 
son approaches and that new tires 
used tires and retreads will all be 
hard to buy during the summer 

NPN has compiled the 
below to compare the tire situation 
currently with what it was just 
prior to and early in World War II 

These figures would indicate that 
at the end of 1950 there were about 
55,869,000 tires in use which were 
more than two years old, and there- 
fore might be considered as potential 
tire replacement demand. This com- 
pares with a potential at the end of 
1941 of some 45,104,000. Yet inven- 


com- 


tabulation 


tory figures show that on hand to 
take care of this approximate 10,- 
765,000 demand the 1950 year-end 
inventory was only 3,053,000 as com- 
pared with 3,165,000 in 1941, and 
rubber available for civilian use al 
ready has been curtailed 

Also, currently there are about 39°; 
more 2-year-old-or-less tires on the 
road now than in 1941 This com- 
pares with a percentage of about 34% 
more cars on the road now as against 
1941 

1941 and 1951 Compared—Thus, it 
would appear that the current tire 
picture seems about as it was at 
the beginning of World War II but 
for these exceptions 

1~-Motorists are driving more than 
they did about 10 years ago—about 
an average of 700 miles per year 

2—-As against this, the government 
already has curtailed rubber for 
civilian uses 

3—Synthetic production of rubber 
is available now, and it was just in 
its infancy or in the planning stage in 
1941 

4—-With about 10 million more 
cars on the road than 10 years ago 
the tire replacement potential is cor- 
respondingly higher, but government 
stockpiling and regulation are gob- 
bling up supply 

5—-The switch to low pressure tires 
has cut down the number of casings 
available for retreads in later model 
cars. And camelback is hard to get 

Rubber Men Blame Government— 
With one voice the rubber industry 
blames the government One tire 
company spokesman says that the 
government assumed complete con 
trol of rubber early last year It 
began a program of stockpiling 
natural rubber, while neglecting to 
put its synthetic plants back into pro- 
duction. It continues to stockpile 
rubber in large quantities even though 
synthetic plants are now approaching 


Passenger Cars 
(000 omitted) 


1940 Isat 
29,542 


Registration 

Tires mounted on cars 
New cars produced 
Tires on new cars 


27,372 


3,717 


Tires on cars 2 years old 
or older 

Tire replacements 30,903 

Tires 2 years old or older 
mounted on cars 

Total number of tires in 
use 2 years old or less 


* Computed on basis of five tires per car, including spare, 


1950 respectively 


3,780 


Total 1949 1950 Tetal 

36,293 39,710 

*147,610 * 198,550 
5.119 6,665 

** 37,485 ** 58,920 


110,125 
65,021 


139,630 


47,321 36,440 83,761 


45,104 55,869 


***102,506 ***142,.681 


for 1941 and 


** Computed on basis of tires on cars produced in two-year period 
*** Computed by adding tires on new cars plus tire replacement sales 


Tire Inventory 
(000 omitted) 


Passenger Car 
Trucks 


APRIL 4, 1951 


1940 
7,270 


1949 1950 
8,904 3,033 
1,735 737 


peak production 

In this connection Mr. Schrank 
made these comments on the govern- 
ment's stockpiling program 

1. While the government will not 
reveal the size of its present stock- 
pile, it has been estimated from the 
rate of accumulation that it may now 
have on hand enough to carry it 
through a 5-year war 

2. There are many products made 
of rubber which are themselves es- 
sential civilian supplies such as fire 
hose and truck tires. They constituts 
a form of stockpiling in themselvey 
thus lessening the need for a govern- 
ment reserve 

3. There is at present a large pro- 
duction of tires for military vehicles, 
which should also be considered as 
preferable to a government stock- 
pile of raw rubber 

4. The full output of the synthetic 
plants, when attained, is 800,000 tons 
a year, which added to the stockpile 
already accumulated, should be ample 
to meet all possible rubber needs for 
defense or war. By comparison with 
our situation in 1941, when there was 
only a year's supply of raw rubber 
on hand in this country and synthet- 
ie production did not exist, there is 
much reason to urge that the govern 
ment can well afford to cut back a 
little on its rate of stockpiling 


Truck Tire Shortage—In particular 
both oil marketers and tire men are 
concerned about shortages of truck 
tires It is said that reserve tire 
stocks in the hands of some fleet op 
erators have been dwindling, which 
with a lack of an adequate distribu- 
tion of all truck tire sizes is making 
it difficult for many truck owners 
to keep their equipment rolling 


J. B. Hulse, managing director of 
Truck-Trailer Manufacturers Assn 
appearing before the Senate Small 
Business Committee April 2, said 
about 10,000 tons of natural rubber 
per month will be needed to ease the 
truck tire pinch. He added that he 
doubts if this much will be saved 
through the present automobile tire 
cutback 


He pointed out that truck-trailer 
makers now owe their customers 
more than 35,000 truck tires and 
there are more than 2,500 trailers in 
manufacturers’ hands, “complete and 
ready for delivery—except for tires.” 


Taking the spares off new passen- 
ger tires will not help the truck own- 
ers. It is suggested that the cutback 
order on tires for original equipment 
may have grown out of arguments 
advanced by tire dealers who have 
long sought such a move; or by 
smaller tire manufacturers who have 
argued that they will be forced to 
close unless more rubber can be 
made available to them. Whatever 
the reason, oil marketers must still 
live with a tire shortage 
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Jobber Cost Study Backs Higher Margin Bid 


RALEIGH, N. C.--North Carolina 
OU Jobbers Assn. on March 30 urged 
Office of Price Stabilization to 
move th ling on margins allo 
Independent « ybbers and permit 


ga 


} 
DDers 


the jobber 


a partia 

prepared by North 

ybber Asan m the 

Y made among its 
nbers 

“Contention - ontended by 

rth Car na »bbers Assn 


Employes’ 


Tank Wagon Driver Wage 
iets Inte 
 ] $2e 


AVERAGOPE 
5 $ 


Vereentage of lncrease 


representing Independent oi] jobbers 
doing business ir North Carolina 
that panies are in 
act able ) ‘ t the price at 
which the jobber must purchase 
his requirements of petroleum prod 
ucts since they are his chief source 
and in most cases his sole source, of 
supply; and that they fix the price 
lich he must sell his petroleum 

s due to the fact that the 

same major oil companies or others 
of imilar nature are selling in d 


petition to th pencent 


the margin of profit 
the oil jobber is in fact 

i by the major oil companies 

It is also contended that the mar 

d to Independent 

aine substantial- 

ly the sar mn ) unit basis fron 
1941 to the me and that the 
r products has risen 
onsiderably during the same period 
thereby reducing the percentage of 


gross profi 


selling price ot 


It is further contended that wages 
equipment and other items of cost 
have risen an average of ap- 
proximately 100 during the past 
10 years, and that this rising cost 
together with a static margin of 
profit, has created a situation where- 
by it is now impossible for new job- 
bers to profitably enter the oil busi- 
ness, is placing undue handicap and 
yperating difficulties upon those pre 
ently engaged in petroleum market 


Table 1 


y competition and create monop- 


ing and is tending to reduce or de- 


oly 

“Increased Cost of 
Exhibit A (se rabk 1) iz 
the increased wages paid by Inde- 
pendent jobbers Of jobbers sub- 
mitting figures, 23 were doing busi- 
ness in 1941. The average wage for a 
tank wagon driver was then. $119.28 
a month; in 1946 an average of 
$181.19; in 1950 the average had 
risen to $236.31 per month, or an 
ncrease of 98.1 from 1941 througna 


1950 


Operations-— 
cates 


“It is obvious from analyzing con 

of Exhibit A that the fixed 

overhead of the jobber has 
undergone a tremendous increase. " 


averags 


increase n salaries alon 
102.6 

“Costs of Operating Equipment— 
Exhibit C see Table 3) con 
tains facts submitted by 
f equipment The last figures ré 
flected in Exhibit C are for equipment 
bought for the year 1950. Price in- 
creases in varying degrees have been 
effected in the last few 
1950 and the first 30 days of 1951 
Thes¢ not fully re- 
flected in the figures contained 
Exhibit C 

“In addition, there is a probability 
of an increase in the excise tax or 
the majority of this equipment, and 
of course, this will be passed on to 
the purchaser. The figures ind 
cate an average increase in the cos 


averages 


suppl ers 


months of 


increases are 


’ 


Monthly Wages and Percentages of Increase 


(Each line across below represents wages reported by an individual member of North Carolina Ot Jobbers Assn.) 


Mechanic Wage 
194t 1946 
$i 


4)ffice Worker Wace 
isa 
$ 
10% 
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‘ 


of vital equipment from 1941 to 1950 
of approximately 100 and when in 
creases already effected and the in- 
creased taxes are effective, this fig 
ure will rise substantially 

“Average Gross Margins—Exhibit 
B ‘see Table 2) indicates that 
in 1941 the average gross margin of 
a jobber amounted to 16.72% In 
1946, the gross margin had fallen 
to 16.29%, although during the sam« 
period average wages paid by the 
jobber had risen 53.3%, and th« 
average cost of equipment had 
risen almost 50% 3y 1950, the ross 
margin had been reduced to 
13.27% while the cost of equipment 
and wages has continued to climb 
The reduction in gross profit per- 
centage was due to the fact that the 
unit sales price of all products had 
increased substantially in the interim 
while the jobber margin of profit 
per gallon on regular gasoline had 
remained at 2.5c per gallon and on 
all other products had remained sub 
stantially the same as in 1941 

“It also follows that while a job- 
ber who has been in business for a 
number of years can now show a 
small net profit, that profit is large- 
ly due to the fact that this jobber 
is operating to a large extent with 
equipment bought at prices much 
lower than at present Therefore 
such profit will be short lived, since 
this low priced equipment must soon 
be replaced with equipment at today’s 
prices. It is apparent that this sanx 
jobber cannot long show any profit 


at all due to the increased cost 


Table 3 
Cost of Operating Equipment for Bulk 


(Reported by Equipment Supptiers 


4,-Tean Pickup Trucks 
Ford Vs xpress 


Internat 
10)-Gal. 4-c« 


storage tank 
kerosine outfit 
lengths f Py net = 
inch galvanized steel pipe (per 


“) x 20 Truck tire (First Qua 


trends unless relief is given to 
him in the way of increased margin 
or profit It also is apparent that 
the jobber even today does not have 
a profit sufficient to enable him to 
compete for his share of the in- 
creased volume of petroleum business 
and to maintain his position in the 
market served by him 

“Producers and Kefiners have in- 
creased the price of their products 
sufficiently to take care of their 
increased cost of operations as shown 
in Exhibit D (see Table 4) The 
tank car price for regular gasoline 
delivered to the jobber in four cities 
n North Carolina in 1941 averaged 
8.2c; in 1950 the average tank car 
had risen to 13.02c a gal- 


price 
lon. The price of crude oil in March 


Table 2 


Sales, Cost of Goods Sold and Average Gross Margin Percentage 
(Each line across below represents costs and sales reported hy a member of 
North Carolina Oi) Jobbers Assn.) 


—sales 7 
1950 
$51,458 
457,980 

14 
s 440 


sToss 


APRIL 4 


est of Saleo—__——_—_—_ 
1946 1950 

401,748 

423,562 

415 


isa 


610.00 
2 000 00 


1941, was $1.34 per bbl.; in January 
1950, this had risen to $2.84 per bbl 

Need for Reasonable Margin—" Al! 
merchandising businesses are oper- 
ated on a margin or mark-up basis 
It is respectfully submitted that the 
oil jobber has a smaller margin or 
mark-up than any comparable busi 
ness in existence today Whereas 
firms handling merchandise such as 
dry goods, clothing 
and other items ordinarily found in 
mercantile establishments ordinarily 
have a gross profit of 39 to 50% 
on their sales volume, the 
gross has never been more 


farm equipment 


jobber's 
than 16 
to 17% and at the present time has 
been reduced to 13.27% 

“The oil jobbers are not asking 
and do not want governmental con 
trol of their earnings, but they ur 
gently request that serious consid 
eration be given to their plight in 
order that their business may con- 
tinue to function and to be an in- 
tricate part of the petroleum mar 
keting industry.” 

The brief also stated: “It is not 
the desire of the Independent oil 
jobber that the major oil companies 
be divorced from the wholesale pe- 
troleum business Most jobbers are 
willing to compete with the major 
oil companies on an even footing.’ 


Table 4 
Tank Wagon Prices in Various 
North Carolina Areas and 


Averages 
(Comptled by North Carotina Ol1 Jobbers Asen. 
Throwgh Data of National Petroieum News) 
—( ents Per Galion- 
194! 1946 1950 
18.40 18.20 24.10 
14.50 24.50 
18.40 24 60 
17.30 22.90 
18.10 2.02 
Prices on Crude Oil and Gulf Coast 
Regular Gasoline 


(Complied by North Carotina O11 dobbers Assen 
Through Data of National Petroicum News) 
Texas (Crude March 1941-6134 per bb 
Apr 1946 $1.4 per bb 
January, 1950--§2.54 per bbl 
Galt Const Regular Gasoline (Cents per gallon) 
Year danuary 4 December 
1941 4.25 
1946 » 75 


um oo 
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Week's Orders and Reports on Oil Mobilization 


This index and digest of oil de ve ne and quire 
orders provides a weekly sun ors Otter of Price Stabilization 
ernment regulations that r Organizationa 
Re ne . » ort 
et the NPN reader I give Btabilizatios 
Ws —Wacge Stabilization Beard 
March 06 through Apriit t) eries f jues r 


jeneral Wage egula 


Index Digest 


National Production Authority 


DIRECTION | TO NATION Al PRODUCTION 
at a magi Ss M25 hets forth direr 


NV A-— National Production Authority 


- } rrde M 








pd tna we 


eck ad 
Tamps ? 








t paid for + 
v when installing hd lamps 


When your customer leaves his car for lubrica- 
tion, or tune-up or other service — right then is 
the time to ask permission to check his lamps. 

Then you can easily and fairly charge for 
installation time, and thus make a nice double profit 
- on the labor as well as on the lamps. 

There's a TUNG-SOL Lamp for every socket on 
every car, bus and truck — new or old and they're 
second to nobody's in uniformity, brilliance and 
long life 

TUNG-SOL is "a big name in the small lamp 
business Why, TUNG-SOL Lamps are used as original 
equipment by most leading car manufacturers. 

Remember to tell your jobber's salesman 
"TUNG-SOL" the next time he takes your order 
for lamps 


TUNG-SOL 


AUTO LAMPS QR 


time 
b| 


SIGNAL FLASHERS + ELECTRON TUBES 


TUNG-SOL LAMP WORKS INC., NEWARK 4, N. J. 


Soles Offices, Atlante * Chicago * Dellas * Denver * Detroit © Los Angeles * Nework * Philodelphic 
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ied. Effe 


AMENDMENT To NATIONAL 
TION ALTHORITY ORDER M-6 
‘ arbon at 


ninimum allotmer 


PROD 


steel distributors 


Canada irrespec 


the dist 
ent asis, @ 


e Marci I 1 


Economic Stabilization Authority 


AMENDMENT or ORGANIZATIONAL 
STATEMENT, OFFICE OF PRICE STABIL “ 
Establishes the boundaries 
istrict Offices througt 
Territories. Certair 
f reports, et wit! 
ng juried ver 
yuestior lssued Ma 


QUESTIONS AND ANSWERS RELEASED 

BY WAGE ore: IZATION BOARD — Covers 

some tt 1 hich have arisen most 
interpretat 

st-of-Living Es 

Wage Sched 

h 30, 1951 


frequent 


Cross-Country Meeting Dates 
With Industry Set by PAD 


WASHINGTON PAD has ar 
ranged following schedule for field 
meetings across the country at which 
some of its top officials will under 
take to acquaint industry men with 
»il's mobilization activities and prob 
ems 

Apri! 9 Shamrock Hotel, Houston 

April 10-.Biltmore Hotel, Los An 
geles 

April 11-- Brown Palace, Denver 

April 12--Stevens Hotel, Chicago 

April 13--Hotel Commodore, New 
York 

Letters have to |} 
all ae companies in the U 
iti them to attend appropriate 
meeting, along with heads of their 
sales, manufacturing, purchasing and 
yther departments, as desired. Alsi 
invitations were mailed to all mar 
keting and refining 
send representatives 


associations to 


Each meeting will start at 
p.m., with these PAD officials par 
ticipating A. P. Frame 
leputy administrator for domestic 
operations; Frank Watts, director of 
materials; W. P. Hayes, assistant di 
rector of supply and transportation 
Reid Brazell, director of refining. and 
Bryant Putney, director of public in 
formation 


assistant 


Eastern Products Line Okayed 


LIMA, Ohio— Stockhe non rs of Buck 
eye Pipe Line Co. March 28 approved 
plans to build 430-mile common car- 
rier products pipe line, costing $23,- 
100,000, between New York-Philadel- 
phia refining area and consuming 
areas in eastern Pennsylvania and 
central New York 

Preliminary right-of-way work on 
Linden-Allentown line already is 
under way, with pipe scheduled for 
delivery on the project early in 1952 
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* wars then engaged in but as well for 
Industry Needs Depletion Allowance the pence we then heped Ser, and Sor 
wars that may come. This was no 
. > one-purpose, one-war program, as the 
To Keep Oil Flowing, Producers Told facts have so well established.” What 
ever the original intention of those 
Marketers who have read the at- of our income tax law by the oil who proposed the law atin have been, 
tacks, particularly by the administra- industry resulted from long and mths org mg on aie nad 
tion at Washington, on the present canes qtany ty te temag ons bean celebrated a World War , 
rate of the depletion allowance will making authorities. Shane prev it was not finally ~ , ; 
7 , . , : , ‘ y passed until the 
be interested in this rebuttal by Rus- dene Reve been apety Seltewed by ~arly f the succeed je 
Was the entire industry with the ap- early part of the succeeding year 
sell B. Brown, general counsel of the proval of all of the legislative and following the armistice 
Independent Petroleum | Assn. of administrative agenciys of govern- So, let us turn to the third point 
America. The partial text below is ment in its present form over a the implication that the law is pri- 
from a talk made by Mr. Brown be- period of approximately 25 years marily a tax-evading device for rich 
fore the API Production Division There is none of the element of oil men. The episode of an oil op- 
meeting at Columbus, Ohio, this “loophole” practice In fact, it is erator developing properties yield- 
week encouraging to note that the Presi- ing nearly $5,000,000 in a single year 
Though they are not directly af- dent, as well as the Treasury Secre- without payment of any income tax 
. . tary, have during the last few seems fantastic It is another ex- 
fected by the depletion allowance, months, partially recognized their ample of tricky language. It does 
marketers have been discussing it ex error. In his 1951 tax message, the not say that the transaction yielded 
tensively. The National Oil Jobbers President did not classify these tax a profit. I have no way to challenge 
Council, for example, plans to de- provisions as “loopholes”, but re- the accuracy of the statement, be- 
vote portions of its next two meetings ferred to petroleum as “an under- cause the income tax records are not 
to hearing discussions pro and con taxed” industry subject to inspection by those of us 
about the 27.5% allowance Now, let's look at the statement on the outside. But, it is obvious that 
indicating that this measure was de- there was no profit, because a tax 
signed to “stimulate essential pro- would follow under the law. Failure 
By Russell B. Brown duction in the First World War to collect it would be a failure of 
, This statement is misleading. The the administrative agencies, not of 
First World War emphasized the the legislative 
value and need for oil, not only for Anyhow, the Treasury Secretary 


The President, in his tax message 
to the Congress on Jan. 23 of last 
year said 

“I know of no loophole in the tax 
law so inequitable as the excessive 
depletion exemption now enjoyed by 
oil and mining interests 

Me atid alee make more LUBRICATION SALES 

“Originally introduced as a moder- és WITH PRODUCTS 
ate measure to stimulate essential p 





production in the First World War, 
this special treatment has been ex- 


tended during later years.” : a | FAST-SELLING ITEMS FOR 
He stated further ee) 
“For example, during the five years P SPRING CHANGE-OVER! 
1943-1947, ; , . 


during which it was neces- 
sary to collect an income tax from 
people earning less than $20 a week 
one oil operator was able, because E-Z GREASE 
of these loopholes, to develop proper- 
ties yielding nearly $5,000,000 in a PORTABLE, HI-PRESSURE LUBRICATOR 


. d a 2 Fasy to operate .. . to charge to install .. . to build 
single year without payment of any high pressure. Develops 7500 ibs. pressure 


income tax This is a shocking Special follower plate prevents channeling and pocketing 

’ > , - » Pump barrel lock is automatic and self-adjusting. 

example of how present loopholes Dies all ematiend 35 on 98 1. calle 

permit a few to gain enormous Equipped with 10 ft. hose for hard-to-reach fittings 

wealth without paying their fair For tractors, farm implements, trucks, cars an ~~ 2] 





: ~ trial equipment Ask for BZ 
share of the taxes A real seller... low im cot... 

Now, obviously the basic informa- available immediately. 
tion on which such statements were D-200 DISPENSER 
predicated is not of a type that the 
President would have known, him- FOR TRANSFERRING LUBRICANTS 
. eache ‘ . Used for transferring transmission and 
self It reached him through his differential oils and heavier lubricants 


advisers But, let’s look at the $G-11 All Purpose Fits most 25 and 40 Ib. containers with 
statements, one at a time . removable covers. Attaches to original 


SUCTION GUN container. Stops Contamination 


° . ends waste. All steel construction. Noz- 
What Is a Loophole ?—Referring she bens to és ofl openings 


to the designation of depletion as a For draining and filling wet clutches, transmissions, Ask ter Catalog Ne 0-200. 

“loophole,” this is a misuse of the Scaoasiate, Sriisins oil filters, etc. Also for Sushing and 
. ¥ . , . . . hiling hy poid lubricants. Metal 16" flexible hose— 20 oz 

word, either from a legal sé nse or capacity weight or 1'4 pts. , A —. Lee ng sure- SEE YOUR JOBBER 

in the sphere of semantics Web- aerip safety ha le—plased Ne. 56-11. 





ster’s definition of “loophole” as ap- OR 
plied to laws, is “a method of evad- Kp! MANUFACTURING co. WRITE TODAY 
ing the intent of a statute, contract, 
or obligation.” In constrast, the ap- 
plication of the depletion provisions 


224 LINDEN AVENUE MINNEAPOL 1, MINNESOTA 
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Secretary and his staff 
say to Congress that they 
ocked at a property yield- 

$5,000,000 without paying taxes 
without 
right It is no longer 
principle with them; it 
amount 


yield of 3,000,000 


Intent to ‘Shock’—S 
real ' rt f 4 

In view of the persistence, over the 
year of unfounded 


t attacks 
against the percentage depletion law 
t is important to know their sources 
They have not been the sort of thing 

h the President, himself, would 
ave originated The basic informa- 


las 
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the attacks may have « 
isers who, I am ready to as 
acted in good faith on the 
basis of information which had come 
to them Or, the information may 
have come from others who were 
willing to employ deception and half 
truths to mislead the President, and 
by misleading him, influence 
who in turn might make representa- 
to the Congress 


others 


In my search for the sources of the 
attacks, I have followed through to 
the Treasury Secretary, himself Sut 
when he appeared before the House 
Ways and Means Committee last 
year, he referred questions about 
the depletion law to his “technical 
staff.” id, when the Assistant Sec 
retary followed his chief on the stand 
he, in turn, referred questions to the 
Tax Legislative Counsel of the Treas- 
ury Department And, when the 
Tax Legislative Counsel was pressed 
for detailed information o 
portant subject, he turned for help t 


n this in 


a section chief 


other 

attached to sub jec 

Is, there oO evidence 
was ever understan 
at either cabinet or sub-cabinet 
It is unfortunate that 
f nation t beer ch 
through, until it reached the 
with the apparent appr: 
President of the United 


a wh 


studi 

the arrangement 
the c# hand-picking 
ipportin i the use of label 


appealing passion, and tr 
position of 
vious ntent 
and prejudices 
praisal 
Radio Attack — 
after stating that ] 
company had a gr ol of about 
one llion llars me year 
even 
taxes, they 
dollars, tax free 


thanks tc 


is an obvious untruth 


based 
neous assumption to rea 
idiced conclusior 

reac! i pre conclu 


nade the erron 
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eous assumption that the entire bil- 
lion-dollar income came from produc- 
tion, and that each lease was so pro- 
fitable that it received the full 27% 
per cent. The narrator further said 
“If you want to protect your pocket- 
book from the raids of the financial 
quartet, write or wire your Congress- 
man and Senator immediately: No 
more taxes ‘til you close the leop- 
holes.” 

Then, there was an editorial with 
the heading: “Why Should Oil Barons 
Get Tax Boon?” The text was in the 
same spirit, attacking cil-state con- 
gressmen and alleged “loopholes,” and 
demanding an end to what it called 
“the unwarranted tax preference now 
enjoyed by oil production million- 
aires.” 

The editorial was accompanied by 
a cartoon of a large man wearing 
boots and a hat of the Southwestern 
type His over-sized stomach bore 
the label, “Texas Oil Millionaire 
Profiteering.”’ A large drill stem, 
directed toward his stomach, was 
labeled: “Tax ‘til it Hurts.” The 
prone Texan was made to say: “Hey, 
That's Exempt.” 


I wanted to reproduce this editorial 
and cartoon, and asked permission; 
but, for reasons best known to the 
editor he has refused authority. I 
asked unsuccessfully, also, for per- 
mission to reproduce another cartoon, 
from a Washington paper. It showed 
two overfed men, sponsoring special 
oil tax benefits, and pointing to a piti- 
ful little man in the background, 
carrying his income tax report for 
filing. The two big men were say- 
ing: “Let’s Watch the Little Guys, 
Just for Laughs.” 


There have been other 
toons 


similar car- 
I won't describe any others, 
because the general character would 
be the same. They are not designed 
to educate, but to agitate 


Now, I know that, thanks to the 
picture magazines, and otherwise, 
many people have come to associate 
the word, “oil,” with fabulous wealth 
Because a few men have been fortu- 
nate, and have made money spectacu- 
larly, and some of them have spent 
it spectacularly, the idea has gotten 
around that all oil men live in 
palaces, drive Cadillacs, own private 
airplanes, and so forth 


Certainly men have become million 
aires in the oil business, just as men 
have become millionaires in lumber 
and steel and manufacturing-——every 
major business an 
mention 
short of communism 
that can prevent that from happen- 
ing In the very nature of hunting 
for oil, it is inevitable that some will 
win and some will lost 


industry one can 
I don't know of any device 


socialism or 


I was impressed recently by an 
Associated Press photograph show- 
ing the primitive wheat growing and 


gathering practiced in India It 
showed the native farmers driving 
their oxen, tread-mill fashion to 
tramp the grain free from the chaff 
The people of India are hungry. Their 
agricultura] resources have not been 
adequately developed, and they hardly 
can be adequately developed with 
crude, hand implements. So, where 
does India look for food? I don't 
have to answer that: the subject is 
currently before this Congress 

Ol! Has Meant Progress—We have 
developed our agricultural resources, 


Safety is assured by the leakproof perform- 
ance of Super'Grip couplings. Gripping 
the hose over a wide area, a positive seal 
between hose and coupling is achieved. 
Pinching or bruising the hose at coupling 
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against fire and hazards of leakage makes 


them a valuable investment to you. Write 


for catalog and prices. 


and a major reason for our present 
level of food production is machinery 

powered and lubricated by petro- 
leum. The depletion allowance has 
enabled us to take the risks required 
to find the oil that runs this machin- 
ery 

Our oil man has always paid good 
wages 20 to 30 cents an hour better 
than other industries, consistently. 

He has always paid his fair share 
of taxes, and has not enjoyed exces- 
sive earnings. A study of the tax re- 
turns of all oil and gas producing 


aS 











INTER-FLO A versatile unit thar 
fits sted. 1D. hose with variable 
O.D. Outside brass sleeve is 
available in graduated bore 
sizes 











STREAM-FLO COUPLING A non 
leaking, non-wicking One time 
coupling that provides unre 
stricted flow 


The INTERNATIONAL METAL HOSE Co. 


A Division of The Gabriel Co. 


+ CLEVELAND 3, OHIO 





THE WEEK’S OIL NEWS 





5.7le in income taxes out of every wells that he drills, eight turn out 
jollar of sales In comparison, tt to be dry holes-——no oil. Only one out 
average for all other ndustries | of the nine is a producer And, even 
1.1%¢ of taxes per dollar of sales that doesn't indicate the real odds 
The oil producers retain as prof involved, because that one well out 
after taxes only 4.27¢ of the sak f nine is more likely than not to 
olar, whereas all other industri« turn out to be a small and often un 
retain 4.48¢ per dollar profitable field 


orporations shows that he has paid fact that, out of every nine wildcat 


And, at the same time, he is the The 


most recent studies on this 
fellow who has found most of the oil 


question show that one out of 40 
wells drilled may produce gas. That 
one well out of 16 drilled will find 
a very small field with reserves 
ha me this in spite of the equivalent to national demand for 


that has enabled our country to grow 
of peace, and to survive ir 
of war 
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less than four hours. That one out 
of 53 will find reserves equal to our 
demand for four hours to two days 
That one out of 330 wells will find 
oil equivalent to from two days’ to 
one week's demand 

That one of 991 wells drilled will 
find a large field with reserves equal- 
ing one week or more of our national 
demand 


Conclusion — These are the facts 
which caused the Congress to recog- 
nize, from the very inception of the 
income tax laws, that here was an 
industry with peculiar problems, in 
volving extraordinary risks, and re- 
quiring tax provisions which recog- 
nized those problems and risks 

What has happened during the 25 
years that we have operated under 
the existing depletion law is this 
Our proved reserves have moved 
steadily up, in spite of multiplying 
consumption . Crude oil prices 
have held, year after year, below 
prices of other commodities 
And at the same time the industry's 
earnings have remained reasonable 
and it has paid its full share of taxes 

In brief: “More oil lower 
price higher taxes lower 
profits 


Delay in Oil Depletion Fight 
Until 1952 Asked by Snyder 


WASHINGTON Treasury Secre- 
tary Snyder told House Ways and 
Means Committee Apri] -2 that the 
administration would be satisfied 
with a $10 billion tax bill at this 
time calling for increases in corpora- 
tion, individual income and excise 
taxes and that Congress should put 
off until 1952 treatment of contro- 
versial subjects—.of which oil and 
gas depletion allowance undoubtedly 
is one—-that might pose threat of 
unduly delaying” immediate legisla- 
tion 


National Jobber Council Hits 
Reciprocal Trade Proposals 


NEW YORK—wNational Oil Job- 
bers Council has alerted member as- 
sociations for “aggressive opposition 
to reciprocal trade bill amendments 
irawn, NOJC says, by the coal in- 
dustry 

Telegram to member-group secre- 
taries from NOJC Chairman John 
Harper said “if residual imports are 
restricted, then end-use control will 
result, and undoubtedly next target 
would be distillate fuel.” 

Otis H. Ellis, NOJC’s Washington 
counsel, followed up telegram with 
suggestion that members of Senate 
Finance Committee be informed of 
distributor viewpoint by letters from 
jobber associations in those senators 
home states 
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March on East Coast SHIPMENT 1 | F R f | H [ 
Warmer Than Normal BECOMES 


CLEVELAND Weather on the 
East Coast during March, 1951, was 
warmer (fewer degree days*) than 
either the same month of 1950 or 
normal**, according to NPN’s regu- 
lar degree day check of 14 cities 
“Warm” weather in the East all sea- 
son long has eased what some oil 
men had feared would be a “critical” 
fuel oi] supply in the area's big-de- 
mand markets. Since Sept. 1, the 
East Coast has been warmer than 
normal—although colder than the 
1949-1950 season. However, last sea- 
son was considerably warmer than 
normal 

March this year was colder than 
normal in the Midwest and about 
normal] in the Southeast 





Degree Day Summary 
Month of March 


Fast Coast 1950 
’ : 797 
New York 
Philadelphia 
Washington (a 
Average 
Midwest 
Chicago (a) 15 ¢ 
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* Degree days are the number of degrees F 
by which the mean temperature for any 24 MH* for FOODS and DRUGS 
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Wholesale Oil Price Order Due Soon 


NPN News Bureau 

W ASHINGTON~— Due to become ef 
fective on April 10, is Office of Price 
Stabilization’s “tailored” order setting 
ceiling prices for wholesale transac 
tions in oi!. products 

OPS officials said it probably would 
be titled “Ceiling Price Regulation 17 
(CPR 17) 

As signed by Price Stabilizer Mich 
ael DiSalle, but not yet issued at 
NPN time, the order did not 
contain the controversial “representa 
tive tank provision 
which was protested by the Justice 
Department and prospective 
representative sellers 


preas 


wagon seller” 


several 


Provision would 
wholesalers to adopt 
the ceiling marketers des 
ignated as “representative sellers” by 
OPS. It was included in a tentative 
draft of the wholesale order unfolded 
here last month before OPS’ National 
Oil Marketing Advisory Committec 

The Justice Department objected 
unds it would interfere with 
antitrust laws 


Rail Costs..The forthcoming order 
will permit wholesalers to pass along 
to their customers a 2 to 4% increase 
in rail rates authorized by Interstate 
Until the 
wholesale effective 
OPS wholesalers will 
be required to absorb the higher rail 

harges 


have permitted 
if they desired, 


prices of 


on the gr 


Commission 
order 
officials 


Commerce 
becomes 


said 


Meanwhile, OPS is awaiting replies 
from 13 East Coast marketers of No 


6 fuel oil to an agency questionnaires 


m costs 


During the past week, OPS offi- 
cials from Price Stabilizer DiSalle 
on down played host to Rankin Peck, 
president of the National Congress of 
Petroleum Retailers, and @ group of 
his members. They came to Washing- 
ton to ask for representation on the 
National Oil Marketing Committee 
and to protest that the minimum 4&« 
per gal. margin on retail sales of reg- 
ular grade gasoline was not enough 


OPS officials said that Mr 
group would be given membership 
on District Advisory Committees 
when these groups are set up in each 
of the old PAW districts of World 
War I 


Peck's 


Jobbers Rap Price Controls 


LINCOLN, Nebr.—Members of Ne- 
braska Petroleum Marketers Assn 
have adopted a resolution opposing a 
continuation of price controls on oil 
products. They did so at a special 
meeting called to change the ass 
ciation’s constitution to allow the 
board of directors to set dates for 
the group's annual meeting 


The resolution stated that price 
controls are not needed because there 
has been no inflationary advance in 
products prices. It added that in the 
marketing branch of the oil industry 
the trend has been in the opposit« 
lirection in many areas 


Surplus Tanker Sales Are Under Congress Eyeglass 


WASHINGTON 
ginning to take a 


sales of some 


Congress is be 
look at the 
400 surplus government 
owned tankers in the postwar period 


long 


rhree 
terested and just where the investiga 


Senate Committees are in 


tion will go has not been determined 
rhe Senate Commerce Committee has 
alled for the files on one tanker 
transactior nvolving American Over 
Tanker Corp., and may 

ther pur 


seas 


gate all hase to« 


ation was tot 


! former 
l> Mass 


ng 


rs that 
an Overseas company 
tankers and wound uf 


$2. 800,000 


1000 of ar 
$100,000 by th 
pany. His 
round $2 


An 


seas included Admiral William F. Hal 
sey and the late Edward Stettinius 
former Secretary of State. Mr. Casey 
headed another company, Na 
tional Tankers, which got two tankers 
from the government 


also 


Conoco Buys National Oil, 
Kentucky Independent Jobber 


LOUISVILLE, Ky Cc 


yntinental 
has bought National Oil Corp 
Kentucky, one of the largest job 
n the state, from Clarence E 
Bauer and Martin A 
and president and vice 


spectively 


Bauer 
president, re 


owners 


National Oil, which handles Conc 

roducts and serves 75 dealers, has a 

3 150 

water 

and bulk plant on the Ohio 
Additional prop 

listributing plant 

and 


and servi stations 


tal bulk storage capacity of 


is. at its combination 
Louisville 
le bulk 


Louisville, St. Matthews, 
Jeffersonville, Ind 


Ky., and 


Continental will continue National 
Oil for the time being under its pres- 
ent name, according to J. L. Wait 
Continental's northern region mar- 
keting manager. Manager of the or- 
ganization under the new ownership 
will be W. M. Ryan, formerly in 
charge of Conoco jobber sales in 
Kentucky and more recently market- 
ing manager in Gary and Hammond 
Ind 


Deaths 


James M. Linnan, 53, president and 
treasurer of Dennis Petroleum Corp 
Buffalo, died suddenly March 31. A 
native of Iowa, Mr. Linnan joined 
Richfield Oil of Los Angeles in 1924, 
and later went to New York, where he 
assistant genera] sales man- 
ager of Richfield of New York. In 
1936 he bought Dennis Petroleum 
distributors of Richfield products at 
Suffalo 


became 


He had been a director of Empire 
State Petroleum Assn., since its 
founding and was a member of the 
Erie County Petroleum Industries 


Committe 
* * *« 


William J. Sexton, 64, retail credit 
manager for Skelly Oil at Kansas 
City, died March 29, after a three 
month illness. Mr. Sexton had been 
with Skelly 28 years. Surviving are 
his wife and a son, Robert 


Gwaltney Quits OIC Post, 
Hits Majors’ Practices 


RALEIGH, N. C.—J. Parks Gwalt- 
ney has tendered his resignation as 
North Carolina chairman of Oil In- 
dustry Information Committee, effec- 
tive at once, to T. E. Horton, Atlanta 
district chairman 

Mr. Gwaltney asserted in letter to 
Horton that he has been firm believer 
in need of an OIIC program, “but I 
have always stressed better relations 
within the industry,” adding that 
however, that goal seems to be im- 
possible 

He cited “a personal experience 
that is a perfect example of bad in 
dustry relations, wherein a major oil 
company took away from 
me at 2.& tank 
price, and they are delivering by tank 
wagon.’ Mr 


business 
below my wagon 
Gwaltney asserted 
Repeated instances of the sort 
have come in 
sections of the country s 
the reason why it has been so hard 
to sell the jobber segment of the in 
dustry on the OTIC program, and un- 
til son f these bad practices by 
the majors are eliminated, the jobber 
will not go along. He is sick and tired 
a 50-50 deal wherein the deal is 
variety 


and these complaints 


from all 


f 
of the ‘one-horse one-rabbit 
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Beware of Oil Grab in DJ's Committee Control 


Especially in view of recent senatorial investigation 
developments of mink coats, immense loans to the fa- 
vored ones, the close hook-up. between mobsters and 
government and a general scandalous condition in high 
government circles, the oil industry is all the more justi- 
fied in opposing the insistence of the Department of 
Justice that all activities in the war oil setup be chair- 
manned by “government employes.” 

Then, in view of the great charity, to say the least, 
the Truman administration has shown the communists 
found high up in its midst, oil men are further entitled 
to wonder whether any “chairman” appointed to preside 
over its war activities might have another master or two 

And, to go one step more in view of some of the things 
persons in this and the previous administration have es- 
poused, oil men also might wonder if placing govern- 
ment men in charge of all committees of PAD and of 
the industry might not but be another step toward 
nationalization of the oil industry and especially without 
putting up any cash for it? 

These conjectures are not as crazy or unwarranted as 
they may sound 

Who, even a comparatively few months back, would 
believe that the RFC activities were as soiled as they 
now appear to be? 

Who, not a great while before that, believed that 
communists were so firmly and deeply implanted in res- 
ponsible government places and would be defended so 
brazenly by the highest officials of the administration? 

And who, but an outright socialist was not jarred 
by England's continuing nationalizing of industry includ- 
ing the steel industry? And now, following England's ex- 
ample, comes Iran voting to forcefully seize the great 
oil properties there 

What better way for the radicals in this country to 
get control of the oil industry on the plea of “winning 
the war” than to start putting full-time government 
people in charge of every single oil committee, includ- 
ing the top committees, with the members of those com- 
mittees so tied down that they could not do anything, 
even hold a meeting or consider any program, without 
the consent of the government “employe?” 

What is that but direct government control of indus- 
try and of the worst kind because it was not contemplated 
by Congress in enacting the mobilization law, but was 
cooked up by bureaucratic ruling and is backed up by 
the top law department of government that is supposed 
to confine itself to real law, sound law, honest law, con- 
stitutional law, in fact law for all the people, not just for 
some who want to seize the government and run it to 
their own ends. 

If one would look still further for grounds of grave 
suspicion as to the good intent of the administration at 
Washington, consider its efforts to seize the tidelands, a 
seizure which was accompanied by some of the barest 
faced falsehoods ever told by high government officials, 
falsehoods used and evidently concurred in by Truman 
himself. 

Then consider the statements, including those made 


APRIL 4, 1951 


by Truman, concerning the depletion allowance. Gen- 
eral Counsel Russell Brown of IPAA thig week (p. 35) 
brands some of Truman's siatements regarding that law 
for what they are, plain falsehoods 

Also let one go back through the nearly 20-year record 
of the New Deal and Fair Deal and consider the false 
and scurrilous things said of the oil industry in public 
statement and in court, including admittedly manufactured 
“evidence,” and one cannot help but find what looks like 
a definite plan to so belabor and attack the oil industry, 
that some day it may be ripe for the picking 

Every oil organization in the country should study 
this record of the administration and call on members of 
Congress to save the industry from this seriously threat- 
ened seizure, and demand of the National Petroleum Coun- 
cil to keep up the fight on behalf of Interior Secretary 
Chapman in his refusal to accept the illegal and unwar- 
rented demands of the Department of Justice and the in- 
side group to’turn over to them the operation of the 
mobilization and later the entire war effort of the oil 
industry 


‘Political Basis’ Selection of Antitrust 
Victims Shows Need for Fighting Back 


Supreme Court Justice Jackson, under whose anti- 
trust administration in the Department of Justice some 
of the phoney “evidence” in the infamous Madison oil 
case was cooked up, took down his back hair the other 
night and admitted that the government’s antitrust cases 
had been selected on a “political basis.” 

This admission is all the more impressive, not just 
because it was made by a man who selected a lot of 
those “cases” when in the department, nor because he is 
a member of the country’s highest court, but also be- 
cause the admission was made before the New York 
Bar Assn., a group to whom it is only fair to assume a 
member of the U. 8. Supreme Court would be most cau- 
tious and accurate in his speech 

Jackson offered no defense for such a method of se- 
lecting his victims, saying only: “After all they had to 
be picked on some basis. We might as well be candid 
about it.” 

There would seem to be no question that not only did 
Jackson pick his victims on that basis but Jackson's 
predecessors in the early Roosevelt days did also and 
so have the attorney generals since. The fact that only 
a handful out of nearly three score defendants were 
finally held guilty in the Madison case, that a court of 
appeals undertook to throw the whole thing out and 
that the Supreme Court itself held a few guilty only 
by changing drastically the rule of law, shows that “can- 
did” is a mild word for Jackson's admission. 


When the oil industry as an industry and when the 
companies as individuals show every determination to 


get into court and before the public and slug it out 
with whoever of government or Congress makes false 
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harges against them, then the Bobbie Jacksons will quit 
cking on the il compani ma “political basis 

rhe first time the major il mpanies quit running 
from false charges was when they finally told the 
Department of Justice that each company would insist 
on “its da in court no matter how long it took, ta 
try the Mother Hubbard suit filed just before the 
last war and that there would not be any mass trial 
The Department promptly decided it did not want to 
go through that kind of a trial, what it wanted was ti 
put on a mob scene 

The next time major companies stood up to the De 
partment of Justice was when it attacked the California 
mpanies in the last several years The compani« 
have been doing a right good job of telling their sice 
to the public against the false and unfair statements 
made by the Department in its publicity handouts and 
n its presentations to the court 

It has been very obvious from the start of the New 
Deal that the lepartment has been playing politics, as 
U. S. Supreme Court Justice Jackson now admits, rather 
than just trying to enforce the law fairly and impar 
tially and when and where it should be enforced 


Which is all the more reason ”) ed out in the 
editorial above, for the industry » View with the grav 
est of suspici the present efforts of the Department 
f Justice to ree government control of all industry 

mmittees contrary to the law as written by Congress 


and as per a “rule of law it alone has concocted 


Improved Public Relations Will Result 
If Majors Use More Jobber Distribution 


It is highly interesting and most important that two 
major oil companies have declared the extension of their 
marketing to include more jobber distribution 


Both have had much jobber distribution over the vears 
but a few years ago each let go of some of that for 
lack of sufficient low cost pipe line and water trans 
portation. Now that such transportation has been pro 
vided they return to such Independent distribution in 
conjunction with further development of their direct 
marketing 

These two companies are Sinclair and Continental Oil 
Continental tells of it in its current annual statement 
Last year t says t contracted for more distribution 
through 453 bbers for a total additional gallonage at 
f 23,000,000. an average f 434,000 gals 


ised sales, all id, the company mace 
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in 1950 more than offset the loss in volume sustained 
when the company a year and half back gave up much 
of its Atlantic Coast and eastern business for lack of 
low cost transportation Last year the company was 
able to move 48% of its product shipments by pipe line 
and water 

The better to develop its marketing the company re 
ports capital expenditures by the marketing department 


as follows, since the war 


$3,341,963 
2,989,616 


1950 

1949 

1948 

1947 

1946 

1945 
For the war years prior to 1945 the expenditure was 
negligible 

These are not tremendous amounts as Continental's 
capital expenditures go, but they are substantial In 
production leases last year it spent $6,364,156; in wells 
and equipment $28,457,148 and in refining $34,821,304 
Its total gross marketing investment ending 1950 was 
shown as $32,444,464, and in refining $58,768,748 

In addition to extending its brand name on gasoline 
the company made wide sales of its branded motor oil 
to jobbers and distributors of products of other com 
panies. While there is a natural reluctance to permit a 
competitor to benefit from use of one’s own gasoline dis 
tributing facilities to sell the other fellow’s motor oil 
nevertheless when good companies do this to their mu 
tual and profitable advantage it is not only good busi 
ness for both but it works for better industry and 
better relations with the publi The sale of some one 
else's motor oil is evidence to the public of competition 
in the industry. For some years now the big supplying 
companies have been more and more lenient about com 
petitor’s motor oil being offered at their branded sta 
tions So long as suppliers and distributors use judg 
ment about this, offer only high grade oils and give all 
brands a fair break, the change is all to the good 

3ut in addition to supplying the oil and gasoline, Con- 
tinental and Sinclair—-as well as others who have job 
bers..are constantly improving their co-operation with 
the distributors so that they become more and more effi 
cient to the end that their operations become more profit 
able Much of the discord that has disturbed the market 
ing end of the oil industry could have been avoided even 
years ago, had the companies supplying the jobber also 
given him a better understanding of business and man 
agement methods, than just to have shipped him a few 
thousands sheets of posters and advertising booklets 

The next big improvement is for the supplying ma 
ors to do a better job by far than they have, in get 
ting their jobbers and distributors to show their own oil 
company names ahead of their much advertised national 
brand. There are some 15,000 Independent oil market 
ing companies, according to a check we are still making 
but the average citizen probably has not seen evidence 
of more than a few hundred if that many, because the 
Independent's identity is hidden behind the brand nam« 
The customer only sees a score or so of gasoline brands 
and no indication at all of the existence of as strenuous 
a lot of marketing competitors as you can find in any 
industry If the majors would undertake to revers 
this they would find, in time, a reversal of public think 
ing and a real belief in the industry's statement that 
there is hot competition 
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Station Vetoes by Local NPA Offices 
Work ‘Hardship’ on Motoring Public 


By Leonard Castle, Midwest Editor 


There still is a need for additional 
new service station facilities, if a re- 
cently completed authoritative sur- 
vey of construction in the Chicago 
metropolitan area during the past 
five years may be taken as an ex- 
ample. And certainly conditions in 
Chicago would be typical at least of 
those existing in most other areas 
of heavy population 

It would be well for local offices of 
the National Production Authority to 
give pause and study these figures 
before deciding flatly, as most of 
them are doing in the Midwest, that 
they will authorize hardly any new 
service station construction The 
NPA might learn that in many in- 
stances public convenience and ne- 
cessity would be served if it adopted 
a more realistic attitude in passing 
on applications for new construc- 
tion. 

It is obvious that some of the NPA 
regional offices are rejecting applica- 
tions blindly, without taking into 
consideration whether a new station 
would provide needed additional serv- 
ices to the public. or whether the 
company involved would be suffering 
an undue hardship by not being per- 
mitted to start construction 

For example, the NPA office in 
Minneapolis, serving the states of 
Minnesota, North Dakota, South Da- 
kota and Montana, has refused to 
approve even one application. Cer- 
tainly in an area of four large states 
including the densely populated Min- 
neapolis-St. Paul district, there must 
have been a few cases in which new 
service stations were needed and ap- 
proval of construction was justified 

(While NPA office in Washington 
reports no official applications for 
station construction in these states, 
NPN has talked to oil companies 
that have submitted some to the 
Minneapolis office.) 

The Chicago office, handling the 
states of Illinois, Wisconsin and In- 
diana, has shown a tendency at least 
to study the applications on their 
merits It has approved the con- 
struction of 12 new stations 

> > > 
The new survey, 


‘ conducted by a 
highly reliable industry source, re- 


APRIL 4, 1951 


veals that some 464 new stations 
were erected in the Chicago metro- 
politan area during the years of 1946, 
1947, 1948, 1949 and 1950 This 
amounted to an increase of about 
12% in the number of service sta- 
tions in the area and brought the 
total number to about 4,300 


But during the 10-year period from 
1941 through 1950, which of course 
included the war years, gasoline con- 
sumption increased about 39%. This 
indicates that even though there was 
a substantial increase in the number 
of new stations, the potential volume 
per outlet is much greater than it 
was 10 years ago because of the 
great upswing in consumption. The 
wide spread between the increased 
consumption and the number of new 
stations also would indicate that 
there still must be some locations, 
particularly near new housing devel- 
opments, where a new station would 
serve public necessity and conveni- 
ence, 

The survey discloses that a total 
of about 100 new stations was erect- 
ed in 1946 and 1947, when materials 
were still difficult to find because of 
the war. Seventy-eight new stations 
were built in 1948, and the figure 
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zoomed to 139 in 1949 and 124 in 
1950. An additional 25 new stations 
were under construction when the 
NPA's freeze order came in January, 
and they are being finished. 

Sixty-three old stations were re- 
habilitated in the Chicago area last 
year and 37 in 1949. Figures on re- 
modeled stations were jot available 
for the previous postwar years 


. . . 


Indications are that even without 
the NPA freeze order, construction 
of new stations would have fallen off 
in 1951. But the stations that would 
have been built would have filled in 
the service gaps, which is a point 
NPA should consider. Remodeling of 
older stations would have spurted 
sharply, even without the NPA or- 
der. The outlook now is for even 
more rehabilitations because “you 
can do a pretty good face lifting job 
for $5,000," in the opinion of one 
marketing executive 

Several factors indicate that most 
of the new stations planned for 1951 
would have been constructed pri- 
marily as a service to the public. In 
the first place, the intense building 
activity of the past five years has 
made it increasingly difficult to find 
good service station sites. Secondly, 
the cost of real estate property has 
risen to the point where most loca- 
tions are beyond the service station 
price range. And finally, the cost of 
materials and labor has skyrocketed 
to the point where oil companies are 
certain there's a need for the station 
before deciding to go ahead with its 
construction 





Jobber Group Speaks Up With Plans 
To Avoid Shortages of Heating Oil 


By Raymond E. Bjorkback, Eastern Editor 


The way the Independent Oil Men's 
Assn. of New England is talking 
about next winter's heating oil before 
one can be sure that the 1950-51 win- 
ter is actually history speaks mighty 
well for the industry 

The association has some ideas of 
its own about what should be done 
in the coming warm months to avoid 
the supply “debacle that might have 
been upon us (in the expiring heat- 
ing season) if the weather had aver- 
aged only some 5% to 10% colder” 
(more degree days). 

And the association hasn't minded 


speaking up about those ideas to get 
the ball rolling 

Its executive director, Joseph B 
Wells, writing in its bulletin, The 
Digest, cocks an ear at remarks on 
the subject by Courtney C. Brown, 
assistant to the chairman of Jersey 
Standard, at the latest quarterly 
meeting of the Oil Industry Informa- 
tion Committee. 

Essence of those remarks was that 
“unless the industry builds product 
stocks throughout the second and 
third quarters at the rate of not less 
than 250,000 b/d, we might readily be 
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HEIL Trailerized Tanks 


are built to give you 


Radiance hia. mele? 


That's why you're money ahead 
with the up-to-the-limit loads and 
down-to-earth operating cost of 
“: this experience-backed transport 
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A Dynamic strain-gauge tests, used by Heil since BD Simple cross valves are monifolded to form an 
1946, accurotely measure stresses in every port accessible, compact, lightweight unit of unsur- 
of the tenk. Actval read and lead conditions in possed efficiency. Compare this Heil manifold 
punishing research prove the soundness of the with the cheaper gate-valve assemblies used on 
Heil design. other tanks. 


Reinforced, deep-dished heads and surge plates Safety catwalk is an integral part of the tank — 
in Heil tanks are integrated with the perfectly not en added member. Adds strength without 
formed shell to make lightweight tanks stronger weight. 
then a 24-inch |-beam. 





Entire top is non-slip tread, Flashing 
and “straight-thru™ drain tubes keep tank sides 
and ends clean, 





Heil Transports are now available with either of 
two proven tandem-axle running gears — Heil- 





Hendrickson or Neway — the most sotisfoctory 
tandem-axle assemblies in use today. 








If imitation is the sincerest form of flattery, 
a Heil trailerized transport tank is the proud- 
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est tank on the highway. 


Heil transports are built up to a standard 
a's — not down to a price. There is no compro- 
ss mising with quality — no leaning on laurels. 
2 That's why there's a lot of tomorrow in Heil 
trailerized tanks today — why their sustained 
earning power has made them the most want- 
ed transports — why you can divide their 


ev 


afar 


price tag by more years of dependable service and haul 


with Heil for less! 


Research at Heil never a. The superb Heil trans- 


port of today is the sum of many superior details in 
design and method that result in a finer finished product 
and more years of dependable service. 


Manhole covers ond fill-caps ore light- 
weight, non-breakable, pressed steel. Ex- 


clusive triple-acting, spring-loaded vent 
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Take welding, for example. It is possible to produce 
a presentable transport tank with one or two welding 
methods, But there are as many as ten different types 
of weldments used by Heil. Testing has shown there is 
always one right weld for each specialized requirement. 


Naturally it costs more to build a tank with Heil 
quality features. But if they are not in the tank you 
buy, you'll pay for them later anyway — in mainte- 
nance, repair, lost time. Heil tanks are usually the last 
ones in a fleet to be replaced — and even then bring 
higher resale prices! 


That's why three out of four buyers of Heil tanks 
have bought them before — and are buying them again. 
That's why there is hardly a major oil company in the 
world not using Heil tanks to keep their petroleum 
hauling costs down to a minimum! 


Non-rocking fifth wheel, introduced by Heil 
in 1938, is safest, simplest unit in use to- 
day. Steadies the load — eliminates lood 
, and ing ports. Normal 
swey and roll on curves is absorbed by 
trecter ond trailer springs. 








relieves vacuum and excess pressure, pro- 
vides emergency venting in case of fire 
and prevents loss of load if tank overturns. 
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in trouble next winter (east of the 
tockies) because adequate sur- 
plus facility will not be available and 
price inducements will be impeded by 
the control authorities 

Mr. Wells also cocks an eye at the 
record, which shows that New Eng 
land terminal and bulk plant opera 
tors and tank wagon distributors last 
May, June, July, August and Septem 
ber crammed about 2,500,000 bbls 
more of heating oil into the region's 
secondary storage than went in the 
summer before—almost 50°% more 
Mr. Wells ob 
“ought to provide not only 
a bit of inspiration but perhaps sug 
gest a pattern to those whose tanks 
we (Independents) helped empty s 
that New England tanks would be 
filled 

As a starter, Mr. Wells suggests 
that “the tanks on which we draw 
for our supply are kept filled.” 


“Such performance,’ 
serves 


The encouraging thing about Mr 
Wells’ remarks is that they are al- 
most bound to help crystallize think- 
ing among refiners 

Evidence is plentiful around New 
York that refiners have been doing 
some deep thinking about the steps 
made necessary by the growth of de 
mand for heating oil and Diesel fuel 

There are charts 
they're 


galore—and 
studied, too——tracing 
the growth of refinery capacity, and 
of demand and the 
weather 


being 
vagaries of 


Speaking of weather, there's food 
for considerable thought and action 
in the record of New York City’s 
heating seasons. This shows that the 
law of averages could easily catch 
up with the industry in thé Northeast 
next winter 

tJeginning with the 1919-20 winter 
and ending with the 1939-40 winter 
New York had a heating season 8; 
to 104 colder (more degree days) 
than normal every six or eight years 
Now it has been 11 years since the 
city experienced a winter which had 
more than 2 more degree days than 
normal, The 2 colder-than-normal 
season was the 1947-48 
winter 


“shortages 
Distillates were no refining capac 
ity problem prior to 1947-48, because 
the demand growth is a wonder which 
belongs just to the last five years 
n terms of New England and New 
York stat 
Now distillates are n 
problem, and the 
and is 


anyway 
capacity 
industry knows it 
doing something about it. It 
also knows that refining capacity 
cannot be increased markedly over 
night And that just about every 
available bit of storage had better 
be filled this summer 

Even consumer storage is being 
eyed in this connection. One trade 
source estimates dwelling tankage in 
New England and New York state 
amounts to about 15,000,000 bbis 
and says it is enough to cause no 
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ticeable variations in demand. (This 
source estimates this region how has 
about 1,800,000 burners in place, and 
that there is an average tankage per 
burner of 350 gals. or 8.33 bbis.) 


Serious attention likely will be 
given the idea of deferred billing 


perhaps new attention to consumer 





PACIFIC COAST 


budget plans, in which there is quick- 
ened consumer interest 


Thus, chances are better than good 
that company plans will take definite 
form earlier than usual. And that to- 
gether they will, in effect, provide the 
Northeast the insurance it needs 
against trouble next winter 





Company Still Swinging at Bureaucrats 
Who Spread ‘Business Is Evil’ Faith 


By Frank Breese, West Coast Correspondent 


Ever since the anti-trust suit was 
Bled against the seven West Coast 
majors a year ago, General Petro- 
leum’s President Robert Minckler has 
never passed up a chance to condemn 
the government Administration. Last 
week he let fly another verbal round 
house punch 

American liberty and American pro 
ductivity are threatened by 
aries 


reaction 
who may succeed in destroying 
them because the American people 
have lost faith in themselves, Mr 
Minckler contended. He defined “re 
actionaries” as those who seek to 
establish in the United States a 
tyranny of government.” 

In our country he said in a San 
Francisco speech the program of 
reactionaries with medieva] minds to 
concentrate power in the federal gov 
ernment is currently called the ‘Wel 
fare State.’” 

In his note of alarm, Mr 
asserted, 


Minckler 
If we install this program 
in all its destructive phases, we face 
the same dismal future as Britain and 
Italy and Germany and Russia. And 
fon't say ‘It can’t happen here’ 
It can happen here and is happening 
here. Our domestic enemies of liberty 
are building in Washington a _ vast 
bureaucracy which every day is busy 
attacking our economic freedom. Their 
weapons are propaganda, false slo 
gans, and appeals to hate, greed and 
fear. They have used these weapons 
so well that they have bamboozled 
many into believing that most busi- 
r spend most of their time 
tting against publi 


lessmen 
welfare, that 
mmoral and indecent 
to make a profit, that all good 
from government and all bad from 
business 


t is somehow 


comes 


While they have attacked eco 
nomic freedom, they have promoted 
lavery by using the peo 
1©y to purchase allegiance of 
roups to their wicked plans 
. . . 
Self-serves are involved in another 


tussle over the gasoline price sign 


controversy. Self-serve leaders were 
lobbying actively to put across legis- 
lation which would nullify the dis- 
tasteful anti-price sign law. For a 
while it appeared they had enough 
official backing to win their point 
But the expected support from the 
bureau of weights and measures, en- 
charged with enforcing the law, sud- 
lenly vanished 

So the self-serve trade association 
sent out an urgent call to the mem 
bership, instructing them to talk up 
the two bills now before the state 
] slature. One would prohibit false 
and misleading statements on signs 
but the other would permit service 
stations to use the 
yourself and save 


slogan “serve 
which the self 


serves have exploited extensively 


. . . 

California Standard’s annual report 
gave special mention to two new 
products introduced last year. One is 
a line of automotive lubricating oils 
leveloped through a research method 
based on atomic energy. The other 
heating oil. The 
further details on 
its atomic energy lube oils 

rhe report underlined another trend 
in the West—Dieselization of the 
trains. The company indicated that 
sales of Diesel fuels and lubricants 


is a non-clogging 
ompany gave no 


mounted in ratio to the increased use 


of Diesel power by the western rail- 
roads 
Some of the 


fairly impressive 


ympany statistics are 
because they point 
up the size of this West Coast giant 
At the end of | 
were in the npk rf 


30,671 peopl 
California 
Standard and its wholl ywned sub 
That's greater than the in- 
dividual populations of 400 of the 425 


sidiaries 


California cities and towns listed in 
one gazetteer 

The company paid $121,417,706 in 
wages and salaries. It also paid $100 
126,309 in taxes. And acting as a 
tax collecting agency for state sales 
and motor fuel levies and other taxes 
t handled $102,714,000 
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Spot Caribbean Tanker Rates on Black Oil Dip 


The industry 
over in the 
kerosine 


was going through 
March 


were 


ts seasonal change- 
In general, sales of 
slowing up, and buyers 
laying out their lines for summer sup- 


closing days of 
and No. 2 fuel 
increasingly were 
plies of gasoline 

One seasonal development that has been eagerly anti- 
cipated along the Eastern Seaboard was a sharp decline 
in rates for single tankship trips from the Caribbean 
to New York. The last single voyage for black oil in 
the Netherlands West Indies-North of Hatteras trade 
was fixed at $5.40 per ton, equivalent to USMC plus 
100% This rate compared with $6.21 per ton (USMC 
plus 130°), the last previously paid for the same voyag« 
and $8.10 «USMC plus 200%) for single trips over most 
of January and February 

The distillate supply position was and 
quotations were scaled down, over a broad area of the 
Midwest and the Mid-Continent However, the weather 
and the lateness of the season to the contrary, demand 
persisted in seaboard districts for No. 2 fuel, although 
not at “premium 

Gasoline 


easier, some 


prices 
inquiry as yet was not so active as many 
refiners in Oklahoma, North and East Texas were pre- 
pared for, but most reports showed that calls for product 
gradually were increasing At the Gulf, lower octane 
grades and unleaded gasoline were offered freely, but 
top-grade premium already was hard to find 

Hand-to-mouth buying of range oil and No. 2 fuel by 
jobbers and resellers figured high in reports of refiners 
all the way from Chicago down to North Texas 

In the Midwest, 
what when several of 
No. 2 fuel at 8.125c, 
their previous 
changed, 


quotations of marketers eased some- 
them offered tank car lots of 
FOB Group 3, down 0.25c from 
price Refiners’ quotations were un- 
ranging upward from 8.35c, Group 3 basis 
Tank car marketers also offered range oil lower at 
8.875c. For the product, quotations of Midwest re- 
finers ranged from 9 to 9.25« 

“Discounts” of 0.125 and 0.25 
for light fuel oils also were obtainable in many 
districts of the Mid-Continent as inventories began stack- 
ing up. An East Texas refiner commented that lower 
quotations for No. 2 as yet have failed to stimulate in- 
terest Oklahoma source estimated 
immediate shipping instructions 
his own price, within reason.’ 
of Diesel fuel at many points in the 
Southwest paying 0.25c per gal. less at 8.25c for 
supplies, and as low as 8.125c at points in Texas 
according to reports to NPN 

While prices for Diesel oil were unchanged in the Fort 
Worth area, of re-fueling there ranged from 8.625 
to 8.75¢ result of price reductions made in rail- 
road supply contracts last December and to run through 
April 

At the Gulf, demand for No. 2 continued at 7.5c per 
gal., the low quoted price for cargo lots 

At New York Harbor. while trading for the 


Same 


“under Group 3 quota- 
tions’ 


buyers One 
a buyer prepared to give 
on No. 2 fuel 


among 


“could name 
Railroad buyers 
were 


some 


cost 


as 4 


most part 


was quiet, a few large transactions of No. 2 were dis 
closed at 9c per gal., barges. The price was the 
as the No. 2 quotation of the majority of harbor sup- 
pliers, and which for of the heating 
been restricted to customers of record 
Prices for bunker “C’ 
ness" in all refining districts, 
to be offered sparingly 
In connection with a number of requests to the 
of Price Stabilization for 
along the Atlantic 


same 


most season has 


fuel showed “surprising firm- 
and heavy fuel continued 
in seaboard areas 
Office 
a boost in heavy fuel prices 
Seaboard, OPS sent a questionnaire 
to 13 marketers of heavy fuel at New York Harbor, it 
was learned by NPN. Specific data on costs of supply 
and transportation, with an eye to average markups on 
oil and spot tanker charters, were asked. The 
aimed at classifications of heavy fuel 
marketers--those who own their own tankships and those 
who don't 

NPN learned the questionnaire was long and detailed 
and one New York Independent, a non-owner of water 
transportation, estimated it would take him about three 
days to get his part of it filled. Harbor marketers, while 
busy with the answers, also were watching developments 
in spot tanker rates, particularly when black oil rates 
for Caribbean-North of Hatteras fell off sharply 


questions 


were two broad 


Non-tanker 
their average 
over the 
evaluate 


owners reportedly were asked in detail 
shipping costs (from the Gulf-Caribbean) 
recent past. Other questions were designed to 
average mark-ups on cargo lots of bunker “C” 
fuel. In addition OPS is said to be interested in the ratio 
of oil purchased under contract on a “delivered-in” 
at the marketer's terminal and that bought spot at the 
Gulf or Caribbean 

For tanker owners, the questionnaire also is detailed 
and points to an evaluation of operating costs 

Falling tanker rates made some New York marketers 
less optimistic than previously over the chances of getting 
a boost in bunker prices approved. However, even at 
the currently lower spot rates for ocean transportation, it 
still costs about 90c per bbl. to move heavy fuel from the 
New York in a chartered bottom 
tanker-owning eastern marketer of heavy 
who did not get the “T'd 
rather see tanker than bunker prices 
go up.’ 


cost 


Caribbean to 

One large 
fuel OPS questionnaire 
down 


said 
rates go 


GULF COAST 


Gasoline Activity on Upswing 


Gasoline inquiry and sales were on the 
week at the Gulf, with premium-grade 
shaping up almost as tight as bunker “€ 
to reports of refiners and traders 
tion generally was easier, 
persisted 

For prompt lifting, refiners’ reports on gasoline varied 
according to octane. Top-grade premium gasoline was 
hard to find in uncommitted offerings, and then only at 
premium” prices. Regular grade, 86 oct. Research, was 


upswing last 
leaded products 
»’ fuel, according 
The heating oil posi- 
but demand for No. 2 at 7.t« 
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Summary of Daily Gasoline Prices (March 27 through April 2) 


Monday Priday Thursday 
Moter Gaseline 93 Oct. K (Premium) April 2 Mareh 36 March 29 


11.375 11.375 


ap.) 
Moter Gascline 06 Oct. KR (Premium) 
Uklahboma 
Mid western a q 
N. Tea. Fo H. to Tex. &Nn.M. deat 
W. Tex. (For shy Tex.@N.M. dest 
Be. Tex , Tex.4N.M. dest 
Motor Gasoline 88 Oct. K (Premium) 
Oklahoma (Gr 
Midwestern (¢ Pp 
N. Tes. (For shpt. to" I dest 
W. Tex. (Por shpt } dest 
eB. Tea, <Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsg 
Motor Gasoline 86 Oct. K (Premium) 


12.375-11. 78 
17 
(igaats 
4 
11.78-12.5 
12 


375-11.5 11.375-11.5 
, 1213 
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4 ney 11 11.6-12.5 
Meter Gasoline 4 Oct. KR (Regular) 
Ohliaboma 
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t. Tex : 
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Meteor Gasoline 82 Oct. KB (Regular) 
Oblahoma Group 3 
Midwestern (Group 10.375-10.875 
N pom. (Bor apn N deat 2)10.75-11.7 
W. Tes. (For sh } N dest ) 11(2) 
BE. Tex. (Tru 10 5-11(3) 
Cent. W. Tex 75 
Moter Gasoline 86 Oct. BR (Regular): 
Oklahoma (Group 3) (2)10.375-10.625 (2) 10.375-10.625 (2) 10.375-10.625 (2) 10.375-10.625 
N. Tex.‘ For ahpt. to Tex.&N.M. dest'ns) 10.75 10.75 10.75 10.75 
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4 (Truck Tnep.) es - eee eeee 
Tex..( Truck Tnap.) 
Motor Gasoline We Oct, M & below 
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Kt Trap 0.5 


3)10.375-10.75 (3)10.375-10.7 
(2)10.375-10 a8 


(2)10.75-11.7 
(2) 

10.5-11(3) 
10.75 


(3)10.375-10.75 

(2) 10.375-10.875 

(os \ 11.7 
11¢ 


10.5- 1103) 
10.75 


(3) 10.375-10.75 
(2) 10.375-10.875 
(2)10.75-11.7 


(2) 
10.5-11(35 
10.75 


(2) 10.375-10.625 
10.75 


9.625-10 
(2)9.75-9.875 


) 9.875-10.5 9.875-1 
(Truc ne Thnsp.) “ 0.5 9.5-10.5 
Motor Gasoline 93 Oct, KR (Premium): 
fork harbor oe 14. 75- 14. 75-15 14. 75-15 
harbor, barges 14.65-14.9 14.65-14.9 14.65-14.9 
15.15-15.2 15.15-15.2 15. 15-15.2 


15.06 15.06 
12.9-15(2) 12.9-15(2) 
12.8 12.8 


Philadelphia 
Philadelphia, barges 
Raitimore 
Baltimore, barges 
Motor Gasoline 90 Oct. K (Premium) 
New York harbor 
New York harbor, barges 
Philadelphia 
Philadelphia, barges 
Baltimore 
Baltimore, barges 
Moter Gasoline 86 Oct. K (Regular) 
New York harbor 
New York harbor, barges 
Philadelphia 
Philadelphia, barges 
Raltimore 
Baltimore, barges 
Motor Casoline 
Western Penna... Bradford Warren 
Oct. R (Prem) 
86 Oct. R (Regular 
Western Penna... OFF City 
90 Oct. R (Prem) ‘ pee - 13. 75-13.9 13.75-13.9 
86 Oct. R (Regular) 2 12.75-12.9(2) 12. 75-12.9(2) 
Western PFeena., Pitteburgh 
90 Oct. R (Prem) 13.9(2) 13.9(2) 13.9(2) 13.912) 
86 Oct. R (Regular . 12.912) 12.942) 12.912) 12.9(2) 
NOTE: Research octane ratings, indicated by the letter ‘‘R"’. are minimum ratings Motor method octane ratings, where used, are indicated by 
the letter 


13. 75-14(2) 


5. 13.75-14(2) 
(2)12. 75-13 (2)12. 75-13 


13.7 
(2)12.75-13 (2)12. 75-13 


13.75-13.9 13.75-13.9 
12.75-12.9(2) 12.75-12.9(2> 





available in a few instances at “low Oilgram, date of lift- 
ing,”’ but on this basis only for an immediate movement 
Lower octane grades were in easier supply 


with both products held for “low Oilgram.” With demand 
still reported active for cargo lots of No. 2 at 7.5c, this 


Sale of a small cargo of 70-72 oct. leaded gasoline for 
early June export at “Platt's low, date of lifting,” was 
disclosed, Quotations for 70-72 oct. leaded gasoline at 
the time of the sale ranged upward from 10c per gal 

Another sale involved two and one-half T2’s of regular 
gasoline, but which at 89 oct. Research, almost touched 
the premium-grade category, for April lifting. The price 
on this transaction was not disclosed, but it was described 
as “at a ‘premium.’” Refiners increasingly were report- 
ing that most of their “quality” gasoline for lifting after 
April 15 already was committed 

One offering of 79 oct. Research gasoline in conjunc- 
tion with a cargo quantity of No. 2 fuel was reported 


offering was interpreted by the trade to denote some 
easiness in the prompt supply position for 79 oct. Re- 
search 

While at least one large refiner was in the market for 
additional quantities of No. 2 at 7.5c, buyers generally 
showed little interest in the product when offerings were 
held for 7.75 and 8c. Quotations for No. 2 fuel ranged 
from 7.5 to 8.5c per gal 

No easing in bunker “C” fuel was indicated. It was 
said that one buyer, having combed the Caribbean area 
for supply with a bid of a 10c “premium,” found no offer- 
ers at the Gulf with his bid in that area of $1.75. Quo- 
tations for bunker “C” fuel ranged from $1.75 to $1.90 
per bbl 
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Explanations of Price Tables 

The reader's attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
48 and the price tables appearing on pages 51-56 
of this issue 

The letter “X”" indicates a change in price; if 
the change is on the low of the price range, the 
“xX” is adjacent to the low; if the change is on 
the high of the price change, the “X”" is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a pricy range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of the new price 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 54, all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











ATLANTIC COAST 
Supply Easier for Heating Oils 


Offerings of kerosine and No, 2 fuel in larger quantities 
at New York Harbor pointed up the easier supply posi- 
tion for heating oils generally, according to East Coast 
reports last week. Heavy fuel continued extremely tight, 
but there were indications of larger supplies in the offing. 
Little gasoline was traded, and prices were said to be 
firm. 

At New York Harbor, two transactions totalling about 
80,000 bbls. of No. 2 fuel were reported at 9c per gal., 
the same as the price generally quoted by suppliers to 
their regular customers. Offerings of No. 2 fuel were 
reported relatively light. However, contributing to the 
easier supply position on heating oils at some terminals 
was the tendency among jobbers to lighten up on their 
orders for early April delivery. An Independent supplier 
at New York said orders from his jobber accounts against 
their April quotas were substantially below his expecta- 
tions 

Heavy fuel was closely held, and bids at “premium” prices 
for the most part brought out no new supply, it was 
said. One smal! lot was said to have been available from 
a secondary source at $2.40 per bbl. at New York Harbor 
A large Independent at the harbor, who all through March 
was in the market for supplemental lots of bunker “C” 
fuel, is said to have two vessels arriving on April 1 and 
large supplies scheduled for later in the month. Quota- 
tions for barge lots of No. 6 at New York, and almost 
exclusively applying to regular customers, at New York, 
ranged from $2.15 to $2.25 per bbl 

Gasoline was inactive, and for the most part supply 
was held for regular customers. The fact that tanker 
rates were declining gave some suppliers additional con- 
fidence of being able to meet the heavy demand antici- 
pated for this summer 3arge offerings of regular grade 
were reported at 12c at New York Harbor, the same as 
the low-quoted price Other quotations for barge quan- 
tities of regular gasoline at New York ranged up to 13.4 

No changes were reported in suppliers’ quotations, and 
prices all along the line were described as firm. Refined 
grades of wax, which have been in tight supply for many 
months, were reported quoted more liberally in seaboard 
districts 


CENTRAL MICHIGAN 
No. 3 Fuel Prices Narrow; Trading Quiet 


Refiners’ quotations for No. 3 fuel narrowed in Central 
Michigan in the last week of March when a refiner dis- 
closed he had made a “competitive adjustment down- 
ward” in his price. While settling of No. 3 prices coin- 
cided with another refiner’s open market cale of the 
same grade of fuel, there was no general easiness in 
this product indicated by reports from other refiners. 

Refiners said chilly weather the entire week held light 
fuel oil demand up to commitments. Inventories of most 
distillates, they said, were almost in balance 

Lower temperatures also caused inventories of heavy 
fuels to dip at those plants previously indicating they 
had product to sell in open market. One refiner said he 
was now “in good shape;” another declared his production 
was fully committed through April 

No. 3 straw oi] prices ranged from 10.8 to llc, down 
0.25c on the high following refiner’s price revision. An 
open market sale of No. 3 fuel to a large oil company at 
10.9c, FOB Central Michigan was disclosed by another 
refiner 

Inter-refinery sale of 3,000 bbls. of kerosine at 12.5« 
FOB seller's plant, was disclosed; quotations ranged from 
11.55 to 12.55c 

Gasoline prices were “strong,” refiners said. Because 
of an “unusually high” demand for gasolne all winter, 
there has been no “normal” accumulation of supply for 
spring Most refiners believed product would be tight 
by early summer. The fact that at least two large oil 
companies were seeking substantial amounts from local 
supply sources for auxiliary summer needs, they said 
underlined their beliefs 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Spot Prices Dip on Light Oils 


Domestic fuels were available in the open market at 
sharply reduced prices in last week of March, but buy- 
ing interest failed to materialize among jobbers, accord- 
ing to Midwest trade sources. Refiners’ quotations were 
unchanged for all products. 

Heavy fuels, in spite of larger amounts being available 
in the open market, showed “surprising firmness,” traders 
said. Gasoline was quiet, but refiners said demand at pipe 
line terminals was “unusually high” for this season 

Prices for No. 2 fuel and No. 1/range oil took a sharp 
cut when marketers disclosed their offerings ranged up- 
ward from 8.125c and 8.875c, Group 3, respectively. No 
sales were reported. Refiners continued to quote No. 2 
from 8.375 to 8.625c and No. 1/range oil from 9 to 9.25c. 
Trade sources, generally, laid sharp drop in spot prices 
to difficulties earlier this year with rail transportation 
which was felt most sharply among “land-locked” re- 
finers 

Keen interest continued to be shown in No. 6 fuel 
prices even though trading was quiet. A number of 
brokers said they were “long” on substantial amounts of 
No. 6 bought “at the (quoted) Group 3 low” earlier this 
season, and they now were unable to sell at their price 
of $1.80 per bbl. Product at same time, was reported 
freely available” at $1.75 per bbl 

One lot of 30,000 bbls. of No. 6 was offered by a re- 
finer at $1.70 per bbl., Group 3, for resale and shipment 
over April. Another refiner disclosed sale of 15 cars of 
No. 6 at $1.75. A third refiner for the first time in nine 
months, indicated he would offer a “small quantity” of 
No. 6 in open market during April 

Purchase of a small amount of No. 6 (sulfur content 
not guaranteed) was disclosed at $1.65 per bbl., FOB 
E. Texas. Several sources said this grade was being offered 
to resellers at prices 5¢ to 10¢ per bbl. below product 
ruaranteed to have max. 1% sulfur content. Four re- 
finers quoted No. 6 at flat $1.75 
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CHICAGO DISTRICT 
Burning Oils Show Added Easiness 


Burning oil prices showed additional easiness in Chicage 
District last week mostly because season-end demand 
was slow and a few water terminal operators were try 
ing to close out their inventories. Quotations, however 
were unchanged 

‘hicago area refiners said their supplies of light fuels 

ere low, but for most part indicated they were trying 

get by” on current production. Supplies of distillates 
at water terminals varied from “short” to “long” with 
some operators offering limited amounts in open market 
within range of quoted prices, Primary sources said No 
2 fuel was available to them at one terminal, neverthe- 
less, at 10.65c, FOB Chicago District 

Numerous sales of domestic fuels, all in minimum 4,000 
gal. transport lots, were disclosed by brokers and ter- 
minal operators. Sales of No. 2 were at 10.8c, 10.875c and 
10.9c; No. l/range oil at 11.8c and 11.9c, FOB Chicago 
District, Quotations for these two fuels ranged from 10.8 
to lle and 11.5 to 12c respectively 

Although heavy fuels were in greater supply, primaries 
still held closely to their inventories. They said indus- 
trial consumption was “good” and despite arrival of a 
number of barges, supplies at terminals were “comfort- 
able Sale of “a few thousand gallons” of No. 5 fuel 
was disclosed at 8.5c, FOB Chicago District 

tefiners said shipments of gasoline to regular custo- 
mers was picking up. Open market traders said demand 
was “somewhat better” for gasoline, but still not active 


MID-CONTINENT 
Efforts to Move Light Fuels Unsuccessful 


Some refiners in the Mid-Continent, faced with daily 
increasing stocks of burning oil, began trying to move 
them the past week by offering to sell Nos. 1 and 2 
under published prices However, according to reports 
buyers still showed little interest Heavy fuel remained 
firm “at the lows,” but this product also slipped slightly 
in demand. Gasoline demand was picking up slowly in 
most areas 

Prices quoted by refiners continued unchanged in most 
districts, but “premiums” bid by open market buyers in 
recent past were almost non-existent last week One 
Kansas refiner said he received an inquiry for No. 6, with 
buyer willing to pay l6c “over published prices,” but 
meanwhile ther sources said low sulfur material was 
available “at the lows.’ 

Refiners in Texas welcomed slow, soaking rains dur 
ing the week that put an end to one of the state's worst 
droughts in some 40 years The rains hit most areas 
and North, East, West and Central West Texas refiners 
expected to see their local gasoline sales pick up sharply 

Midwestern demand, however, continued slow, especial 
ly for “tank car gasoline One Oklahoma marketer 
said cycled material he offered at 9.375c per gal. FOB 
Group 3, was “going begging Cold weather was be 
lieved to be the main reason for the lagging demand 
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and most refiners expected ¢ ‘ shar} 
mand during first part of April 

Nos. 1 and 2 fuel oils were ing offered to buyers 
toward end of week at 0.125 to 0.25« under Group 3 
published prices,” according to reports. One East, Texas 
refiner said buyers still were not buying “In any quan- 
tity” despite fact some refiners were willing to sell Nos 
1 and 2 at 8.75c and 8.125¢ per gal., respectively, in that 
area. One Oklahoma source said any buyer with ship 
ping instructions could “name his own price within 
reason.” 

Residual fue] buyers also were less interested in ma- 
terial offered at “premium prices. According to most 
sources, low sulfur now was available at $1.75, price 
most railroads agreed to pay during April 


WESTERN PENNA. 
Spot Lube Market Remains Bare 


No change was indicated in the tight supply position 
of lubricating oils in Western Penna. the last week of 
March, even though jobber demand for base stocks was 
said to have eased tefiners selling branded motor oils 
reported continued heavy sales Petrolatum also was es 
pecially tight and spot buyers reported they could obtain 
nothing, either in tank cars or in drums Demand for 
scale wax was spotty. Fuel oil was more readily offered 
to distributor-buyers although prices remained firm. Most 
refiners reported good gasoline sales 

Neutral oil was the grade most sought by refiners, it 
was said At the same time, little of any grade was 
available to new buyers Bright stock was said to be 

very occasionally” offered in small lots at 31c 


Refiners of petrolatum generally stated that demand 
was very heavy from domestic and export buyers, and 
orders well in excess of their ability to supply. One, who 
formerly was able to supply all regular customers, said 
he now was turning down some export orders from “cus- 
tomers of standing.” Another said that, following heavy 
tank car sales to export buyers at the seaboard, he had 
nothing to offer. Some reported slightly improved posi- 
tions on drum supplies 


Uneven demand for scale wax was indicated by some 
surces. Inter-refinery offering of 124-6 at 6.125c was 
disclosed. Quotations to the trade ranged from 6.25 to 7« 


Oil Price Index Continues Steady 


WASHINGTON .~-Bureau of Labor Statistics wholesale 
oil price index for week ended March 27 remained un- 
changed from weeks ended March 6, 13 and 20. Complete 
index, based on Platt's OJLGRAM quotations, is com- 
pared below with corresponding week a year ago (1947 
equals 100) 


March 27 March 2% 
1950 
Crude & products »5 5 111 
Crude 
Refined products 
Gasoline 
Kerosine 
stillate fuels 
Residual fuels 
br ating ‘ 


Natural gasoline 


While not on a comparable basis with above oil index 
bureau's wholesale price index for other commodities 
based on 1926 also was unchanged at 183.9 for week ended 
March 27 





Crude Oil Prices 
No changes in crude oil prices were reported 
in week ended March 31 For complete crude 
price schedules, see March 28 NPN, p. 50-51 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT APRIL 2 


Prices herewith are reproduced from Piatt's OILGRAM Daily Ov 
Price Service, associated with National Petroleum News, whose rep 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oi) industry prices everywhere 


Prices shown in tables are salee prices or quotations or genera! offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the bus 
iness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where § sign is 
shown; wax and petrolatums cents per pound; ex ali fees and taxes 
for crude oi] and its products lawfully produced and transported; re 
ported as received by O/LGRAM and National Petroleum News but not 


guaranteed; for subscribers’ private use only and not for resale or 
distribution or publication. During periods of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give O/LGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R. are minimum ratings; Motor Method ratings are indicated by letter 
M. For further details of price conditions apply to any NPN—OILGRAM 
office or see back of any O/JLGRAM Price Service invoice 


For complete price service delivered daily from nearest OJLGRAM 
publishing office, New York, Cleveland and Houston, address Piatt's 
Price Service, Inc 1213 West 3rd St., Cleveland (13), Ohio Annual 
subscription rate in U. 8.: $150 per year, payable in advance 


MIDOCONTINENT LUBES 

FOB Tulsa basis. Bright Stocks, v at 210° 

Neutrals, vis. at 100°, 0-10 pp 

Newtral Otls—< onventional 

Pale Otts Cea. 

60-85 vis 2 15.5(2) 
3 16 


GASOLINE OENTRAL MICHIGAN 
(FOB Central Michigan refineries) 
OKLAHOMA (Group 3) 
9 


3 Oct, Prem ° 90 Oct. R Prem 
Oct. Prem 3 375 86 Oct. R Prem 
Oct 375-1 84 Oct. R Reg 
Oct. 11.375-11 &2 Oct. R Reg 
Oct 10 Str. run gasoline, 56-110 vis 6 
Oct (3)10.375-10 Detroit shpt (4)10.5-12.125 150 vis 17.6 
Oct (2)10.375-10 180 vis 18 
Oct 9.625. 200 vis 5-18.5 

250 vis 19 

280 vis : . 519.5 

300 vis q . 9 20 


(2)14-14.5 
13.5-14.25 

(3)13-13.5 

12.25-12.5 


TLE! 


MIDWES 
Oct 
Oct 
Oct 
Oct 
Oct 
Oct 


a 


OHIO-—-Quotations of 8. O. for delivery to 
Ohio points Bright Stock —4 enventional 
83 Oct. R Reg ; 14.0 200 vis. D 
10-25 pp. 
150-160 vis 
0-10 D.P 
. TEX. (For shpt. \ N.M,. . 10-25 p.p 
Oct. R Prem -13.2 120 vis. D 
Oct CALIFORNIA 0-10 pp 
Oct : 
Oct 25 § Los Angeles dist. : 
Oct 
Oct 80-82 Oct. M Prem 
Oct. M & below 74-76 Oct. M Reg 


em RRR 


Bright Stock—Selvent 
150-160 vis. 0-10 p.p., 95 v.1 


Neutral Otls—Seotvent 

170-180 vis., 98 vil 

200-210 vis., 90-95 v.i 
16.25-17 300 vis., 95 v.i 
14.25-14.5 


. TEX. (For shpt. te Tex. . San Fran. dist 
Oct. R Prem 12.5 

Oct. R Prem 
Oct. R Prem 
Oct. R Prem Cylinder Stocks 

C 600 v 

_ > _ San Joaquin Valley dist a a ow 
Oct. R Reg 80-82 Oct. M Prem 

Oct. M & below 10.375 74-76 Oct. M Reg 


80-82 Oct, M Prem 
74-76 Oct. M Reg 


z 


SOUTH TEXAS (Neutral Otis) 
(Vis. at 100° F, FOB refineries for domestic 

Oct. R Prem and/or export shipment.) 
Oct. R Prem 
Oct. R Prem 11.7 PALE OILS: 
Oct. R Prem Vis. COLOR 
_— . a 100 1%-2 12.514) 

eK 200 No. 2-! 13.514) 
Oct. R Reg LUBRICATING OILS 300 No. 2-2 1416) 
Oct. M & below 9.875-10.5 500) =(No. 1516) 

: 750 No. 3 16(6) 

WESTERN PENNA. 1200 No. 3 (2)17-17.543) 
2000 No (2) 18-1914) 


TEX. (Truck Transpt.) 


SEEFSESEE 


(Treck Transpt.) 
. Prices are for sales made, or offers reliably 
11.2 reported, to jobbers & compounders only. 


Viscous Newtrais—No. 3 col. Vis. at 70° F. 200 
Oct. M & below 95-105 Vis. (180 at 100°) 420-425 8 


0 pt 

10 pt 

15 pt 

25 pt 

150 Vis. (143 at 100°) 400-405 0 
0 p.t ° 

10 pt 

15 p.t 

25 pt 


ARK. (For shipment to Ark. & La.) 
R Prem 11.75 
R Reg 10.75 
M & below 9.625 


KANSAS (For Kansas destinations only) 
R Prem 
R Prem 
R Prem 


R Reg 
R Reg (2)10.6-11.625 Bright Stocks Tank Car 
a —— 145-155 vis, at 210°, 540-550 Buyers 
10 pt 32.! 
18 Bt ..... 31. UNIFORM 


13.75-14(2) won HIGH QUALITY 
(2)12.75-13 





Cylinder Stocks 
600 8.R. filterb’! 
60 SR. . 


13.75-13.9 
12. 75-12.9(2) 


DEEP ROCK OIL CORPORATION 


‘Prem 13.92) 600 fi 
Reg 12.9(2) 630 fi 


APRIL 4, 1951 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT APRIL 2 


(ROUTH TEXAS cont'd KEROSINE, GAS & FUEL OILS 


RED OLS 
100 
aH r 6 ; g 
100 ; ‘ ORLAHOMA (Group 3) on Oty 
mm) Ne 5 41.43 ww (3)9.23 
™“) i244 ww (3)9.25 
1a § 7 Range 9.125 
. 5 ” & above D.1. diesel &.9 
_ ipw (3)9-8.375 36-40 fuel 
e 1 straw 9 


LPG PRICES Shey an.se-8 Pittsburgh: 
N ' (4)$1 75 2.00 Kerosine 11.625-11.7 
(Of refiners, FOR refinerics, ia ’ - No. 1 fuel 11.125—11 
tank care of transport trucks) MIDWESTERN (Groap 3 basis) No 2 tuel 11-11 
fom In Com Indus- 41-43 w.0 (3)9.25 No. 3 fuel aa 
mercial dustrial mercial trial 4 ‘4 oe (49 ~ , 36-40 fuel 10.5-11 
District Propane Propane Butane Butane Renee - 
N Y¥. Harbor 7 7 & above D1. 4 
Philadelphia ~ “y “— - : CENTRAL MICHIGAN 
Baltimore No. 2 7 625 FOB Central Michigan refineries 
Hastings $1.75(4) ‘ 11.55-12.56 
ker« 11.55-12.55 
TEX. (For shpt. to Tex. & N.M. dest’ns.) ’. distiNate (2)11.5-12.3 
‘ss ww 8.75-0.5(2) No, 2 light straw (2)10.9-11.55 
‘4 ww 9-10 No, 3 straw 10.8-11(2 
D1 8. 25-10 ii. gas (3)8.5-10 
$ sree a Ne fuel 7.8-8.8 
6 fuel $1.75 J fuel (3)7.8-8.55 





TEX. (For shpt. to Tex. & N.M. dest’ns.) 
sa ww OHIO—Quotations of 8.0. Ohio for delivery to 
4 wwe 10.5 Ohio points 
& above D.1. diesel 9.5 Kerosine 
THIS b straw 1 i th 
2 straw 9.25 No. 2 fue 


1.80 Diesel (Light & Med 


is YOUR ~ } ae i trnapt.) Si 


‘2-44 ww ‘ CALIFORNIA 
4 & above DI. diese f 9.2 San Joaquin Valley 
fuel 40-43 wiw 12.6 
MARKET PLACE! fuel g Heavy fuel (PS 400 $1.95 
7 (4)§1.7! s Light fuel (PS 300 $s 
Diesel fuel (PS 200 10.4 
CENT. W. TEX. (Truck trnspt.) Stove dist. (PS 10¢ 11.9 


diese s 2 Los Angeles 
4-43 wow 
Heavy fuel (PS 400 
Light fuel (PS 300 


NPN'’s Market Section ae : Diesel fuel (PS 200 


Stove dist PS 100 


A card advertisement in 


ANSAS (For Kansas destinations only) 
44 wow (3)9.5-10.25 San Francisco 
& above Diese 8.625(2) 40-43 wiw 
1 fuel Heavy fuels (P 
2 fuel 2) 2 Light fuel (PS 
4 fuel ‘ Diesel fuel (PS 200 
» fue 2.325-—2 Stove dist PS 100 
6 fuel 


every week will bring you 


quick and continuous 


Ss 400 


300 


sales at low cost. 


> Z2ZZZZ 


= 
= 


(For shipment to Ark. & La.) 
244 ww 
actor fuel 


WRITE FOR SPACE RATES 


2 & below 


53 & been fas NATURAL GASOLINE 


& Breckenridge prices are to blend 
mn freight Basis shown below Shipments 
originate in any Mid-Continent manufac 

turing district 


> 
2 
* 


L22277 


27 


f 
fue 
f 
fu 
f 

' fu 


e 
e 
e 

e 
el 
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LUBE Fluorescent color for 
RS solvent extracted and 
OLo additive lube oils. Marketer of Petroleum Products 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport jot FOB refineries 
pipe line terminalis and inland waterway barge 
terminals 


Moter Gasoline 
70 Oct. R Prem 
SS Oct. R Prem 
S4 Oct. R Reg 
82 Oct. R Reg 


Light Fuel Otis 
Range oil 
No. 2 Fuei 


Heavy Fuel Otis 
N 5. low sulfur 
N », high sulfur 
No 6 low sulfur 
N 


6 high sulfur 


WAX 


WESTERN PENNA. (T.C., im Bulk, 
White Crude Scale 

124 A.m.p 
124-126 A.m.p 


SEABOARD 

Meiting points are AMP higher than 
EMP. Prices are for carload lots; domestic 
prices are FOB refinery scale in bags or 
Dbis fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis fully refined 
m bags or cartons 


Crude Scale N. ¥. Domestic N.Y. Export 


124-6 wh 7.5(2) 


Fully Refined: 
123-5 


NAPHTHAS & SOLVENTS 


FOB Group 3 
Stoddard solvent 
Cleaners naphtha 
V.M.4P. naphtha 
Mineral Spirits 
Rubber solvent 
Lacquer diluent 
Benzol diluent 


WESTERN PENNA. 
ml Otty: 


Stoddard solvent 


Pittsburgh 
Stoddard solvent 


OHIO-—-Quotations of 8 0. OF 
Ohio points 

VM&4P Naphtha 17.0 
Mineral Spirits @ Stoddard Soivent 16.0 
Rubber Solvent 14.875 


delivery t 


BE. TEXAS (Truck Trnspt.) 


Stoddard Solvent 


CENT. W. TEX. (Truck Truspt.) 
Stoddard Solvent 


KANSAS (For Kan. Dest'n. only) 
Stoddard Solvent 


ATLANTIC COAST 
V.M.aP 
Naphtha 
New York 


Harbor 1714 
Philadelphia (3)16.5-17 
Baltimore 
Boston 
Providence 


PRIL 4, 19 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT APRIL 2 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries @ tanker terminals, and of tanker terminal operators, 
FOB their terminais Ships’ bunkers prices are exclusive of lighterage 


Kerosine 
Ne, 1 Fuad 
(15) 10. 1-10.22) 
101 19) 
10.419) 
10.3: 10) 
10.244) 

9.7 


93 Oct. KR 96 Oct. BR 86 Oct. KR 83 Oct. K 
Prem. Gasoline Prem. Gasoline Reg. Gasoline Keg 
14.75-15 (2) 13.85-14.35 (3)12.85-13.6 
14.65-14.9 (2)13.75-14.25 12-13.4 
14.95- 15.20: 13.7(7 
12.9-14.05 11.9-13.5(2) 
12.8-13 11.5-12 


District 
N. ¥. Harbor 

do barges 
Albany 
Baltimore 

@o barges 
Baton Rouge 

do barges 
Boston 14.95-15.2(3 
Charleston 13.3(2) 
Corpus Christi 2 q 12.5 
Houston 2 “13 12.25 

do barges 2.3 11.5-12 
Jacksonville 13.3-13.614) 
Miami 


10.3(14) 
10.445) 


13.718) 
)12.3-12.475 
11.542) 
11.25-11.5 9.25-10.25 
11.25-11.5 9-90.25 
12.3-12.6(3) i111 
12.6(2) 11.1?) 
Mobdtle 12.4<(3) 10.4(4) 
New Haven g 13.513 10.349) 
New Orleans 2.4 2 11.6 9.7-10.15 
do barges ; 12 11.6 9.7-9.96 
Norfolk 10.547) 
Pensacola 10.4(2) 
Phiadeiphia 10.2110) 
do barges 10.1410) 
Pt. Everglades 11.145) 
Portiand 14.8-15.3 10.4(9) 
Providence 14.7-15.2 10.319) 
Savannah 3 (2)13.3-13.6 11.1(7) 
13.3-13.4(2 10.917) 


11.25-11.3 
11.2-11.25 


Wilmington 
N.C 


512 3.15-13 2.15-12.5612 10.5(7) 


Diesel oti 
Ne. 5 Fuel Shore Plants 
(15-60 p.t.) (50 cet., 66 441.) (46 cet., 45 d4.) 


(6)9.5-9.6(2) $3.90(5) 


Ne. 5 Fuel 
Ne. 2 Fuel (0-10 p.t.) 


N.Y. Harbor(19)9.1-9.2 ».2-9.6 12)$2.93-3.26 $2.57 
do barges (18)9-9.25 . (12)2.90-3.16 2% 
Albany 9.4112) 3.45 
Baltimore 9.2110 5 2.9312) 
do barges 9.115) 2.9012) 
Baton Rouge 8.4 
do barges 
Boston 
Charleston 9.415) 
Houston 8.625-9 
do barges 8(2) 
Jacksonville 10.1(8) 10.116) 
10.1 10.1(2) 
5(2) 9.5 
New Haven 3110 9.715) 
New Orleans 5-8.7(3) 8.7-9.1(2) 
do barges 7 
Norfolk (5 2-9.4 
Pensacola 9.5 
Philadelphia 9.2(10) 
do barges 119 
Pt. Everglades 10.1(4) 
Portiand 9.419) 
Providence 9.319 9.7(3) 
Savannah 10.1(7) 10.115) 
1015) 1016) 
9.4(7) 9.512) 


Gas House 
Gas OF 


67 9014) 
5 


22 348 
18 

9516) 

52(2) 


9.3(14) 


2 po Hp PO 


10.115) 
(3)9.8-11.2 


Tampa 
Witm'ta.N.C 


No. 6 Fudd 
Ne. 6 Fuel Max. 1% 
Max. 1% Sulfur Ships’ 
Sulfur Barges B nb 
15-2. 25 2.15-2.3 (2)$2.30-2.33 2.303 $2.15111) $3.57(3) 


50 


Ne. 6 Fuel 





N_ Y¥. Harbor. (12)§2 

Albany 3 

Baltimore 

Baton Rouge 

Boston 

Charleston 

Corpus Christi 

Houston 4) 

Jacksonville 

Miam| 

Mobile 

New Haven 

New Orleans 

Norfolk 

Pensacola 

Philadeiphia 

Port Evergiades 

Portland 

Providence 

Savannah 

Tampa . 

Wilm'ts, N. C 
Research octane ratings, indicated by the letter R 

ctane ratings, where used, are indicated by the letter “M 


2.33 2.30 2.1514) 357 
1.85(2) 3.24 
2.2015) 

2.1013) 

1.85(3) 3.15 
1.85111) 3.24(6) 
2.0016) 
2.0513) 
1.90 
2.1512) 
1.8514) 
21614) 


2D Bo nO OP PO 


3.2442) 


we 


3.57(2) 


mn 


7 
1014) 
9915 


wns 


are minimum ratings Motor Method 


53 





Oit PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT APRIL 2 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at S Gulf minimum of 20,000 bbis 
yiher ref eaport agents 


price ficates the be 


and are by refiners only to 
s. The figure in parentheses after each 


Aviation Gasoline 
rade 115/145 (MIL-F-5672 
Grade 100/130 (MIL-F-5572 
rade 91/04 MILFS : 
Grade 80 (MILF 


Moter (Gasoline 


10-10 25-10 5-10.75 


Kerosine & Light Puets 
41.43 kerosene 
No. 2 Fue 


Dicect & Gane Ole 
43-47 Dione 
44-52 Diese 


3-57 Diesel 
Heavy Fuets 


Kur 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Ot) Co Im 
es are per bbl of 42 U. 8. gals exclusive of local port or other governmental charges 
taxes et f any FOB point indicated, for gravities shown: 2c per bbi, differentia) per 
gravity applies for gravities below and above those shown 


Price APt Effective 
per bhi FOB Point Gravity Date 

$1.75 Ras Tanura idl 3 Nov. 1, 1950 
$1.77 Um ; ’ 7 Nov. 1, 1950 
S241 Dec. 1, 1960 
$2.41 ripoli, Lebanon 6 Oct. 2, 1950 


AVIATION GASOLINE PRICES 


Prices are for tank ars, barge or truck transport lots; aviation gasolines meet Specificatior 
MIL-F-5572, unless otherwise noted.) 
Mtatrict Grade 100/130 
New York, N.Y 17.6-18.6 
Boston, Mars 18.2 
Portiand, Me 
Philadeiphia Pa 
Baltimore, Md 
Norfolk, Va 


Charleston, & 


Grade 91/98 Grade fe 
16 1-17.2 15.6-16.2 
16.7 35.95 


New Orleans 
Houston Tex 


LAKE PORT TERMINALS 


Re ffalo 
16 
14.53 
11.514 11.5 
11(2 10. 35-10 95 10.25 
11 .35-11.7(2) 11.1¢2) 
10. 35-10 .95(2 10.1(2 
8.6514) 8.2513 
8.414 8(3) 


Cleveland Toledo 


WFSTERN FENNA 

(Bbis arioads; tank car, 1 to 
Snow White 

ily White 

Cream White 2) San Pedro, Calif. 
light Amber ’ } San Francisco 
Amber (4) ? 75 Portiand. Ore 
Ret 5.255.372 ) Seattiec Wash 


PACIFIC COAST 


(in Ships’ Bunkers, Diesel Fuel Banker € Fuel 
or Deep Tank Lots) (P.S. 206) (PS. 400) 


$3.44(5) (4)$1.70-1.85 
3.6514) (3)$1.75-1.90 
3.8614) (3)$2.00-2.15 
3.86(4 (3)$2.00-2.15 


54 


MEXICAN BUNKER PRICES 


U. S&S. DOLLARS PER BBL. OF 159 LITERS 


Bunker © 
(Ships Bunkers) 
Mexiean Gulf 
$1.96 $3 
1.95 


1.95 3 


Pacific (oast 
Guaymas 50 $3 
Manzar ) : 5O 3 
Salina Cruz ” 3.8 





28 YEARS OF RELIABLE 
OL PRICE REPORTING 


This, in just a few words, is the story of 
Platt's OILGRAM Price Service. 

Since 1923, it hos been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It has 
constantly been top management's major 
source of oil price information, and with 
good reason. 

- + « « OILGRAM has the lergest staff of 
oil price experts employed by any oil 
price reporting agency. 

OILGRAM is the most complete, 
most comprehensive price report available 
to the oil mon. 

. « ONGRAM hos the complete con- 
fidence of its subscribers. More thon 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip- 
tions yeor after yeor. 

If you ore dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept a week's Trial 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that is required 

Write today to: 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd S$#., Cleveland 13, Ohic 











HARTOL 


PETROLEUM CORPORATIO 
INDEPENDENT MARKETERS 


Maine to South Carolina 
FIFTH AVENUE NEW YORK 2 n Y 


NATIONAL PETROLEUM NEWS 





Oil PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include tazres 
tmepection fees as shown im next column 


they do, however, melude ; 
Gasoline taxes, shown in Ala on gasoline c; Fila 


effect April 2. 1951 


posted by principal marketing companies af 


their headquarters offices, but subject to later correction 


Inspection fees per 


separate column, include 1.5¢ federal, and state tazes; aiso city and 2/ 2he 


county tazes as indicated im footnotes 


Kerosine tank wagon prices Nev 


@iso do not include taxes; kerosine taxes where levied are indicated in 1/40 2 & 


footnotes 
ATLANTIC Atlantic White Flash 
(Reguiar Grade) 
REFINING Gaso- Gase- 
line 
Taxes 
Philadelphia, Pa 
Pittsburgh 
Allentown 
Ene 
Scranton 
Altoona 
Emporium 
Indiana 
Uniontown 
Harrisburg 
Williamsport 
Dover, Del 
Wiimingtor 
Boston, Mass 
Springfield 
Worcester 
Fall River 
Hartford, Conn 
New Haven 
Providence, R. I 
Atlantic City, N. J 
Camden 
Trenton 
Baltimore, Md 
Hagerstown 
Richmond, Va 
Wilmington, N. C 
Brunswick, Ga 
Jacksonville, Fla 


AAMAASARSASAAS 


Pee eOrgssesee@ 


> 
> 
> 
5 
> 
> 
> 
5 
} 
5 
5 
) 
5 


NOSVuUvreane 


DODAIA 


Mineral Spirits V. 
T.w. T 


Philadeiphia, Pa 16.5 
Pittsburgh, Pa 20.0 
Fuel Otte—T.W. 

2 


Phila Pa 13.4 
Pittsburgr 


Emporium 

Indiana 

Uniontown 

Harrisburg 
Williamsport 
Wilmington, Del. 13.4 
Dover 13.4 
Springfield, Mass ; 
Worcester 2.8 

Hartford, Conn 2.8 

Notes: 

Kerosine—Thru Penna, & Del add 2c per 
gal. for t.w. deliveries of less than 25 gals 
at one time. Atlantic City & Camden. N. J.— 

deliveries for 100-299 gallons; 2c 
f less than 100 gallons 
prices are to dealers & con- 
sumers; kerosine T.W._ prices to consumers 

Mineral Spirits prices also apply to Stod- 

dard Solvent 


IMPERIAL 
Ol 


> 
1 
1 
1 
s.1 
1 
1 
1 
! 


Paso Gasoline 
(Regular Grade) 
Gasoline Gasoline 
T.Ww Taxes 

Hamilton, Ont 
Toronto 
Brandon, Mar 
Winnipeg 
Regina, Sask 
Saskatoon 
Edmonton, Alta 
Calgary 
Vancouver, B. C 
Montreal, Que 
St. Jonn, N. B 
Halifax, N. 8 
Charlottetown P_E.I 
St. John’s Nid 
(*) Price is for Esso Extra (premium) 
Taxes 
Gasoline taxes are provincial taxes 


are per tmperial gal. which is 1.2 
8S. gals T.W. prices are to divided & 
undivided dealers 


HUMBLE tumbiec Gasotine Gaso-  Kerosine 
f time Tank 

On T.W. Retall Taxes Wagon 

Dallas, Tex 14.0 19 5% 8 

Ft. Worth 14.0 19 L) 

Houston 4.0 19 f . 

San Antonio. 14.0 19 - 

Notes: 

T.W. prices are to all classes of dealers and 
consumers 


APRIL 4 


Discounts, if any, are shown in footnotes 


These prices i 
CALIFORNIA 
STANDARD 


San Fran., Cal 
Los Angeles 
Fresno 
Phoenix, Ariz 
Reno, Nev 
Portiand, Ore 
Seattle, Wash 
Spokane 
Tacoma 

Boise, Idaho 
Salt Lake, U 
Honolulu, T. H 
Fairbanks, Alaska 
Juneau 


CHEVRON 
(Regular) Av. 80/87 Gase- 
TT T.T. lime 


Taxes 
0 
0 


vento 
coouvncy 


vevervr ene 


Fu4See4aASeeeae 


ee eee ee et ee te 


eavgrxngea 


e-eex4oe 
ze 


Standard 
Dieset Standard 
7.T. Furnace 08) Stove OU 
. 40/199 TT TT. 

gals. (400 gals. or more) 
San Fran., Cal 18.5 10.9 12.4 
Los Angeles 0 11.9 
Fresno . 9.8 13.3 
Phoenix, Ariz 3 § 15.3 
Reno, Nev » B14 
Portiand, Oreg 5 
Seattle, Wash. 
Spokane 
Tacoma 
Boise, Idaho 
Sait Lake, U 
Honolulu, T. H 
Fairbanks, Alaska 
Juneau 


7.5¢ gas tax applies to motor fuel 
only; avgas taxes are 1.5¢ federal, 2.5c state 

Honolulu—7 Se gas tax applies to motor fuel 
only; avgas taxes are 1.5c federal, 4c terri- 
torial Standard Diesel/furnace oi] price is 
ex lc territorial liquid fuels tax All T.T 
prices are ex Hawalian gross income tax of 
1% to resellers, 2.5% to consumers 
Notes: 

Gasoline—For other deliveries of Chevron 
(Reguiar) and Chevron Aviation 80/87, add to 
400-gallons-and-over price 1.0¢ for 40-199 gal- 
lons; 6.5¢ for 200-399 gallons, except for de- 
liveries to Marine trade in Alaska (excluding 
Chevron Aviation 80/87) where 0.5e differential 
applies to 40-399-gallon delivery; for less than 
40 gallons add 4.6c gallon, except at Honolulu 
add 4.5¢ for less than 40 gallons to Marine 
trade and tess than 100 gallons to Shoreside 
trade Prices for Chevron Aviation 80/87 at 
Salt Lake City apply to all quantities In excess 
of 40 gations Prices for Chevron Supreme 
(Premium) are 2.0¢ gallon higher than Chev- 
ron (Regular) for quantity delivered, except at 
Sait Lake which is 1.5¢ gallon higher For 
less than 40-gallon deliveries, add 4.5¢ gallon 
to 400-gallon-and-over price, except at Hono- 
lulu, add 5.6¢ gallon for lees than 40 gallons 
(Marine), and less than 100 gallons (Shore- 
side) Add to Chevron Aviation 80/87 quantity 
delivered prices, 2.0c for 91/98, 5.0c for 
100/130, and 8.0¢ for 115/145 

Kerosine—T.T. prices, except at Salt 
City, apply to deliveries of 40-199 gals 
other deliveries: less than 40 gals 
200-399 gals deduct 3c: 400 gals 
deduct 4c; tank car-truck trailer, deduct 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries 

Standard Diesel/Furnace Of! & Standard 
Stove Oil—T.T. prices are for deliveries of 400 

or more, except at Salt Lake City. For 
deliveries: 40-199 gals.. add ic; 200-399 
add 0.5¢; less than 40 gals. add Se 
Salt Lake t.t. prices apply for any quantity 
Fire-Chief Gasotine 


TEXAS (Regular Grade) 
co. Dealer Gasotine 
T.w. Taxes 
Dallas, Tex 14.0 5 
Fort Worth 14.0 
Wichita Falls “4 
Amarillo 4 
Tyler 4 
Fl Paso 15 
San Angelo 4 
Waco 4 
Austin “4 
Houston 14 
San Antonio 1“ 
Port Arthur 14 


Kerosine 


VeEUEeuwuans 


o 


Dealer t.w. prices apply also to all classes 
on consumers with minimum delivery of 50 
cals 


and Wis 100 
Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/% 


included im both gasoline and kerosine prices 


uniess otherwise specified 


t/Se; IN, 3/100 Ind 
1/3: n. 56/200c; Mo. 1/25e; Neb. 2/1000 
20c; Okla, 2/25e; 8. C. 1/8; 8. D 


ESSO (Regular Grade) 

STANDARD Gasoline Gasotine 
Tw. Taxes 

Atlantic City, N. J “4 

Newark 1s 

Baltimore, Md 

Cumberitand 

Washington, D 

Danville, Va 

Petersburg 

Norfolk 

Richmond 

Roanoke 

Charieston, W. Va 

Fairmont 

Parkersburg 

Wheeling 

Charlotte, N. C 

Hickory 

Mt. Airy 

Raleigh 

Salisbury 

Charieston, 8. C 

Columbia 

Spartanburg 

New Orleans, La 

Baton Rouge 

Alexandria 

Lake Charlies 

Shreveport 

New Iberia 

Knoxville, Tenn 

Memphis 

Chattanooga 

Nashville .. 

Little Rock, Ark 


eecuvee 


~8@enwCSevrowrrKoCeunvgernew 


HSSSS SS FCOSea@4eatsawveaeee 


a 
CEUNOCHU CS ese K CeuUeNoe 


cocoae4e Goruaee 


Newark, N. J 

Baltimore, Md 

Washington, D. C 19.5 
FUEL O1S—T.W. 

N Ne. 

Atlantic City, N.J. 13 

Newark, N 

Baltimore 

Wash 


Danville 

Petersburg 

Richmond 

Roanoke 

Charlotte, N 

Hickory 

Raleigh 

Charieston, 8. C 

Columbia 

Spartanburg 12.4 ° 
Taxes: Louisiana kerosine prices do not in- 
clude le state tax 

Notes: 

Naphtha—Newark t.w. prices are for de- 
liveries of 200 gals. or more; less than 200 
gais., 0.5¢ over posted t.w. prices; steel] barre! 
deliveries, 6c over posted t.w. prices Balti 
more & Washington prices are for tw. de- 
liveries of 25-09 gails., no discounts. 

Kerosine & No. 1—Atilantic City prices are 
for deliveries of 300 gals. or more; for de- 
liveries of 100-299 gals. add ic to prices 
sho ; for deliveries of less than 100 gals 
add 2¢ to prices shown 


CONT'L (N B. Prices are Continental's 
Ol 


tankwagon prices Current selling 
prices may vary from those shown 
because of local conditions.) 

: Demand 


Caso 


line 

Taxes 
Denver, Colo 
Grand June 
Pueblo 


Sait Lake 

Twin Fall 18 
Albuquer,, ? 15 
Roswell . cose 28.9 “4 
Santa Fe 1 
Muskogee, Okla 3 12 
Oklahoma City .. g 12 
Tulsa ° 12 
Taxes: 

Gasoline tax column includes these city 
taxes: Albuquerque & Roewell, 0.5c; Santa Fe, 
le; Cheyenne, lc; Casper, ic 
Notes: 

T.W. prices are to consumers and dealers 


ovraecrgrvseerre 


SH ONNONENNNEBOUK4- 


SeeeoOvsevnt4tsseennsns 


cooev 


ete 
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Oil PRICE SECTION 





Tank Wagon Prices (Continued) 
SOCONY VACUUM 


Mobiigns Aircraft 
Grede Grade Grade Mobiigas 
tasctine #6 91 oe (Regular Grade) Mobil Kerosine 
Taxes TW T.w Tw. TA Tw rT ¥ 


Mobilfuel MOBILHEAT 
Dieset (Ne, 2 Fuel) 
ard Tw Yard 


i 
' 
H 
rR ‘ 


Tank Wagon Prices 
M ine ; . 


OHIO STANDARD 


Aviation Gasotine-Cons. T.W Sohio X Tane Gasoline 

Sohio ano ( Regular-Grade) Naphthas & Solvents—(Cons. T.W 

Avia Avia Faso Faso Con Ke S&.K D« V.M.aP Sohio 
Gasoline § 62 xO Avia. Avia sumer sel} sel Naph- Naph- Varno Sol 


Kerosine Ne. I No 
Taxes Olear Clear 91 Tw 8.5 vent tha tha 


lene vent T.W hio- Heat 
21.5 21.5 0.5 aU 3 9° 12.9° 

21 3.9° 9° 
21 9 
° 


1 
1 
1 
1 
1 
1 
1 
1 
1 


1 
1: 
1 
i 
rT 
1 
12 
1 

1 


13 


resellers 
r drum 


less 


Notes: Ne 


INDIANA STANDARD 


rreepondenta who visited Standard of — Kemtuekty Creme Gace ee 
. Standard Dealer Taxes T.W 
Red Crown (Reg. Grade) } caaitees K : . 
Red (r'a. Red Cr’n Stanolex Furnace Oil -- ~ po > . y 14 ‘ 8.5 15 ‘ 
Dir, Gasoline Kerosine 1-99 100 gals. 100-174 175-399 400 gals Louisville r : : 
TW Taxes TW. gals Rover gals gals & over ; - . ‘ a ; 
} 4.5 15.8 . J s 14 
: 13.8 


Puct Oile—T.W 4 hieago 

Stamlard Stanole. Stanolex Stanolex 

Heater G1 Furnace Ot Fuel A Fuel ¢ 
1-09 gals 15.8 14.8 10.65 »f asol ts i” includes these city & 
100.149 ga 148 4 4 9.9 8 75 unt ‘ le city; Birmingham, 1 
150 gals & ve 14 u Mor c le city & le county; Per 
16) 309 gala 1 ty Other taxes not included ir 
400 gals. & over 2 prices Georgia, kerosine, ic Montgomery 

kerosine 1 Mississippi, kerosine 0.5c 
Taxes: 
&. Louls, Mo. gasolim® tax includes 1 ty tax Des Motnes, Ia., kerosine and furnace Notes 

prices do not de 40 state tax State sales, occupation nsumer & use taxes to be added Consumer t.w 
where applicable prices 


56 NAT : PETROLEt 


prices are same as net dealer 
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DISPLAYED: Advertisements set in special type or with border— 
$13.50 per column inch 
UNDISPLAYED: For Sale Wanted to Buy”, “Help Wanted 
Business Opportunities Miscellaneous classifica 
tions set in type this size without border—30 cents a word. Minimum 


charge $7.50 per insertion 


CLASSIFIED 









Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue 
All classified advertisements are payable in advance 
No agency commission or cash discounts on classified advertisements 





For Sale 





Nashville, Tennessee, 


WEINSTEIN ©O. 


For Sale 





Position Wanted 


POR SALE: OF tro + Mack, 1700 galior PREPARE YOURSELF for the major 
tank. fully equipped. LANGIE FUEL SERV market New rk sales executive will rep 
FO LE Ch, Reehester, New Vork resent a grout f manufacturers on a fixed 
R SA fee basis Am wel acquainted with all 
Now d mantling complete re- FOR SALE ‘ mpartment He departments and can expedite results, BOX 496 
tank trailer xie, just rebuilt, good 
finery. All equipment to‘ be ures. REX FUEL SERVICE, P.O. Bex 
sold on site of 1532, Reckford, Ii. Position Open 
Waverly Oil Works FOR SALE rd two speed axle LIVE IN SUNNY FLORIDA: Wanses Tt 
ree , 0 GPM pum res, new t 750 1 experienced supervisor by Florida com 
54th St t&AVRR gallon 3 rogress tank 2 nes pany perating chair f mpany perated 
Pittsburgh, Pa. good brakes. Priced for quick e. Wire, write tations. Outline experience, references and 
i REFINERS TRANSPORT ING starting salary expected. Write BOX 5062 


POSITION OPEN for bulk tankear and trans 





P. O. Box 4015, Arsenal Station 
Pittsburgh, Pa. 


Gasoline 


Late models 





nished 





STEEL STORAGE TANKS 621 W. 58th St. 
Railroad Tank Car Tanks ~ 


FOR SALE—USED 


transports 
Phone Sterling 1-9388 jon 3 and 4 compartment transports 
perfect 
painted. Popular makes 
Also used tandems 

BRUCE BE. HACKETT ©O 
Kansas City, Mo. 
hbone—Hiland 13485 


port sales representative for solicitation of 
jobber and bulk sales of gasoline, kerosine and 






fuel s Applicant should state fully all 
several 4000 gal- qualift ons including age and past ex 
perience whict ww be held confidential 





FRONTIER OF REFINING CORP., Eliicott 
Square, Baffale 5, New York. 


tested and 
Pictures fur- 





Wanted to Buy or Lease 









































6,500 to 12,000-Gal. Cap. LARGE TYPE SF RVICE STATION M tiple 
‘ —— pumps or which can be nvertec Require 
Coiled and Non-Coiled “ation with good traffix high volume poter 
Cleaned—Painted—Tested FOR SALE tia Buy or lease Bend ff nformatior 
Heavier—Safer—cCheaper Major oil distribut P available at ation, size, impfovements, price and pt 
Other Tanks Too sace. P tential unlimited Reserve Army if possible, BOX 490 
r ree officer ne f ‘ e 
duty Must se t . You ar 
Also—Complete Tank Cars net $12,000 per year coaneinned ‘ 
8,000 and 10,000-Gal. Cap. $25,000. Five per cent cash dis r 
Your Inquiries Solicited oe — _ ba _ o $500 pe MULTIPLE PUMP STATION 
NEWHALL-MARSHALL- talk turkey N agents r broker Or one that can be made into one 
WOOD, INC K. G. HAYDIS Will lease or buy Major or Inde 
' ” Phone 442, FP. ©. Box 1586, Parker, 
50 Church St., Suite 1976 Arizona pender aye ——o Hiway location 
f in oF pear owr o 0.000 or more 
New York 7, N. Y. Phone 8215, P. ©. Box 696, Salome, 
Phone: COrtland 7-8090 Arizona BOX 494 
as published in National Petroleum New nd prepared by IPAA t 
IPAA Says Crude-Products Spread Up 3c ae 2 eee ene Bee ot ee we ee 
actual sales realization for producers or refiner 
NEW YORK--Spreads between crude and refined prod- See Aug. 9, 1950 NPN, p. 38, for weights allotted by IPAA to the 
ar s refinery districts, products and crude 


ucts price averages during March were up 3c per bbi 
from February to $1.14 for nation as a whole and un- 
changed at $1.02 for area East of California, according to 
report today of Independent Petroleum Assn. of America 

Crude oil prices in IPAA's compilations were un- 
changed in all districts, as were product price averages 
for area East of California 

Increase of 3c per bbl. in product price averages for 
country as a whole was occasioned by advances of 0.18« 
per gal. to 11.48c for gasoline and 0.1c to 8.56c for light 
fuel, while kerosine average Was unchanged at 9.9c and 
heavy fuel off 0.05¢ at 4.35« 

IPAA's averages for March, 1950, and Feb. and March 
1951 follow 


Table 1—California Included 





Refined products in 9 Mar Feb Mar 
Kefinery Markets 1950 1951 1951 
Motor Gasoline 4 1 “ 11.30 11.48 
Kerosine (c ga 21 190 0 
ght fuel ic ¢ 7.78 .4¢ 5 
Heavy fuel ( z oo 4.40 4.35 
Average above 4 products 
Cents per ga 7.S¢ &7 a a2 
Dollars per bt 0 3.67 
Crude Pet. in & are $ bt 2.5 256 2.56 
Table 2—California Excluded 
Refined products in & Mar Feb. Mar. 
Refinery Markets 1950 1951 1951 
Motor Gasoline ga 98 11.27 11.27 
Kerosine (c gal.) 8.52 138 9.38 
Light fuel : 7.48 8.45 a4 
Heavy fuel ¢ ga 5. Te 4.40 4.40 
Average above 4 products 
Cents per ga 7.66 &.49 8.40 
Dollars per bb 3.22 3.65 3.65 
‘ n7 2.61 2.43 2.6 
wr eighted averages based on low quotations 
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U.S. Gasoline Tax Collections Up 


WASHINGTON~—-Federal tax collections on refinery 
shipments of gasoline increased more than $10 million 
in February, rising to $47,826,609 from $37,654,712 the 
same month a year ago, Internal Revenue Bureau re- 
ported today. 

Tax levies from lubricating oil increased to $6,191,756 
from $5,709,664 a year ago, report also showed, whil 
tax on oil transported by pipe line rose to $2,020,305 
from $1,872,019 in February 1950 


Oil Burner Shipments Rise in January 


WASHINGTON January shipments of oil burners and 
burner units increased to 64,370 from 60,180, according to 
preliminary report of Census Bureau, with residential 
burner shipments more than overriding a slight drop in 
commercial and industrial burner shipments 

Following other data were shown for January on other 
oil-burning equipment (December comparisons in paren- 
theses) 

Oil-fired warm-air furnaces—shipments 26,639 (29,917) 

Oil-fired floor furnaces-—shipments 4,342 (4,409), end- 
of-month inventory 5,380 (3,523). 

Kerosine, gasoline and fuel oil heating stoves—ship- 
ments 77,922 (87,062), inventory 97,542 (106,058), end- 
of-month unfilled orders 232,212 (53,842) 


57 


STATISTICS 





Pennsylvania Oil Other Than Lubes at Refineries 


tomptied by National Petroleum Assen. trom report of all region 
Ts. Figures ta bits 
dan. St Dee. 41 
ivot ) 





Pennsylvania Lubricating Oils at Refineries 


tompited by National Petroleum Assn. from reports of companies re 
« Vennsytvania Grade crode oti. Figures in bbls. of 42 0. 5S. gals.) 
Total In Total In 

ventory ventory 

Vreduction Jan. 31, Production Dee. 31 

Jan., 1961 19st Dee., 1950 Isso 





District 5 Demand 
Vashi Arizona and Nevada; 
Figures bbis, daily) 
Dee 
1950 
‘ 





Production of Natural Gasoline 


(Bereaa of Mines figures in bbis., 000 


Total 
Daily Average 


Dealer and Service Station Prices for Regular-Grade 


Gasoline in 50 Representative Cities*** 


MAKCH 1, 1961 
(ents per Gallon 
Dealer's Indicated Gasoline Tax Service 
Net Price Denler (ime he station 
(Px Tax) Margin? federal tax) (inc. Tax) 


4s 





Net Stocks of Pennsylvania Crude Oil 


Compiled by National Petrolew Asean. Figures in bbi« 
dan, 31 Dee. 31 
1951 1950 





Midwestern Lubricating Oils 


(Complied by Western Petroleum Kefiners Assn. from figures of 14 
reporting companies; figures in bbhis. of 42 gals.) 
JANUARY, 1951 
steam 
Total Selvent Total Solvent Paraf Re 
Bright Bright Viscous Viscous fin fined Blended 
Steck Stock Neutrals Neutrals Oils Stock (tts 


77 624,038 


14,558 245,049 571,554 477,214 142.0 


5 131 4.9908 16, 03 


82.190 231.012 268 


P29 O69 196.014 544 


244,28 ’ 
Days Su ‘ 0 
JANUARY, 1950 
Productior 2 190,016 442,124 ‘ 


Shipments 


Days Supply* 
* Thirteer 
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Commerce Reports on Difficulties 
In Reclaiming Mixed Crankcase Oils 


By HOLGER RIDDER 
NPN Staff Writer 


The Department of Commerce last 
week, whether intentionally or not 
pulled the rug out a little further 
from under reclaimers and re-refin- 
ers of mixed motor oil who seek to 
sell their product for reuse by mo- 
torists 

In its report (PB 102130), the de- 
partment makes two specific points 

1—That there is no one way in 
which crankcase drainings ‘can 
be rejuvenated”, especially if 
mixed without regard to grade or 
viscosity. 

2—That use of more additives 
in motor oils makes the task of 
the re-refiner even more difficult 
than heretofore 

The report begins by stating posi- 
tively that 

“There is no one way in which all 
waste automotive lubricating oils can 
be rejuvenated at the present time, 
especially when different grades and 
viscosities are haphazardly mixed to- 
gether and when greases may be 
present.” 

Then it goes on to point out that 
more additives are used in present 
motor oils than previously and that 
these additives are “differently af- 
fected by usage and also by any sub- 
sequent refining techniques.” 

“They definitely complicate subse- 
quent refining processes. For one 
thing, it is usually not possible by 
any simple means to determine in ad- 
vance which of them are present in 
an oil, nor the kind or amount of 
deterioration which may occur,” the 
report says. 

The report points out that these 
difficulties “and others” cause many 
“to doubt whether a superior lubri- 
cant can be made commercially” 
from crankcase drainings. Then it 
adds that “others” insist it can be 
done and that “in actual fact the 
present practice is in a state of flux.” 

Insofar as NPN has been able to 
determine, oil company lube men are 
agreed that re-refining of crankcase 
drainings for reuse in cars is imprac- 
tical, and if it could be made tech- 
nically workable, it would prove un- 
economical. It is recognized that 
many industrial plants do re-refine 
their lubricating and cutting oils and, 
though there is lack of agreement on 
the practicability and economics of 
this practice, there is technical data 
which might support such re-refining 
where strict laboratory control is 
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maintained and where only one 
grade and viscosity of oil is used 
(see NPN April 26, 1950, p. 30) 

Commerce Department's report 
which deals specifically with motor 
ofls, goes on to say that “the lower 
quality oils, since they have less of 
these additives, are generally more 
amenable to treatment.” Reference is 
made then to National Bureau of 
Standards’ “Letter Circular LC-990, 
August, 1950,” entitled “Refining 
Used Crankcase Oil,” and it is pointed 
out that “the main features given in 
this circular have remained un- 
changed for some time and if the 
steps are applied judiciously to better 
grade used oils it will result in a con- 
siderable improvement in the result- 
ing product.” 

The report says, “As noted previ- 
ously, there does not appear to be any 
single process of re-refining of auto- 
motive oils, and those who are en- 
gaged in the re-refining business take 
great pains in determining in advance 
the type of oil they are going to proc- 
ess and in avoiding mixtures of dif- 
ferent lubricants. Only in this way 
are they enabled to come up with a 
reasonably satisfactory type of re- 
refined oil when the final operation 
is complete.” 

The statement that re-refiners of 
crankcase drainings “take great pains 
in determining” the type of oils they 
process and avoid mixture of lubri- 
cants is open to question since it is 
evident from NPN’s study of the 
over-all picture that a large number 
of re-refiners of motor oils for reuse 
in cars give little or no attention to 
types of oil collected and do have 
their collection trucks pick up all 
sorts of mixtures of oil at service 
stations. 

Commerce Department then adds 
this note, “It is to be noted that in 
some cases even two high grade lu- 
bricants, although satisfactory when 
used singly, can be mixed together 
and the result will be a totally un- 
suitable lubricant.” 

Then the report states, “If. filling 
stations or garage lubricating oil 
drainages are to be purified, one 
should definitely employ a re-refin- 
ing method in lieu of other tech- 
niques...” 

In the next paragraph, the report 
says, “Filling stations and garages 
unfortunately have a fixed practice 
of not only mixing crankcase drain- 
ages of various viscosities, but also 
of dumping greases into the same 


tanks or drums used for collecting 
crankcase oils Once the drain- 
age oils have been mixed, there is 
no method by which the various vis- 
cosities can be separated; therefore, 
for simplifying reclaiming or re-re- 
fining operations one may wish to 
keep the oils of different viscosities 
separated initially. To do this, it will 
mean that the garage and stations 
will have to arrange to pour their 
crankcase oils into individual con- 
tainers, each marked for a separate 
viscosity. Then each weight oil can 
be re-refined separately.” 

That raises one question: 

How will the attendant or lube 
man know what grade and viscosity 
oil is being drained from the car? 
Either the car owner may not know, 
or he may have a mixture of grade 
and viscosity in the crankcase 

The report then points out that “if 
this (segregation of drainings) is not 
possible, it becomes necessary to re- 
refine the conglomerate drainage 
mass (after the acid treatment). Any 
viscosity range can then be obtained 
by adding new oils of either lighter 
or heavier weight to the reproceased 
product.” 

Unanswered, however, is how to 
cope with the problem of dealing with 
the various additives in the mixture 
of oil. 

Next the report says, “Ordinarily 
no attention is paid to the extremely 
fine carbon (after removal of coarse 
carbon particles and other foreign 
matter), because this is not consid- 
ered detrimental to the reuse of the 
oil.” 

The $64 question here is, “What is 
the definition of ‘fine carbon'?” If 
that is left up to the re-refiner’s dis- 
cretion, the result can be a wide 
range of carbon particles, including 
those which can prove harmful. 

Commerce Department goes on to 
say that “because of our large pe- 
troleum resources we in this country 
have not been forced to give as much 
attention to reclaiming and re-refin- 
ing processes ...as have the Euro- 
peans. Therefore, those who are in- 
terested in such processes in this 
country may find much of value in 
articles discussing foreign tech- 
niques.” 

All in all, the report goes to con- 
siderable effort to point out that 
many very difficult problems must 
be overcome before crankcase drain- 
ings can be re-refined for reuse in 
cars, only to describe at almost the 
same time how these oils can be re- 
processed for use in automobiles. To 
the reader not familiar with lubri- 
cating oils, the report probably will 
confuse rather than enlighten. 

In conclusion, the report describes 
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crankcase ¢ other than re 


“pth Reconditioned Drum Standards Up for Approval 


Recommended standards for recon- 
ned drums have been developed Ne. 2 Grate 

by the Petroleum Committee of the structure 
Packaging Institute, Inc. Included in . 
the specifications are three grades of 
55-gal drums and 400-lb grease 
irums 

The recommendations deal with the 
end result of drum reconditioning and 
t with any f the meth 
where achieving the desired quality 
highways t ud) The standards have been submitt 


the Joint Container Committee of 
American Petroleum Institute 
and the National Lubricating Grease 
Institute the National Barrel and 
Drum Assn.; the National Paint, Var- i free ; 
nish and Lacquer Assn.; and the Man Surface Vinish 
‘ i “‘hemists Assn . a 
Chester Reed, Texas is chairman 
: f the Petroleum Committee of the 
Proposed Law Would Require eitinints Seaitteie Dee. white A. O 
Plain Reclaimed Oil Label Murphy, Esso Standard, is head of 


the Metal Drums and s Subk 


the Bures 


may 


on 
mittee of the group. Members of the 
subcom ttee are W. Wogisch, Son 
neborn; F. W. Langer, Socony-Vac- A . 
Simon, Paragon; and C 1004 GREASE DRUMS 
Shell Strecture 
} 
GALLON DRUM 
N 1 Grade 
Structure 
ibr 
lubricants” must 
or dispensing 
th the words 
as large 
on the con 
ind must no 
nch 
the law 
sunishabl« 
$25 nor 
mment f 
r both Surface Finish 
r re-refines 
T 1 without 
has been prev 
from sellin Surface Finish 


pole 4 Oil Packaging Group Will 
Discuss Materials Supply 


NEW YORK-—-Program for 
bi-monthly 


Packaging C 





Institute sched vr 10 am 





9, in Room 1600 of the Chrysk 
=~ New fork, will ! a re 

One of America’s Finest Silicone Auto Polishes the ia 

own use, its private packagin iaterials discussion 

lobe! auto polish—backed by eleven yeors of suc- ‘ policies on re f packages and re 

cessful product development and program planning 

This is an extremely durable silicone polish, proved serving material 

ond approved in lab and field currently being ; R. Dismukes. Gulf 

featured by two leading U. S$. retail merchandisers. y 


1 present paper < 
Your own private lobe! will mean 


package 
Piare, inc. now offers, for your 


sults obtained 


nn 
@ Greater profit-spreod fer yourself 
@ A well-esteblished product for fost 


wing ub} ill give rep 
spring. summer : 
ond toll sales 


cans, export shipping cs 
il cans, military packaging, an 
For sample and further details, write today to 


Pm a metal drums and pails. Specifications 

339 S$. Vandeventer a . for 100-lb. grease drums also will be 

PLAZE, Inc. St. Lowis 10, Mo. a 4M” : liscussed, and election of officers will 
be held 
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WORLD'S 
FIRST 
COMPLETELY 
LITHOGRAPHED 
AND INNER 
ROLLER-COATED 
5S5-GALLON 
STEEL DRUM 


Rheem 








the prepared inter 


in a temperature-cor 


NEW ELECTRIC “RESISTANCE” 
WELDING PROCESS 


BIG CONTAINERS NOW “TRAVELING BILLBOARDS" 


Consider the mere handis« sing opportunitic s this remarkab'e new pack 
age presents! The durable and lustrous finish of Rheemeote drums 
lithegraphed with your ineth ylors, trademarks and design 


will billboard your reat and name betore the eyes of the world. 


ROLLER-COATING OPERATION... 
applies the base coat to the steel surface, 
assuring positive adhesion for ut 


sistance against weather and handling 


After many years of research, the Rheem Manufacturing 
Company, world’s largest maker of steel shipping contain 
ers, is proud to have developed the Rheemcote Process in 
this, its 25th year of service to industry. 

For a free, desc riptive, 
beautifully illustrated bro- 
chure on this important con- 
tribution to marketing — 
write or wire Rheem today. 


RHEEM MANUFACTURING COMPANY 
570 Lexington Avenue, New York 22, N.Y 


Plants and A filiates Throughout The World 


aly Rheem to Detwer Your Soods..and Sodwitt 
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WHITE SIDEWALI 





TBA TOPICS 


Oil Companies Limited dealer service station 





Canadian TBA Men Look for Good Selling 
Ahead; Tires, Accessories in Good Supply 


By Frank C. Sturtevant, TBA Editor 


On a recent visit to oil company 
TBA men in Toronto facts 
were learned about the general prog 
reas of oil marketing in Canada 

There is a good supply of tires 
available in Canada. Only one oil com 
pany reported tires in short supply 
and even there the shortage was not 
acute A wave of tire 


these 


buying set in 
last summer and continued at a high 
level since that time, just as in the 
United States. The mly difference 
was that Canadian oil marketers were 
able to ash ! m most of the de 
mand 

The apparent reason why tires are 
relatively plentiful in Canada is be 
cause the 
not stockpiling rubber 


Dominion government is 
However, tire 
makers are said to be using about 
10% synthetic rubber in tires, and it 
is supposed that some portion of Can 
adian synthetic production is being 
exported to the U.S 


White sidewalls are no longer mad 


just as in the United States, and all 
Canadian tires cost more. One TBA 
man estimated that a current service 
station price for a 6.70-15 casing 
would be around $35, while a 6.00-16 
would cost about $28 

Batteries, spark plugs, cables, fan 
belts, filter cartridges, radiator chem- 
icals, chrome accessories, wax and 
polish all seem to be in good supply 
One TBA man reported filter cart- 
ridge shipments from the factory 
were a little slow. He also said that 
he expects a future shortage in ra- 
diator chemicals and in ornamental 
accessories such as mirrors and spot- 
lights 

Elsewhere little concern is felt for 
the selling season ahead. All oil com 
panies say they are planning on nory 
mal promotion and selling campaigns 
for their present TBA line. Selling 

ynditions in the TBA field are highly 
competitive. Automotive supply houses 
are especially aggressive in seeking 


% 


CATTERIES 
< 


TIRES are missing, but there is a good supply of everything else in this TBA display inside of a Canadian 


the TBA business of service station 
outlets, both direct from the station 
operators and by means of sales com- 
mission contracts with gasoline sup- 
pliers 

The commission contracts, similar 
to the override commission agre« 
ments existing between some United 
States oil companies and tire manu 
facturers freely made 
even in cases where gasoline suppli 
ers have already made commission 
arrangements with a tire company 
One oil marketer has made such con 
tracts with two tire companies and 
with several automotive jobbers. An 
other oil company has recently ad- 
vised its dealers it has made supply 
contracts with 11 automotive job- 
bers. A third company has a commis- 
sion arrangement with three tire com- 
panies as well as with “several” au 
tomotive jobbers 


seem to be 


Many dealers carry large stocks of 
tires because both tire companies and 
oil marketers will put in tire stocks 
on a consignment basis for dealers 
who measure up to certain standards 
Mud-snow treads are very popular 
and are considered an important iten 
in the TBA line. By contrast, it is 
said that tire chain volume is con 
paratively light 

Thermostats sell well here, becaus¢ 
people want lots of heat in their cars 
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in the winter, and more car owners 
change thermostats with the seasons 
One line of thermostats is put up in 
a counter card display. Gasoline ad- 
ditives to prevent frozen gas lines 
have become more popular and sold 
well during the past winter 


Despite the fact that this is clas- 
sified as cold country, the Province 
of Ontario experienced an open win- 
ter, which, combined with what 
amounts to an industrial boom, en- 
abled one oil company marketing only 
in Ontario and Quebec to achieve the 
largest TBA volume in its history 
during the month of January 


Service Station Construction—Con- 
struction of new service stations, said 
to have been on the rise throughout 
Canada during the past few years, 
hit a feverish pace during 1950 in the 
Toronto area. While all companies ap- 
pear to have participated in the new 
station race, superficial observation 
indicates that Shell and Sun had the 
most extensive building programs 
Other new stations observed were 
British-American, Supertest, Imperial 
(Esso), Reliance, McColl-Frontenac 
(Texaco) and Regent. The latter 
brand is owned by Trinidad Lease- 
holds (Canada) Limited, a newcomer 
to Canadian oil marketing during the 
past two years 


Shell stations use the familiar yel- 
low glazed brick exterior. Sun sta- 
tions have employed blue glass ex- 
teriors over the display room halves 
of the stations, finishing the lube sec- 
tions in stucco. Porcelain steel, while 
popular, is reported difficult to get. 
While most of the new stations are 
conventional two-bay style, two ex- 
periments are under way in Toronto 


One company is building a combi- 
nation service station and motel on 
one of the main highways entering 
Toronto from the west. On a heavily 
traveled section just outside the city, 
another company is putting up a sta- 
tion with three 2-pump islands spread 
along a 200-ft. frontage, with the 
islands at right angles to the high- 
way, but with provision for rotat- 
ing the island angle should it be 
found desirable to do so later on. A 
third experiment in London is de- 
scribed elsewhere in this issue 


All companies report no great dif- 
ficulty in obtaining desirable lessees 
for new stations. Among the ranks 
of employes of present dealers there 
seems to be enough men with some 
experience and with a little capital 
The initial investment need not be 
as large as required for an average 
new service station in the United 
States for two reasons. Inventory of 
petroleum products is restricted some- 
what by the limit on underground 
storage which may not exceed 8,000 
Imperial gals. in Ontario (about 9.600 
U. S. gals.). And tires may be stocked 


on consignment. One oil man esti- 
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mated that $3,500 might be an aver- 
age of the capital required to start a 
lessee in one of the new stations 


Another reason might be the rela- 
tively limited gallonage done by an 
average station. Various oil men es- 
timate that stations are considered 
profitable if they do an annual gal- 
lonage of 75,000 or so, and few top 
175,000 gals. a year. This would be 
roughly comparable, expressed in the 
customary U. 8. gallons monthly, of 
a range from 7,500 gais. a month to 
18,000 gals. a month. Average dealer 
margin in Toronto is estimated at 
close to 7c gal. One TBA man esti- 
mates sales of other goods and serv- 


$715" 


PER CAR 
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More than 1,000,000 General Motors and 
other make cars are already equipped 
with automatic transmissions and the num 
ber is ever growing! These units require 
a refill every 10,000 to 25,000 miles. The 
Service Manual which che Bell Company 
offers, fully explains how to service and 
refill these transmissions. Any garage or 
service station with a grease rack can ren 
der this service. FLARE LIQUI-MATIC 
FLUID was developed in 1945 by the 






TRANSMISSIONS 
and it’s as simple as an oil change 


ices boosts the average dealer's gross 
margin to the equivalent of 12c gal 

The few stations which have run 
up high gallonage records, well be- 
yond the maximum mentioned above, 
are usually found in desirable spots 
elsewhere than in the city of Toronto 
A local by-law (term applied to all 
municipal ordinances) limits station 
hours from 7 a.m. to 7 p.m., and Sun- 
day operation to one Sunday in four, 
on a rotation plan supervised by the 
local trad associaticn of gasoline re- 
tailers 

It was explained that trade asso- 
ciations in Canada have a wide lati- 
tude of action, and that when regu- 


YOUR CUSTOMER'S AVERAGE SALE 


HE FEATURES 


HYDRA-MATIC - DYNAFLOW 
POWERGLIDE - ULTRAMATIC 
FORD-O-MATIC - MERC-0-MATIC 


AUTOMATIC 


Bell Company and has performed per 
fectly in the automatic transmissions of 
thousands of General Motors and other 
make cars. Your local jobber has FLARE 
LIQUI-MATIC FLUID available in con 


venient sizes. Contact him today 


THE BELL COMPANY, Inc. 
415. Wolcott Ave., Chicege 22, Ii. 


* Pore iquy Mate Punt retaits fer 654 @ quort The 
everege (0. vee: |) quort: whut motes o tote! sole 
of $7.15 In addition mony devier: mabe « charge 
for servce You opportunity fer greeter profits 
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CONTROL-BUILT FOR 


VICK any Globe battery out of 
the line or off the shelf. It will 
be like every other Globe-L nion 
built battery of its class, in speci- 
fications, materials, performance 
Identical equipment and processes 
are in use at all thirteen Globe- 
Lnion factories. Standardization 


is complete to the smallest detail 


duction is a fact, not a phrase. That's why, no mat- 


SPINNING POWs, 


GLOBE inion 


LI. stconn startTin® 


Precision pro- 


Ned 


~ TWO GLOBE BATTERIES 


4> 


— 


ABSOLUTE UNIFORMITY 


for size, type for 


ter what your original equipment 
or replacement requirements may 
be vou can meet them better with 
Globe-Union built batteries. 
“Spinning Power, split second 
starting, long life” . . . these char- 
acteristics for which Globe-U nion 


built batteries have long been 


noted are dependably yours in every battery, size 


type... year after vear. 


GLOBE-UNION, INC., Milwaukee 1, Wisconsin 
Bort Production Plants At 
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lations of this type are approved by 
a three-fourths vote of the associa- 
tion, they must be written into local 
law. Recent court tests have upheld 
the validity of the Toronto station 
closing law. Dealers just over the 
city line are now adjacent to recent 
residential developments and have 
boosted their gallonage by extending 
their station hours 


Service Jobs—Opinions differ as to 
dealer attitude concerning muffler 
brake, tune-up and other service. jobs 
involving installation or more ‘than 
a small amount of labor. It is nec- 
essary to have a license as an auto 
mechanic in order to do automobile 
repair work. Some oil men point out 
that this includes a job like muffler 
or tailpipe installation, and that serv- 
ice stations therefore avoid that type 
of work. Nevertheless a number of 
dealers sell mufflers, and fuel pumps, 
for example, without going into any 
other kind of repair work 

There appears to be the usual wide 
range of individual peculiarities 
among dealers. Oil company TBA men 
find strong performers on some par- 
ticular item or class of goods, for no 
apparent reason, while other phases 
of sales or service are slighted. They 
have the same continuous program of 
training dealers on how to 
anced selling job 

An example related by one 
man concerns the dealer who couldn't 
seem to sell any spark plugs. The 
TBA specialist in the oil company’s 
sales department finally induced him 
to try a program of removing just 
one plug from every car on the lift 
and show it to the customer. After 
trying this plan for a while with 
marked success, the dealer became 
a spark plug enthusiast and his sta- 
tion now sells more spark plugs than 
any other station in the district 

There is a 
some 


do a bal- 


TBA 


feeling on the part 

Canadian oil that recent 
marketing expansion has been so rap- 
id that some emphasis will have to 
be placed this year on general train- 
ing of dealers and their station 
ployes, and improving service and 
housekeeping standards. Then there 
are two or three marketers who are 
readying campaigns on heavy duty 
motor oil. They look upop the recent 
General Motors recommendation of 


men 


em- 


HD motor oil as a good sales oppor- 


tunity. Cans of oil are now in display 
in Canadian service stations with the 
words “Heavy Duty” 
the label, so that the 
ist does not have to guess 
initials “HD” might mean 


in big letters on 
average motor- 


what the 


In general, TBA programs of Can- 
adian oil companies are slated for the 
normal amount of selling and promo- 
tion effort new station con- 
struction is just about halted by the 
steel shortage, all efforts will have 
to be directed to bettering the effi- 
ciency of present outlets. The prof- 
itable business done last year in TBA 


Since 


APRIL. 4, 1951 


merchandise will insure plenty of at- 
tention being given to this phase of 
marketing operations 

Tire People Hit-..A charge that 
tires are being withheld from service 
stations by tire companies and whole- 
sale tire distributors has been put in 
the form of a resolution calling for 
legislative relief by the Retail Gaso- 
line Dealers Assn. of Wisconsin, Inc 
The Wisconsin legislature is being 
asked for a law to prohibit the re 
tailing of tires by any concern en 
gaged in the manufacture or whole- 
sale distribution of tires 

The resolution charges that tire 
manufacturers with retail stores and 
authorized wholesale tire distribu- 
tors operating in the retail field” are 
diverting the available supply of tires 
to their own retail operations. The 
resolution makes the point that the 
alleged policy of discrimination in 
supply is unfair since the parties 
against whom the complaint is made 
are glad to depend on service stations 
to market tires in times of plenty 

It is hard to understand one sen- 
tence in the resolution which speaks 
of “widespread distrust” said to be 
developing against “tire manufac 
turers, oil companies, tire wholesal- 
ers and jobbers” since oil companies 
are not elsewhere mentioned. In fact 
it would seem that any of the prac- 
tices complained of, if true, would 
tend to establish the gasoline sup 
plier as the one most likely to be in 
terested in seeing that his 
station dealers get as many tires as 
possible 


service 


VARIETY IN TBA DISPLAY 


is shown 


in 


Lead for Batteries Threatened 


Pressure in Washington for allot- 
ting more lead for use in manufacture 
of tetraethyl antiknock fluid, now 
threatens the supply of lead available 
to storage battery manufacturers. As 
cars are constructed today they can- 
not run without a battery, so that 
battery production would seem to be 
as essential as gasoline itself, Over a 
year ago the battery manufecturers 
called attention to the fact that this 
country uses more lead than it pro- 
duces, making us dependent on for- 
eign lead for part of our needs, and 
that existing tariffs are a barrier to 
increasing the flow of lead imports 


Directional Signals Gain 


Directional signals are so well 
thought of as a traffic safety device 
that proposals are up in seven states 
to make their use mandatory on new 
cars, and three other states plan to 
require them on all vehicles. The Na- 
tional Highway Users Conferenc 
also reports that Oregon and Califor- 
nia may require skid chains on al! 
vehicles using certain posted roads 
while Massachusetts and Connec 
ticut are considering bills requiring 
passenger cars to carry flares 


Finding the Filter 


If service station sales of oil fil 
ter replacement cartridges to owners 
of 1951 Oldsmobile drop, it will be be 


cause of the inaccessible location of 


this view of a new British-American Oil 


Co. service station. B-A cleaning solvent in left foreground is one of company's heavy 


ily promoted 


specialties 
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Meet the 


IG WINNERS 


of the 1950 


WESTINGHOUSE 


| SAFETY CONTEST 


ontest Results Show 
MOST IMPOR: 
THESE ARE THE 8 T uecKs: 
9 SAFETY CH 
TANT AUT uiGHTS 
BRAKES 
Sa 
STEERING 
BATTERY 
HORN 
MUFFLER 


asked contestants ~ 
m portant items 


o cor. 


Ao ot a contestants Wat 


6.1% 
*Contest rules © 
Gat the moe me 
check for safety 


Congratulations to the 112 winners in our 
recent contest! And thanks to all the 
contestants for confirming this one important 
fact—that lights are tops on the safety check 
list. Yes, 98.4% of all contestants named 
lights as one of the most important items to be 
checked for car safety. What’s more, light 
bulbs are right on top of your profit list, too. 
So check all cars for bulb burn-outs. It’s 
doubly important because every bulb sale 
means extra safety . . . extra profit! 

And remember— 


When You Sell Bulbs 
SELL WESTINGHOUSE 
There’s No Better Value For The Money! 
For full information on how you can 
stock the complete Westinghouse Auto 

Bulb line, write to: 
Lamp Division 
Westinghouse Electric Corp. 
Bloomfield, N. J. 


you CAn BE SURE...1F ITS 
a 


estinghouse 
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the filter. The filter is ated low plan without carrying 
he left front part of the engine and credit card holders 
pair of tires (or one 
haust pipes coming from the two 4 tery) can be paid for 


S practically jacketed by the ex 
cylinder banks of the engine. Servic: 


to replace a cartridge or service the 
filter without either burning the 
hands on hot exhaust pipes or being 
scalded with hot oil. Also, service men 
report special care must be taken in 
putting the filter back together ugain the end of the 
for it's easy to get it “cocked” in such 
a manner that it may leak or spring tery Co. When 


leak due to road jars plant will have 


three tires in three months 
men report it is virtually impossibk or more tires in 


charges to 


under which 
tire and one bat 
in two months 
and four 


months 


Exide Building New Plant 


Exide batteries will be made in an- 
other new plant in Aurora, Ill 


according 


present plans of Electric Storage Bat 
completed the new 
capacity of 3,000 
batteries a day and will give the com 


20% Down Payment pany and its subsidiaries a total 


21 plants in the 


A minimum down payment of 20% Canada 


is required on all Canadian TBA sales Exide has a new 
Ironclad Batteries 
Dominion government. One oil mar vice”, an 8&-page 
data sheets. Typical marine 


under a recent new ruling by the 


keter offers an extended payment 


catalog 
for Marine Ser- 
booklet with five 


United States and 


before 


“Exide 


applica 


tions are listed, and ther s included 
a description and diagram of the Ex 
ide Marine Floating Battery System 
designed to permit a ship's batteries 
to absorb much of the load fluctuation 
on its engines and generators 

Other news from Exide includes 
the retirement of R. C. Norberg as 
chairman of the board, and the ap 
pointment of Roland Whitehurst, vic« 
president in charge of sales, as a di- 
rector. Mr. Norberg, born in Sweden 
in 1881, joined Willard Storage Bat 
tery Co., a subsidiary of the Electric 
Storage Battery Co., as an electrical 
engineer in 1903. He became a dire« 
tor of the parent company in 1928 

Mr. Whitehurst was born in Man- 
chester, England, in 1893, and has 
been with Exide since 1908. A writer 
and lecturer, he is a member of 
numerous trade and technical socie- 


ties 


Rising Low Pressure Tire Demand Changes Inventory Needs 


Helping service station dealers have the right tires in 
tock to fill customers’ needs is the constant aim of oil 
industry TBA men Standard of Kentucky presents 
these figures to its dealers, to help them plan for the 
inevitable trend to more ELP tire sales While the 
low pressure tires were confined to recent year models 
only, dealers could afford to build their inventories around 
the 6.00-16 and other conventional sizes. But Standard 
of Kentucky quotes tire statisticians to the effect that 
ELP tire sales, which were only 16° of the replace- 
ment market in 1948, are expected to pass 51% this year 


It is not safe, the company says, to order tires now 
on the basis of past sales, since even last year conven- 
tional sizes constituted two thirds of all replacement 
markets. The strength of the demand for conventional 
sizes may also have seemed unduly large during the 
last six months, leading to the belief that the 6.00-16 
and its companion size the 6.50-16 “would be popular 
for some time to come 


This view, says Standard of Kentucky, fails to take 
into consideration the tremendoys automobile produc- 
tion of 1949, all equipped with extra low pressure tires 
These cars will be coming into the market for tire re- 
placement in heavy volume during the coming year 
Added to the demand already present it is expected that 
the conventionals this year will take second place. For 
that reason the company suggests that a dealer who 
intends to carry 100 tires in stock would need to carry 
52 ELP’s and 48 conventionals, to be in the best posi 
tion to profit on this year’s tire market 


The graph at top right shows how conventional and extra low 
pressure tire replacement sales are gradually nearing a balance 


The table at lower right is a suggested assortment of tire sizes 
for service station dealers to carry in stock in order to meet 
the changing demand for ELP tires 
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Recommended Size Distribution of Dealer's inventories 


Total Inventory 


Conventional Sizes 
§.25/5.50-17 


6.00-16 


6.25 /6.50-16 


6.50-15 
7.00-15 
7.00-16 


ELP Sizes 
6.40-15 
6.70-15 
7.10-15 
7.60-15 
8.00-15 
8.20-15 
6.70-16 
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100 
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RESISTOR 


Offers cor owners new od 
vantoges found only in 
automotive type spark 


plugs with built-in resis 


STANDARD 


Ignition engineered by 
ignition engineers for un 
surpassed performance 

Specified as original fac 


TRANSPORT 


Rugged construction ond 
oircraft type insulator 
combine to give lower cost 
per mile of spork plug 


tors. Origine! equipment 
on mony leading mokes 


of America’s finest cars 


AUTO-LITE SPARK 


| his line is unmatched . . . and Auto-Lite 
is the best advertised name in the automo- 
tive after-market. Only Auto-Lite offers 
dealers the top-rated “Suspense!” show on 
radio every week and TV every week .. . 


THE ELECTRIC 


Toledo 1, Ohie Merchandising Division 


tory equipment by lead operation built to toke 
ng monvfocturers of cors, it onother Auto-Lite 


soe trucks ond troctors 


original factory product 


the famous “spark plugs look alike, too” 

campaign in national magazines and news- 

papers... promotion program for dealers and 

jobbers .. . all designed for greater sales. 

Ask your jobber’s salesman, or write to 
AUTO-LITE COMPANY 


Toronto, Ontario 


TUNE IN “SUSPENSE! "...CBS RADIO THURSODAYS...CBS TELEVISION TY¥ESDAYS 





Muni te .. 


AUTO-LITE 


fe 
PUG-CHE | 2, | 


LAMPS 


The new Auto-Lite Bull’s-Eye Lamp con- 
centrates the stray light into the main 
driving beam. Factory focused. Sealed 
under 9,000 pounds per square inch pres- 
sure. This new lamp will operate even 
when lens is cracked or broken. Offers 
you advantages for more sales. Original 
factory equipment on many leading cars. 


AUTO-LITE 


— 


The new Silver Line is a complete line— 
featuring silver sheath Steelductor Spark 
Plug Wire, Flexstrand Primary Wire and 
battery cable with the new power-line 
terminal that holds tight. Top quality. 
Beautifully packaged to sell on sight. 


‘ 
' 
' 
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TBA Cost Accounting 


Numerous Methods Used for Figuring Merchandising Cost 
Of TBA Causes Wide Variation in Results, Survey Shows 


1 ur s entirely satisfied with its present methods 
lassifying the cost of doing business in TBA merchan 
n NATIONAL PETROLEUM NEWS has obtained from a 

npanies the following figures on ‘their 
began as an inguiry into TBA warehousing nly. but 
mpanies are engaged in studying all phases 


re, been included where available 


NPN Staff Writer batteries, while others use a straight 
pereentage ost rr sales method 
One of the st complete sets of i of the former is the follow 
rBA cost figures is the following ny 
breakdown from a company which Cost of TBA Warehousing Only 
figures that its over-all cost of doing Tires 55c per tire 
per tube 
per battery 


ccessories 10% of sales 


rBA business, including everything Tubes 26 
s 19°) of sales. It uses a combina Batteries 
tion method of unit and percentage 4 

sts 
The foregoing costs when lumped 
Battesw delivery together amount to 5.17% 
. per battery An additional calculation reveals 


Warehousing 277 hat the entire warehousing cost is 


Tire delivery cost 25e per tire 


of sales 


$87% of the retail selling price of 
the merchandise 


Salesmen 
2.44 based ¢« an arbitrary 
allotment of 106) of selling time A company using only a percent 
against TBA) age of sales to express the cost of 
vunting TBA warehousing comes up with 
16 (i based m period these figures 
uunt of invoices) Tires 74 
ision office expense 2.4 Batteries 6.55° 
rtion of Service station | Accessories 9.20 


struction cost . . 
By way of explanation, it 


earned that the exceptionally low 
tated that the allotment ost for tires results from the fact 


' 


cial security 


selling time to TBA is that at least half of the tires move 

considered far too low Some pre directly to dealers from the tire man 
liminary surveys have indicated that ufacturer, and do not pass through 
ce the warehouse It was further 
voted to the sale of TBA merchan earned that warehouse labor cost 
and perhaps more A detailed where both TBA and petroleum 

time study of this phase of TBA cost products are handled, is allocated on 
« about to be undertaken the basis of time estimates made by 


at least 25°) of selling time is 


In the matter of accounting cost the warehouse personne! Overhead 
another TBA manager says that he expenses such as taxes, depreciation 
juestions a practice arbitrarily es and repairs were allocated on the 
tablished in his company of charging basis of the relative space occupied 
10 f accounting department time by TBA merchandise 
against TBA. whereas the TBA dol A figure from a single sales di 
lar volume s considerably less vision of a company which lumps to 
than 10 ve mpany's bus.ness gether all warehousing costs of two 

com man warehouses in the division, plus 
p 1 numbe of sub-warehouses. works 
panies 


We cannot n esti f mpanies, using a sin 


to &.75 of sales ‘our other 


these costs sa'es as warehouse 
respectively 3 3.2 


ofl 


the handling 

nsolidated 
icts Division Warehouse Costs From 

Flat Handling Charge he companies which did not report com 
rBA costs are segregated, some con pany-wide TBA warehousing costs 
panies have a fiat handling harge com these figures Costs at di- 
per unit for items such as tires and vision warehouses in one rganiza- 


70 





tion range from a low 
sales, to a high of 6.5% 


ther concern furnishes from 


two division warehouses of uo and 


5.96 with the qualification that a 
small amount of truck expense for 
BA deliveries made by company v« 
hicles (as distinguished from com 
mon carrier shipments) is included 
n the percentage figures given 


What to Include The question of 
what is properly included in costs 
charged against TBA~is a knotty 
problem even with the warehous« 
phase of handling It also crops up 
in determining a proper allotment of 
sa'es and accounting costs, according 
to discussions held so far in this in 
vestigation. One TBA manager says 
Our TBA warehousing costs include 
rents for outside properties, person 
nel directly chargeable to the han 
lling of TBA, supplies, and a portion 
of the cost of office personnel han 
dling TBA billing and inventory con 


trol records 


Another manager comments We 
have some cost figures, supplied by 
yu accounting department, but we 


a lot of fault with then 


One TBA man takes issue with the 
apparently common practice of figur 
ing handling costs as a percentags 
of sales He believes that a more 
accurate way is to figure handling 
expense as a percentage of merchan- 
dise cost He points out that his 
warehousing cost for last year was 
2.503% of merchandise cost, but only 
1.825% of sales. It is important to 
note that the costs he reports are 
from a number of warehouses which 
jo not distribute petroleum products 
but handle only TBA goods 


Still another company believes the 
only true measure of warehousing ef 
ficiency must be expressed in 
of cost per unit of weight 
ports its present warehousing 
pense is running about 70c per 100 

rchandise handled How 


st so calculated has been 
f 


equal approximately 3 of 
sales 


Cost Accounting Evolution A 
number of statements also indicat« 
that TBA cost accounting is in a 
state of evolution. For example, ont 
concern says that cost figures can 
not now be furnished becausé Wwe 


are ir the middle of quite a study on 
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How Douglas jobber 
builds TBA profits 


\ \\ 
i, 


m2 WoeM BY,X) 


‘4 Aztec Oil keys success to dealer helps 


Jerry Meadows and J. Harvey Work- 
man, shown above, founded the Aztec Oil 
Company in San Diego, California, on 
October 1, 1944. Ever since that time, they 
have been Douglas jobbers . . . merchan- 
dising Hood tires and tubes and all 
Douglas products. Under the guidance of 
these two men, Aztec has grown from one 
outlet to its present strength of 64 out- 
lets. This growth stems from a successful 
program of dealer helps, and a combina- 
tion of nationally known high quality 
products at a price that enables the dealers 
to make a profit. Both Mr. Meadows and 


Mr. Workman are experienced tire men 
Consequently they stress the growing im- 
portance of TBA to their dealers and strive 
to teach the fundamentals of tire selling. 

Aztec is just one of the many Douglas 
jobbers who are cashing in on TBA 
profit-sales. They recognize the advantages 
of Hood's complete line of tires, w 
and accessories. They appreciate the spe- 
cialized merchandising service which Hood 
offers to petroleum outlets. 

For Hood oil company franchise details, 
write Dept. NH-4, Hood Rubber Com- 
pany, Akron, Ohio. 


* The Douglas Oil Company, outstanding Hood distributor, is located at Paramonst, California 
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oo 
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A Division of The B.F.Goodrich Company 








Safety is Basic, too! 


DESKIDDING 
belongs in 
your TBA PROGRAM 








for Auto, Bus ond Truck Tires up to 12.00 « 24 


P eco DESKIDDING makes all 
tires safe converts ordinary tires 
(new, used or recaps) to premium- 
priced safety treads. Makes your out- 
let a complete one-stop Service Sta- 
tion with increased profits. 


Peco Tire Deskidding is a simple, 
fast operation. Even an _ unskilled 
workman can do it. Deskidding adds 
comfort and safety to driving. Most 
important, Peco deskidding actually 
increases the safety-life of tires. Fol- 
low up each tire sale you make with 
Peco Safety Deskidding Service for 


* SURE-GRIP STOPS 


* ALL-WEATHER SAFETY 
* INCREASED MILEAGE 


PECO TIRE SAFETY SERVICE 


apenas 


' PECO MANUFACTURING CO. 
' 20 W. Berkley St., Philadelphia 44, Pa 
Send me, without cost or obliga- 


tion, information on Peco Tire 
Deskidding Equipment 
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our whole TBA set-up and warehous- 
ing is one of the big factors.” An- 
other states that such TBA cost fig- 
ures as are available are not worth 
including in a survey since they are 
all hypothetical 

In one case a company which is 
re-studying its TBA costs found that 
its only cost segregation on TBA 
warehousing was based on dollar 
volume handled per warehouse em- 
ploye. Typical figures showed that a 
main division warehouse handled ap- 
proximately $10,000 in TBA goods 
for each rman employed; at sub-ware 
houses the dollar volume was around 
$7,500 per man employed; while an 
average of all warehouses was $9,500 
per man employed 

An operations manager who has 
made a study of TBA costs, has this 
to say In our early days in the 
TBA business there was a theory 
that TBA selling was all profit be- 
cause it entailed no extra costs. It 
was then supposed that enough extra 
space could be found in our ware- 
houses to accommodate TBA stocks 
that TBA shipments could be made 
by the same employes who handled 
petroleum products; that TBA sales 
could be made by the regular sales 
staff; and that they could be billed 
and otherwise recorded without extra 
clerical time 

It has taken us a long time to re- 


alize just how big our TBA business 
has grown, and to appreciate the 
need for a suitable cost accounting 
procedure,”’ he concluded 


Did Your Wiper Smear? 


In the “Product-of-the-month” page 
in its dealer magazine, Gulf combines 
hints on what to use for best re- 
sults in cleaning windshields, with 
illustrations and sales points on Rain- 
Master wiper arms and blades. A sug- 
gested leading sales question for deal- 
ers to ask is: “Did your windshield 
wiper smear in the last storm? 


Car Keys of Silver 


TBA men find some interest in a 
line of automobile keys said to be 
made of sterling silver, and using for 
a handle design the trademark crests 
of nine of the popular makes of cars 
As an added feature, it is suggested 
that the reverse side of the handlk 
can be used for engraving the name 
address and license number of the 
owner. The manufacturer calls at- 
tention to the fact that dealers can 
usually sell multiple sets, for igni- 
tion, door and trunk compartments 
with duplicates for the entire family 
and that the keys make appropriat« 
gifts 


Managing Battery Inventories in Various Seasons 


Sinclair has prepared a set of sug- 
gestions on how to manage a whole- 
sale battery inventory. Included are 
pointers on how to rotate batteries 
in storage, how to keep battery 
stocks freshly charged, and how tu 
handle adjustments 

To maintain a 45-day supply dur- 
ing spring and summer and a 60-day 
supply during fall and winter, the 
wholesale battery stock should have 
the following percentages of the total 
battery inventory on hand each 
month: Jan 12.4%; Feb 72%; 
Mar 6.9 April 6.9%; May 


7.8% June 9.6% July 12.7% 
Aug 24.2% Sept 28.0%: Oct 
25.5% ; Nov 21.6%; Dec 17.9% 
‘The first rule in profitable battery 
wholesaling” says Sinclair, “is to car- 
ry a stock large enough for dealer 
needs. When a dealer wants a bat- 
tery he wants it quick! When he 
has to go somewhere else to get it, 
he is a dissatisfied dealer. He may 
lose a customer; you may lose a cus- 
Avoid rush calls from your 
Persuade them to keep 
their battery display racks full.” 


tomer 
dealers 





APR 








PERCENTAGE OF 


ANNUAL SALES sold in each month is estimated in this chart 


by Sinclair as a guide for wholesale distribution of batteries 
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18-Month Battery Guarantee 

Beginning in April the Nic-L-Sil- 
ver Battery Co., of Santa Ana, Calif 
will offer a firm guarantee for 18 
months, and a pro-rata guarantee for 
36 months on its truck batteries 
Failure of a truck battery within 18 
months will entitle the buyer to free 
replacement 

This battery manufacturer has 
stressed in its advertising the fact 
that it employs a silver-lead alloy in 
making plate grids, for which it 
claims superior durability. According 
to Advertising Manager Robert An 
derson, the company is owned by the 
Lippincott family, which also owns a 
. silver mine in Death Valley, from 
which comes the lead-silver ore used 
in making the batteries 

All its passenger car batteries are 
guaranteed for 24 months, and all 
are sold at one exchange price of 
$17.95 














Lower Price Schedule 

The Bowers Battery & Spark Plug 
Co., of Reading, Pa., recently reduced 
prices in its Cadmidyne line of bat- 
teries, which have been promoted as 
requiring the addition of water “only 
once a year.” Explanation advanced 
by the company for this price cut in 
a period of rising prices generally as- 
serts that lower costs have been made 





















PoruLartiry of the famous Sparton line is 
mounting with major companies every- 
where. For easy sales, tidy profits. For 
quick installations, dependable perform- 
ance. One reliable line rounds out the 

i accessories in your TBA program, taps all 

your market—including local delivery 

trucks, trailers and tractors. Check these 
outstanding items now. Write for catalog, 
orices and outline of the special Sparton 
BA program today to: Sparton Auto- 
motive, Plant 1-A, Jackson, Michigan 















HORNET HORN. Lower- 
priced utility horn 
Sturdy, small, plenty 
of selling ‘“‘howl.”’ 
Connects easily. Fur- 
nished with mount- 
ing bracket 
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TBA SALES SUPERVISORS of Arkansas Fuel Oil Co. shown at recent sales meeting 
in Shreveport, La. are (left to right): Charles W. Harris, new TBA sales supervisor of 
the Carolina Division; Dan L. Drescher, new TBA sales supervisor for the Georgia 
Division; E. G. Estes, assistant TBA manager; T. M. Davis, TBA manager; Howard D 
Towns, new Orange State Oil Co. TBA sales supervisor; and Hamilton C. Holland 











possible by the large sales volume ing car manufacturers specify that 
achieved by the new battery since the oil filter cartridge should be re- 
its introduction, and by improved placed after the first 1,000 miles of 
manufacturing techniques operation, so that any abrasives left 
in the engine in the manufacturing 

New Car Cartridge Prospects process can be completely removed 
Skelly dealers are being told that This is a good story to pass on to 
new cars are prime prospects for the owner of every new car who 
early oil filter cartridge change drives into a dealer's station, says 
Skelly points out that several lead- Skelly, because new-car owners are 





Meets 195! SAE Specificotions 


NEW SPARTON SELF-CANCELLING 
DIRECTIONAL SWITCH SCS-1A 


Just out! Adapts to all trucks, most cars 
Easily installed on steering column. Can POLAVISION TRUCK MIRROR. ‘The oni» 





also be cancelled manually. Indicator panes truck mirror made (patented 
blinks and clicks to show switch is operating ute cedieated Gass GO%,. Dether-cimmaes 
. bonderized For hinge or body mounting 
properly. Also supplied with 7 wires for use Fully adjustable, it extends to 3044 inches 
with adapter or conversion kits for passenger A leader in safety—a leader in sales! 


cars. Also available: Universal Directional 
Signal Set for passenger cars, complete 
with 4 lamps and self-cancelling switch new 
Conversion Directional Signal Kits, com- 
plete with self-cancelling switch for most WAPROVED 
. i 9 i / 

cars (1942 thru 1950 MODEL 34 





ALSO MADE BY SPARTON — 
Polavision inside-car rear-view mirror © Clear truck 
mirrors © Reflectors * Fog lamps * Emergency lemps — 34 AIR-SHELL HORN ~~~ 
finer than ever. A medium-priced leader 
and stop lights * Tornado twin-trumpet horn « Single newest advance in the “eounpiete line of 
trumpet horn © Su-power horn ¢ Twin-trumpet horn Sparton horns 


ONE COMPLETE LINE... ONE RELIABLE SOURCE! 


MAKERS OF QUALITY SAFETY SIGNALS SINCE 1900 
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willing, and even anxious, to tak about 15 miles of “going.” They also Shoot the Works 

all necessary precautions to keep know that engine oil should be The spark plug factories report they 

their cars in fine shape. Dealers ar: changed every 1,000 miles (or there are very busy with a big demand for 

also reminded about that extra quart abouts), tires wear out, batteries won't plugs that keeps them behind on shi} 

of oll needed with each filter change last forever, oil filters spark plugs ments. As with almost everything 

to replace the oil in the old filter and other accessories need changing jay. it seems that motorists are not 
and the chassis needs lubricating nelined to half-way measures when 

Magnolia TBA Promotion every 1,000 miles it comes to plug replacen ent If on 

Therefore every time one of those plug is bad, many replace the wh 

bright red Mobilgas pumps dishes out t 

a gallon of as mileage is adding aie 

— ain have these items and In New Position 

th every 1,000 gallons of Mob‘igas vices and who is better entitled Commercial Solvents Corp 

who selis named Robert M. Eastman, former 


Magnolia Petroleum Co ran a 
headline n ts dealer publicatior 
Don't miss a barrel full of profits 


the sales than the dealer 
Mobiloil qts the gas, wipes the windshield and ly with E. I. duPont Corp., as execu 
Mobilubricatior 2 JOOS performs all sorts of free service tive assistant to its Specialties Divisior 
Mobilube gear oil Ibs No one! The sales are possible and manager, and as such will aid in 
f the company’s Peak and 


the 
Car waal iE why not go after ! sale , 
Wax ar lish ob Nor'way brand anti-freezes. He wil 
. make his headquarters at the Terr 
Credit on New Batteries Sleute fad. office 


$10.00 : pS Pelrenn White Sidewall Cleaner 
200 a : ; : One of the few oil jobbers wh 
5.00 whe blip ” visited the Auto Accessories Exposi 
3.00 vou dh , , tion held in New York, Feb. 5-8 
5.00 : : 7 oes FF John Weir, of the Whale Oil C 
6.00 , heey Fe he byte nag Brooklyn. His company is primari 
15.00 = ' <i. ‘ 4 distributor of branded motor oil 
ret but has taken on the distribution 
running l illups n ll soon a white sidewall cleaner made by 
cil H. Jarrett Co., of Newton, N 
is expected to be a continu 
jemand for white sidewall « 
even though the 
tires has bee 


TANKER OR BARGE 


CHIKSAN MARINE & BARGE HOSE 
LIGHT WEIGHT e EASY TO HANDLE 


With the CHIKSAN aluminum Marine & Barge Hose, dock-to-vessel connections can 
be made by one man in just a few minutes. When not in service, the hose easily and 
quickly folds into a compact unit, without requiring disconnection from the Dock 
Riser. The same hose can be used for both suction and discharge. 


MANY EXCLUSIVE ADVANTAGES 


The CHIKSAN Hose, when used as shown, saves deteriorate rapidly. For the same reason, this 
time, labor and expense, as well as dock space, all-metal hose is not subject to kinking, crush 
and permits free movement of other equipment ing or cutting—thus outlasting other hose. 


CHIKSAN Marine & Barge Hose, being made of CHIKSAN Marine & Barge Hose can be sup- 
metal, is not affected by severe climatic condi- _ plied in any required length and size, with end 
tions or by petroleum products connections as specified, in either aluminum or 
which may cause other hose to steel, for above-surface or underwater service 


POLST MTR we ron conrar cmmsan caraioe 


REPRESENTATIVES 
WELL E PMENT ME ar. 8 ' ex IN PRINCIPAL CITIES 

: ' A. CALIF . SOLD BY LEADING SUPPLY STORES 
EVERYWHERE 


Chicago 3,111. BREA, CALIFORNIA Newark 2.N 
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Head up your TBA with tires that have a 


NAME FOR 


a 
he 


a 


Kellys have the quality... 
the high public acceptance 
that builds up sales! 


Your whole TBA line benefits from Kelly Tires 

for Kellys have the reputation it takes to 
bring in more customers. Famous for tire-build- 
ing “know-how” for more than half a century, 
Kelly gives you everything you need to develop 
a bigger volume of business: 


e A name and a reputation for quality established 
and maintained for over 57 years! 


Sure-Stop Super Flex Grip Trac 


Passenger Passenger Passenger 


QUALITY! 


7 


e A line of top-quality products that you can sell at 
top-prevailing prices 
margins! 


thus protecting your profit 


A complete line of tires—all completely new in 
design, appearance and performance! Motorists, 
truckers, farmers 
you carry Kellys! 


they're all your customers when 


The full benefit of national advertising in consumer 
and farm publications — backed by a strong line of 


sales promotion and merchandising aids! 


WRITE FOR FULL DETAILS TODAY! 
The Kelly-Springfield Tire Company, Cumberiand, Meryland 


True Trac Commercial Heavy 


Truck Tread Truck 


Dual Trac 
Special Service 


Proved and Improved 


for 57 Years! 
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Why 


today's driving 
conditions require 
this revolutionary 

new battery! 


You're driving more than 
ever before — more mile- 


age means more battery 


Your battery is being 
charged more — not only 


over more miles but, also, 


wear 


at higher rates. 


Higher compression 
motors are here —they 
require more battery start- 


ing power. 


Today, batteries are un- 
der the hood —and un- 
der-the-hood batteries 
must withstand under-the- 


hood temperatures. 


\ 


\ 


\ 


NewWillard Super 














against the No! battery killer 


with 


PRODUCTION EXPANDED 


to meet the demand for 
Willard Super Masters 


So great has been the demand for 
the Willard Super Master, that 
some dealers have been unable 
to keep it in stock. But now pro- 
duction facilities have been ex- 
panded— more Super Masters are 
being delivered to Willard Deal- 


ers every day! 


Thousands of car owners have 
bought the Willard Super Master 
—thousands still need it. See 
your Willard Distributor today! 


THE METALEX GRID 
with these 


plus features 


MAKES THE NEW 
WILLARD 


SUPER MASTER ies tite 
CUSTOM-BUILT FOR reinforce 


TODAY'S DRIVING under-t 
CONDITIONS meee 


IMPROVED CONTAINER 
FOR LONGER LIFE 


n — heavily 


at S 
Withstands high mer. Withstands high ‘© much more chemically 


he-hood temper- 


illard 


METALE X 


greatest battery improvement in 25 years! 


Today, OVERCHARGING is the No. 1 battery killer. More batteries 
are worn out from this one cause than from all other causes combined! 
Overcharging strikes directly at the grids—the lead-alloy framework 
which holds in place the current-producing active material. Overcharg- 
ing corrodes the grids—fractures them—destroys their ability to retain 
active material—destroys their utility as current conductors. 


But now METALEX—a new and vastly superior grid metal has been 
developed and perfected by Willard metallurgists specifically to combat 
damage by overcharging. And METALEX does so—stubbornly, effec- 
tively. METALEX provides a full 100% more protection against the 
No. 1 battery killer! METALEX I-e-n-g-t-h-e-n-s battery life. Available 
exclusively in Willard Super Master Batteries! 


D SEALING 
FOR LONGER LIFE 


IMPROVED ACTIVE MATERIAL 
FOR QUICKER STARTS 


Will neither crack in 
winter nor melt in sum- 


active 
— the-hood temper- rie bo oon Wy 
: —even in cars 
powered by new higher 
compression motors! 
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TBA IN CANADA--This auto supply store constitutes a wing of the new Reliance station in London, Ontario. Both the station and 
the store will be operated by Firestone of Canada as lessee 


Station-TBA Store with Eye Appeal 


Visibility Stressed in New Canadian Outlet Which Sells 


Wide Line of Merchandise for Motorists and Home Owners 








By FRANK C. STURTEVANT 


TBA Editor 
800m SERVICE | 
rt P Big tire store and service station 
| ymbinations, run by rubber compan- 
4 SHIPPING DOOR ies, are unknown in Canada. What 





. 
— — . may be the forerunner of a new trend 
wash * 
800m e in this field has just been opened by 





an independent oil marketer, Reliance 
x 800m aa Petroleum, Ltd., in London, Ontario 


The lessee erator of the new station 


and store is Firestone Tire & Rubber 
~ 
Hy OFFICE AND SALES 4 





cr yf Canada 


Originally planned (and partly n 


OXFORD ST 


structed) as a service station only 





the tire store was added in space 
available n the station site. The 


term “tire store’, as used here, is in 


tended to indicate a typical retail unit 

handling not only tires and accessor 

ies, but a wide line of large and small 
t 


ances Is, and household ar 
ften assed as ar-home su] 





init is believed to be only 
the second station-store combination 
in Canada and the first retail out 
let to be operated by a Canadian 
rubber company. Most of the auto 
accessory stores in Canada handling 
rubber company lines on a broad 
arrangement of six bays backed up by a central service area, providing room for tire, basis are franchise deals located in 


WOEW ALK 








RICHMOND ST 





AMPLE SPACE—This floor plan of the new Reliance Petroleum service station shows 


brake, battery and wheel alignment work a conventional store building, flush 
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with the sidewalk, and with little or 
no facilities for dispensing gasoline 


As a service station, the new build- 
ing and its location are both outstand- 
ing. The tire store section, while not 
as large as some retail auto accessory 
outlets, gains extr@me visibility from 
the generous expanse of show win 
jows rising from floor level and fill- 
ing the entire wall areas facing the 
service station driveway and the 
street 


It would be hard to find a service 
station anywhere with greater eye 
impact than that obtained by the use 
ff white glass exterior walls, with 
18-in. red letters spelling out “Re 
liance” and “Firestone” along three 
of the building faces. After dark, the 
Firestone name is red neon tubing 
while cluster spots on the pump 
islands hit both of the Reliance signs 
consisting of raised red letters mold 
ed into the glass panels. It is a ques 
tion which is the more effective 


All of the interior areas of the serv 
ice station are provided with brilliant 
fluorescent lighting, including the six 
bays and a large display space at 
the corner of the service station sec- 
tion. The station display room has 
its own expanse of floor level display 
windows completely filling two walls 
The combination of big show win 
dows, bright lighting inside and out 
plus the white glass exterior, justi- 


fies the claim made in the opening 
day advertising of “the brightest spot 
in London 


Two of the six bays open from the 
side of the building adjacent to the 
tire-accessory store section. Both of 
these bays are double depth, giving 
them a total floor capacity of four 
cars with room to spare. One of the 
double-depth bays is equipped with a 
free-wheel lift and overhead lube 
reels, and is lined up with a back 
door, so that cars an be moved 
Straight through if necessary 

Of the four bays facing the cross 
street, two are separated by mason 
ry walls from the rest of the building 
One, at the far end S equipped for 

vashing. The bay at the inside 
of the row, adjoining the office 

equipped with a 

verhead lubricatio 


Of the two center bays in the string 
»f four, one is clear of all fixed equip 
nent and opens at the rear into 
ymmon central service area cre 
by the extra lepth f the 
double length bays entering 
from the store side of the station. The 
ther center bay is fitted out with 
a Bean Visualiner for all kinds of 
front end alignment and wheel bal 
ancing service 
Located in the central service area 
is the storage battery stock, hooked 
up to trickle charging equipment 
tire spreader brake drum lathe 
spark plug tester; and other small 


*RAND OPENING—Helping to give the new Reliance Petroleum-Firestone Tire ser 
vice station in London, Ontario, a good send-off are, left w right: R. I. Raycroft, Fire 
stone general sales manager; Homer J. Mellen, Reliance London division manager; R. V 
Mcintyre, station manager; F. J. Moore, Reliance vice president and general manager 


T. M. Mayberry, executive vice president of Firestone 


tools. The overhead door opening off oil and tire business. He plans an 
the rear of the central service area aggressive solicitation of lube cus- 
is a big one, 12 ft. by 12 ft., which tomers, including a customer record 
will permit unloading merchandise and follow-up system; and a strong 
from a semi-trailer inside the station bid for budget tire sales, among 


Land area of the station site is other things 


123 ft. by 148 ft. Floor area of the The site chosen by Reliance for the 
building is 7,700 sq. ft. of which new station is at the intersection of 
1,100 sq. ft. is a stock room at the Richmond street, a main artery lead 
rear of the retail store unit. The ing from downtown London; and Ox- 
auto supply store takes up 2,400 sq ford street, a cross town street with 
ft.. leaving a balance of 4,200 sq. ft a rapidly growing volume of traffix 
for service station purposes. About Modern commercial development is 
9,000 sq. ft. of parking space is pro- just reaching the corner Diagonally 
vided opposite the station, excavating is 


The relation between 60% station under way for a new bank building 


space and 40° store space does not 
tell the whole story of course. As 
now equipped, a good deal of the sta : 
tion oe ° will be occupied with front Equipment Used 

end and brake work, it, is hoped, with Principal items of equipment 
more tire mounting and repair work at the new Reliance combina- 
than is usually carried on in the av tion service station-auto supply 
erage station. But regardless of the store 

space allotment, the appearance of ndergr 

the establishment as a whole is pre- . 
dominantly that of a service station 
because that is the way teliance 
Petroleum originally designed it. The 
two pump islands face intersecting 
streets well back on ample driveways 





Presumably Firestone believes this 
ombination of auto supply store and 
station is a well balanced layout cap 
able of attracting a large and profit 
able gasoline, tire, service and mer 
handise business. Opening publicity 
plays it up as a “Super Shopping 
Centre and “Automobile Drivers 
General Store” offering customers a 
chance to shop among 3,£00 merchan 
dise items while their cars are being 
serviced at the station eeemen brates 
All station personnel will be Fire ge 
stone employes. They will be super- 
vised by R. V. McIntyre, as store and Plumbing 
station manager. He has had previous } Wood ¢ 
training and experience in both the 


und «a 














oe 
MR. PETROLEUM JOBBER— ee 


America’s 40 million car own- ' 
. g joining the be site ¢ new 
ers buy from their service sta- ond oth Se See ome eS 
: f 7 = of super market is partly constructed 
tions from 65 to 125 times a ; 
year, OF an average of 95 times Richmond street lies the best resi- 
lhat’s how often you and your dential area of the city, known as 
dealers have a chance to make North London, including two hospitals 
extra TBA profits from Wu1z and the University of Western On- 
automotive chemical sales ae : L yr gh ity = ec vag 
> ustries les 7g indgustry is a 
Make the most of this tremen raat rert ‘ s . 


d ‘ ; General Motors subsidiary, open about 
ous market with Wx1z prod- a year, engaged in the manufacture 


ucts—they’ve got everything of railway Diesel locomotives, and 
you need to build profitable, so far employing 1,000 people. The 
steady TBA sales! cross town artery, Oxford street 


which passes by the new Reliance 
Remember! Regardless of ich passes by the ne ‘ 


: : station, carries an increasing flow of 
the size of your business opera traffic in the direction of the new 


tion, there’s a profit opportu General Motors plant, which is lo- 
nity for you in the wholesaling cated some three miles outside of 
of Wuiz chemicals. London 

The Reliance brand is well known 


Check These WHIZ in Ontario, being marketed through 

some 600 dealer outlets. Reliance Pe- 
Sales Advantages troleum Limited, as presently con- 
A Complete, Top-Quality Line stituted, is a merger of three prede- 
cessor marketing companies which 
took place about two years ago. The 
home office is in London, with sales 
division points at London, Hamilton 
and Toronto. Distribution is handled 


Atl Meme Fal-Teaded through 15 bulk ~plants_ilocated 
throughout the province 





To the north of the station, out 


Above Average Profit Margins 


Strong National Consumer and 
Trade Advertising 


Lab-Tested, Time-Tested, Sales- 
Test . . 
ested Products U. S. Motorist Penalized 


Free Displays and Sales Helps In a recent public statement Har 


vey 8S. Firestone, Jr., adds his voice 
to those who are asking why our gov- 
rnment permits several foreign na- 


WHIZ Quality stene to satisfy all of their rubber 


needs with our assistance) with 


Automotive Chemicals nothing but high-priced natural rub- 


ber, while American motorists must 
a d TBA Sales! accept tires of 90°) synthetic rubber 
Build Stea y Mr. Firestone points out that the 
German synthetic plant in the Rus- 
sian zone has been producing at full 
capacity since the end of the war 
while the synthetic plants elsewhere 
in Germany are still idle. He asks 
why our government does not lease 
the idle plants and use their output 
to supply European demand 


Atlantic Commission Plan 
Effective March 1, Atlantic Refin 
ing Co. began marketing tires, bat- 
teries and accessories on a commis- 
sion basis under contracts with 
Goodyear and Firestone. The deal has 
been in the making for some time dur 
ing which Atlantic experimented with 
formation lis type of arrangement in a few 
Fluids 


fit-making 1" 


ECT for full pr Brak« 


ts 


write O18 
+ Wuiz produc 
Rytram, BK adiator 
vnts and ™ 


including 
Mor Specialties 
MororR 
Rubber | ubrn 


any other items 


Spark Plug Trade Mark 
The new AC Spark Plug double 
bullseye trademar as bee corpo- 
R. M. HOLLINGSHEAD CORPORATION aren yp ypegy ee pene hae ta 
LEADER IN MAINTENANCE CHEMICALS pest nliaes eel Mande Doing ane, a 
777 Cooper St. © Camden 2, N. J clock sign, According to John ¢ 
Werehovses Chicago, Dallas, San Francisco Hines, general sale manager, similar 
clock signs are also being made up 


. 
. ° 4 us { advertising the oi] filters and the 
HIZ Business is Big Business! ions onc 
a 
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A salute to Tide Water for 
a progressive TBA program 


fEDOL LUBRICATION 
vEED : 


Tydol Service Station at 
492 Rahway Avenue, 
Elizabeth, New Jersey. 
Station is operated by 
Salvatore Amalfe. 


Tide Water TBA Ware- 
house in Newark, New 
Jersey, shows a por- 
tion of Prest-O-Lite 
Batteries. Neatness 
and proper stacking 
aid for quick service to 
Tydol Service Stations 
located throughout 
this area. 


VEEDOL LUBRICATION TYDOL 


LIGHTS A Bill Haney's Tydol Sta- 


tion at Lidgerwood and 
South Elmora Avenue, 
Elizabeth, New Jersey. 























Mf your on BA fF. [Program neces 
4 fre nl feeld se rutce sound selling Aidtislance 


and acline PICKS hane — help ad lhe potber and 


dealer Cloned Best t) Lele cordially ‘7 aeles 


you fo wre fer complele conformation 


PREST-O-LITE BATTERY COMPANY, INC. 
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Get Stations to Sell ‘Transportation, 
Including TBA, Jobbers Are Advised 


By NPN Staff Writer 


The notion once held that tire sales 
at service stations are no part of an 
oil marketer's responsibility, has 
largely disappeared in the years since 
the war, W. A. Green, manager of 
special account sales for the Goocrich 
Associated Lines Liivision, told the 
Texas Oil Jobbers Assn. convention 
in Houston, March 9-10, and Ohio 
Petroleum Marketers Assn 
in Columbus March 20-22 

“Since that time,” he said, “it is 
obvious that certain large oil com- 
pany marketers, as well as a large 
number of Independent oil jobbers op- 
erate on the theory that a successful 
service station must not only sell 
gasoline and oil, but must sell trans- 
portation 


meeting 


which necessarily includes 
tires, batteries and accessories 
Another thing that is changing 
said Mr. Green, is the old method of 
evaluating a service station solely on 
a gallonage basis Today oil mar- 
keters find it advisable to make a 
projection for new outlets 
the potential sales by 


showing 
commodities 


and to speak of a particular outlet 
as, say, a $50,000 station (or a $75,- 
000 or $100,000 station) and of its 
net profit possibilities in the hands of 
a good operator 


Turning to the question of tire sup- 
ply, Mr. Green asserted: “There is 
ample rubber in sight to keep qur sys- 
tem of transportation moving and at 
the same time take care of our ur- 
gent military requirements. You need 
not fear that the government will 
take over the rationing of tires and 
tubes.” He qualified this optimistic 
outlook by saying that peak syn- 
thetic production will not be reached 
“before April or May of this year 
Therefore we must say to you frank- 
ly that we do not see much more 
rubber available for civilian consump- 
tion for the next several months.” 


Nevertheless Mr. Green urged the 
oil industry not to stop selling in 
spite of allocations, scarcities, restric- 
tions “and all of the other head- 
aches.” 


“While you may want and need 


SPEAKER at jobbers meetings on need 
for TBA at service stations was W. A 
Green of Goodrich 


better facilities,” Mr. Green went on 
“more TBA sales is neither a ques- 
tion of facilities nor location. Your 
major problem is to capitalize to the 
fullest extent on the opportunities 
that are available to you through the 
sale of petroleum products. In this 
connection I offer these suggestions 

“1. See that your entire organiza 
tion is better indoctrinated and edu- 
cated in TBA, and strive to more 
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Officés in Principal Cities 


Of My 


ea 


To oil men everywhere, the name Bennett 
is synonymous with rugged, dependable, 
lasting quality. 


A tradition gained from 84 years of experi- 


ence in building fine equipment lies behind 
the craftsmanship and know-how built into 
this famous family of Bennett Products. 


In the critical period ahead, make yours 
the best — Bennett. 


MODEL 200 UNIVERSAL BARREL PUMP 
measures approximately | pint per stroke. 
MODEL 506 BARREL PUMP 
qvort stroke pump with self-closing return 


drain, 


MODEL 10086 SKID TANK PUMP 





for fost transfer of gasoline, kerosene and 
fuel oil. Measures approximately 10 gallons 
per minute. 
MODEL 1000 GALLON STROKE PEDESTAL PUMP 
dispenses kerosene from underground tonks 
MODEL 656 HIGHBOY 
60 gation quart oil dispenser with self-clos 
ing return drain. 











MUSKEGON, MICHIGAN «+ 


wo0Dp EST. 1867 


Joxun Wood.Company 


BENNETT PUMP DIVISION 
TORONTO, ONTARIO 
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effectively merchandise and sell thes« ate that many of you are thinking 
products Although you men who of the thousands of dollars, the many 
control the policies of your organiza years of labor, and the sweat and 
uion, have endorsed TBA and are tears that have already gone into 
working aggressively on the prob this job. Frankly, it is a never-end- 
lem, often other members of your ng one It has been said many times This is a very sizable market 
organization are not as enthusiastica!l that merchandising is not something which is open to your particular type 
ly and intelligently putting their new—-rather it is applying what we of distribution, as well as to the serv 
shoulders to the sales wheel. This already know to a task to be done ice station operator. We know of 
should be corrected n several oil jobbers who go beyond 


og . . If you distribute gasoline pei- this and do a very substantial volume 
2. You have a big job ahead to marily through tank wagons rather in large-size truck tires. It has been 


devel j . t se ic ts ; ore » 

jevelop your service station opera han service stations, there is a tre recently predicted that tractor fuel 

tors, your tank wagon drivers and mendous potential market with the jen d will increase 156% by 1965 

ge 1an ase c 

everyone in your sales department farm trade (some 30% of the total These figures should mean a big a 

§ : > : ~ an 
to TB merchants an i ci tires consum > : 
n rBA nw an I¢ ipprec r consumed) and the small com growing market for tractor tires 


mercial buyer, for the sale of truck 
and tractor tires. About 40% of the 
entire truck market consists of one 
two, and three-truck operators 


“4. Maintain adequate inventories 
of up-to-date, salable merchandise 
keep your stations well identified 
and above all, ask the customers to 
buy. I don’t believe that a service 
station operator has to be a super 
salesman, but he must know his prod- 

pM LIS ngs hed Nag ind Rca, Ste Pa uct, he must be competitive, and he 
W | i must ask for the order. It isn’t 

AC necessary to put on any high pres 

sure sales tactics, or adopt any sales 

slogans, but just a consistent remind 


combining Quality and Economy ! er at all times. Remind the customer 


that you are selling transportation.’ 


G.P.&F. has the experience and During World War II, Mr. Green 
facilities to produce a wide variety of recalled, the service station operator 
steel containers that will give your turned out to be one of the greatest 
couch Gell meatection t tw contributing factors in maintaining 
P wee P e our automotive transportation As 
your customers safely. Every type of a result, he said, the station opera 
G. P. & F. container is designed right tor established a tremendous amount 
... built right, for the purpose in- of good will with his customers, and 
tended. The utility values of the succeeded in getting a much bigger 
: , share of tire replacement sales 
Standard Grease Pouring Pails specialty containers add extra sales 


ey — 30 7 om appeal to your product. “If your industry is to maintain 


: this new-gained position and to make 
G. P. & F. Steel Containers are fin- further progress,” Mr. Green con- 
ished in solid colors, or lithographed cluded, “you must continue to provide 
with your own design. Hot dipped and support a strong TBA program 
galvanized, tinned or terne coatings and see to it that your sefvice sta- 
1 lable. Can be ordered i tions maintain adequate and efficient 
wee - - aves _ sentalon service for their customers.” 
straight carloads, mixed carloads or 
smaller quantities. 


It's Better to Ship in Steel 





New Truck Tire 


The present line of Mobil truck 
g-Z Fill Grease Dome-Top Utit- tires is being superseded by a new 
Gun Loader Pails, ity Cane —2, 3, product. Socony-Vacuum says im- 
5S and 55-&. cisss ou. end 40-. cess provements consist of a new type of 
multi-rib tread that is wider and 
flatter and has additional grooves on 
skid resisting angles as well as con- 
tinuous outside ribs. A stronger rayon 
is also used in its construction 





Pouring Drume 


Self-venting and Spark Plug Counter Card 





,) a A Auto-Lite is offering dealers a new 
& , a spark plug standee and counter card, 


Flaré Paile -25 Malf Bushel Basket 10%" Diameter featuring both the Auto-Lite Resistor 
pines gn ge wo itet diaped qabve Mesnen Pall aban and standard spark plug. It is in 
niged, 30-lb. capacity size line with this manufacturers’ policy 
of emphasizing that it has a com- 
plete line of spark plugs for every 
GEUDER, PAESCHKE & FREY CO purpose. A duplicate of the standee 
but without the three-dimensional 
® TH " feature, is also available for use as 

a counter card 
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Make your TBA program stronger than ever 


with FRAM Replacement Cartridges 


MOTORISTS KNOW FRAM! It’s the most heavily advertised line 
in the oil filter industry. This year another million dollars worth 
of powerful Fram advertising and merchandising is pre-selling 
your dealers’ customers. 


FRAM HAS A COMPLETE LINE! Three superior types of Fram 
Cartridges help your dealers fit most every make oil filter . . . the 
famous Fram Filcron fits all Fram Oil & Motor Cleaners, the 
popular Fram Cel-Pak for all Fram and most other make oil fil- 
ters, and the Fram Filtronic for high-flow installations. 


ALL FRAM FILTERS AND CARTRIDGES are tops in quality and 
performance .. . designed and tested in the finest filtration en- 
gineering laboratories known today. 


AND FRAM HELPS YOUR DEALERS SELL with plenty of mer- 
chandising and sales aids, plus handy wall charts that show at a 
glance which Fram Cartridge to install. 


WRITE, WIRE OR CALL for complete 
details on the profitable Fram TBA 
Program. Cash in with this famous 


complete line. 


FRAM CORPORATION, Providence 16, R.1. 
In Canada: J. C. Adams Co., Ltd., To- 
ronto, Ontario. 


OIL * AIR * FUEL + WATER 





SUMMER AHEAD/ 





Nearly 44 Million Reproductions 
of this CHAMPION Reminder Poster 
are Going Out NEXT MONTH! 


Tein wit it 


Get and Display Your Poster NOW 


to Increase YOUR CHAMPION SALES 
aNd PROFITS! wom .tee Sicamon on anes, 


Be a CHAMPION DEALER-[T PAYS! 


CHAMPION SPARK PLUG COMPANY, TOLEDO 1, OHIO 


Listen to the CHAMPION ROLL CALL . . . Horry Wismer’s fost sportscast every Friday night, over ABC network 











ABOUT OIL PEOPLE 





DISCUSSING CONVENTION PROGRAM at recent meeting of Illinois Petroleum Marketers Assn. in Chicago is this group of di- 
rectors. They are (left to right) Wyatt Patterson of Williamsville, Clyde O Lyddon of Rockford, Karl D 
E. Hendricks of Farmersville and L. M. Nickerson of Kempton 


ae Bane Lyle R. Duty has been made assist- 
ant to the 


executive vice president 
of Pan-Am Southern Corp., and Carl 
W. Peters has been appointed mana 


Friend of Chicago, H 


ger of economics 

Mr. Duty was with Indiana Stand- 
ard for 22 years before joining Pan- 
Am Southern 

Mr. Peters was formerly with Indi- 
ana Standard’s research department 
at Whiting, Ind 


Jack Allen of Continental Oil is 
the new president of the Oil Men's 
Club of St. Joseph, Mo., succeeding 
J. O. (Bud) Price, Jr., Imperial Cen- 
tral States Oil 
Byron J. Brooks, Brooks Oil Co. is 
vice president replacing W. M. Rozell, 
GROUP OF DIRECTORS gather around a grand piano at recent Chicago convention of General Petroleum 
Illinois Petroleum Marketers Assn. (left to right) Fred Blumenkamp of East St. Louis, Irving Slack, Quality Oil Products 
}. T. Kelly of Altona, Clyde Carson of Dixon, and D. C. McCornack of St. Charles was elected treasurer and Jack Zu- 
row, Home Oil and Gas Corp., was re 
elected secretary 


Two new members of the Florida 
Petroleum Marketers Assn are 
Ralph E. Proctor, Ralph E. Proctor 
Co., Tallahassee, and C. J. Massee, 
St. Johns Oil Co., Palatka 


ELECTED AN HONORARY DIRECTOR 
for life because of longtime past service, 
F. E. Morrison of Marion (left) sits at 
speaker's table with re-elected officers of 
Illinois Petroleum Marketers Assn. at re- 
cent Chicago convention. They are (left 
to right from Mr. Morrison) M. G 
Schermerhorn, LaSalle, vice president; E 
Keith Edwards, Springfield, secretary, and 
Roy J. Thompson, Chicago, president 


ETROLEUM NEWS 





ABOUT OIL PEOPLE 





William P. Gee, 
vice president of 
Texaco Develop- 
ment, has been 
made assistant to 
the president of 
Texaco, Harry T. 
Klein. 
A native of 
Texas, Mr. Gee 
attended the Uni- 
verzity of Texas 
and Massachu- 
setts Institute of Mr. Gee 
Technology. He 
started in the oil business in 1919 
and first joined the Texas Co. in 
1927 as a research chemist at the 
Port Arthur refinery 





COMING MEETINGS 


APRIL 
Petroleum Packaging Committers, bi-monthly 
Chrysier Bidg.. New York, April § 
etroleum institute, Lubrication 
Book - Cadillac Hotel, Detroit 
pril 9-10 
Michigan Petroleum Asen., Detroit-Leland Ho 
tel Detroit April 10-11 
Association of Eastern Petroieum Credit Man 
agers, annual meeting New York April 
16-18 
American Society of Labrication Engineers, 
national convention, Bellevue-Stratford Hotel 
Philadelphia, April 16-18 
National Petroleum Assn., Hotel Cleveland 
Cleveland, April 18-20 
American Pet Institute, Division of Pro 
duction, Rocky Mountain District, Gladstone 
Hotel Casper Wyo April 19-20 
indiana Independent Petroleum Asen., Inc., 
Spring convention, Oliver Hotel, South Bend 


Gasoline Assn. of America, annua! 
meeting, Mayo Hotel, Tulsa. April 25-27 
Interstate O11 Compact ommission, spring 
meeting, La Fonda Hotel, Sante Fe, New 
Mexi« April 26-28. 

Amerie: Petroieum Institute, 16th mid-year 
meeting, Division of Refining, Mayo Hotel 
Tulsa April 30-May 

MAY 

Fuel Of Distributers Assn. of N. J., annual 
econventior Berkeley-C Asbury 
Park, N. J.. May 3-4 

Maine Independent O11 Marketers Asan.. ar 
nual ynvention, Eastland Hotel, Portland 
Me. May 4 

Florida Petroleum Marketers Asen., 
meeting. Sorer Hote St 


arteret Hotel 


spring 
Petersburg, May 


4 

National Dixie Distributors, Phoenix, Arizona 
May 4-5 

Pennsyivania Petroleum Asen., spring meeting 


Bedford Springs, Bedford, Pa May s 

independent Petroieum Assen. of America, mid 
year directors meeting, Cosmopolitan Hotel 
Denver, May 7-8 

Liquefied Petroleum Gas Asen., annua! cor 
ventior and trade show Stevens Hotel 
Chicago, May 7-10 

National Fire Protection Asen., annual meet 
ing. Statler Hotel, Detroit, May 7-11 

American Petroiecum Institute, Division of Pro 
duction Pacific Coast District Biltmore 
Hotel, Los Angeles, May 10-11 

North Carolina 01) Jobbers Asen., spring meet 

The Carolina, Pinehurst, N. C May 

11-12 

National Assen. of OFf1 Equipment Jobbers, fire 
meeting, Brown Hotel, Louisville, Ky May 
13-15 

O88 Heat Institute of New England, annua 
meeting, Bradford Hotel ost May 16 

Virginia =Petroleum Jobbers -., spring 
meeting, John Marshall Hotel Richmond 
May 17 

Virginia O11 Men's Asen., spring meeting, Johor 
Marshall Hotel, Richmond, May 158 
ennessee (11 Men's Asen., spring meeting 

Patten Hotel, Chattanooga, Tenn., May 20 

22 


Empire State Petroleum Asen., Inc., Hotel 
Statler, Buffalo, May 20-22 

OH Industry 1 na © 
Palace Hotel. Denver, May 21-24 

American Petroleum Institute, Divisior of 
Marketing mid-year meeting Cincinnat 
Ohio, May 25-29 





» Brown 


JUNE 
Society of A e Engi 
meeting. French Lick Springs Hotel 
Lick, Indiana, June 3-8 





APRIL 4, 1951 


Oil Pioneer W. W. Muir Marks 100th Birthday 


William W. Muir, an oi! industry 
pioneer, will celebrate his 100th birth- 
day April 10. 


Mr. Muir was a charter member 
and for several years president of 
the National Petroleum Assn. Dur- 
ing World War I he served on the 
Oil Committee of the Advisory Com- 
mission of the Council of National 
Defense, under the chairmanship of 
A. C. Bedford. This later became the 
National Petroleum War Service Com- 
mittee. 


Mr. Muir organized the Muir Oil 
Works, the Pennsylvania Paraffin 
Works and the Bessemer Refining 
Co., all of which were later merged 
with the Crew Levick Co., of which 
he was president. He sold all of his 
interests to Cities Service in 1917 
and two years later retired from the 
oil business and moved to St. Peters- 
burg, Fila., where his chief interest 


for a long while was the Princess 
Martha Hotel. He still lives in St. 
Petersburg at 2230 2ist Ave., South. 

Born in Carbondale, Pa, Mr. Muir 
was teaching school at the age of 
14. He later worked for the Dela- 
ware and Hudson Canal Co., and then 
went into the contracting and build- 
ing business. When he was 24 years 
old he built his first oil refinery for 
E. E. Hendrics at Carbondale. He 
subsequently built a refinery for 
Clark and Warren at Corry, Pa. 
and in 1884 was engaged by 8. Y. 
Ramage to remodel and manage & 
refinery at Reno, Pa 

In 1887 Mr. Muir went to Warren, 
Pa., to become manager of the Glade 
Oil Works, which he later purchased. 
He built the Muir Oil Works at War- 
ren in 1888 and in 1902 moved to 
Titusville where he built the Pennsyl- 
vania Paraffin Works and the Bes 
semer Refining Co 





William W. 
Guitteau is now 
manager of sup- 
plies for Allied 
Oil Co., Cleve- 
land. 

Mr. Guitteau 
has been with 
Allied for 13 
years, with the 
exception of three 
years during 
World War Il, 
when he served 
with the Army 
Engineers. Before joining Allied he 
was in the sales department of 
Valvoline Oil Co., (now Freedom- 
Valvoline Co.) and with Gulf’s sales 
and refining department in Toledo, 
Ohio. 

A native of South Bend, Ind., Mr 
Guitteau attended the University of 
Arizona 


Mr. Guitteau 


> . > 
Allen B. Walters is the new sales 
manager of Federal Petroleum Corp., 
Newark, N. J. Mr. Walters has been 
with the company for several years 
and prior to this appointment was in 
charge of TBA sales 
> > al 
George T. Vanderbilt has been ap- 
pointed general auditor of Standard 
of Ohio, succeeding W. G. Daniels 
who retired after 18 years 
Mr. Vanderbilt joined Sohio in 1917 
as a stenographer-clerk. In 1930 he 
was made chief clerk of the Cleve- 
land division and later manager of 
the sales accounting office. He has 
been assistant to the vice president 
in charge of accounting since 1949 
> . > 
Benjamin C. Price, Swan-Finch Oil 
Co., is the new president of New 
Jersey Oil Trade Assn., succeeding 
Robert W. Valter, Tide Water 
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Retiring president Fred Stokes, left, head of Newton Oil Co., presents the gavel to Tom Mobley 


Kentucky Group Elects Young Oil Jobber as Head 


Thirty Ton Mobley 
Ir who has been member of the 
Kentucky Petroleum Marketers Assn 
for four years, is the association's 
youngest president 

His rise to head of the Kentucky 


group parallels the success of his own 


yl company, which has increased its 


gallonage six times since it was or 
ganized in the fall of 1947 


Mr. Mobley’s first connection with 
11 was as a service station attendant 
This was after he graduated from 
high school at Elizabethtown, where 
he was born, and before he entered 
Bowling Green Business University 
His first job after business school 
was with Harlan-Wallins Coal Corp 
located near Harlan, Ky. After two 
and a half years as a coal man, he 


joined Ashland Oil and Refining and 
launched into his oil 

While at Ashland, he was a sales 
nan, bulk plant manager and super 
visor of seven bulk plants. In August 
1947, he left Ashland and with the 


areer 


id of two silent partners, organized 
the Mobley Oil Co. In February, 1949 
he bought out the partners and the 
responsibility of Mobley Oil was all 
his 

Looking forward to an expanding 
operation, he recently built two serv- 
ice stations in Horse Cave, Ky., re- 
nodeled another station and added 
two restaurants to the stations, which 
he feels is a good way to increase 
station gallonage. His company now 
distributes Shell products in four 
ounties, Warren, Hart, Metcalfe and 
Cumberland 


Mr. Mobley believes that “as an 1 
dividual the jobber in the local con 
iunity represents his supplying com 
pany better than an employe because 
a tremendous investment t 
His fellow businessmen of 
‘ munity respect him as a 
neighbor and not as a part of a large 
orporation. With the threat of gov 
ernment mtrols, he is able to in 
fluence more people with his ideas 
than a corporation or an employe of 
a corporation 
Mr. Mobley, who spent 14 months ir 
the Navy during World War II, now 
lives with his wife and two young 
sons on a farm near Bowling Green 
He is a member of the Lions Clut 
and American Legion and prefers 
golfing and fishing to other recre 
ations 
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100% Pennsylvania 
MOTOR OIL 


Iron bars and padiock plus a watchdog mean double protection 
against intruders. And the Valvoline sales program means double 
protection to INDEPENDENT JOBBER profits. 


Valvoline stands for 84 years of continuous customer satisfaction 
. the oldest name in petroleum lubrication. It is nationally 
advertised on a continuing schedule in The Saturday Evening Post 

*. and receives wide newspaper and radio promotion. 


Valvoline can be confidently counted on 
qeite tor on to provide an adequate margin of profit 
a Evolve ine to the INDEPENDENT JOBBER. 
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FREEDOM-VALVOLINE OIL COMPANY, -xc:00m rcsvvan 


AN AFFILIATE OF ASHLAND OIL & REFINING COMPANY 
New York Toronto Pittsburgh Jacksonville 
Atlanta Detroit Cincinnati Chicago Los Angeles 
San Francisco Portland Seattle Vancouver, B. C. 





No other floating roof gives you. . 


TRIPLE SEAL 


protection 
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